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WHEN  a  person  is  in  a  smiling  mood  he  is  much  more  apt 
to  spend  money  than  when  he  is  peevish. 

Smiles  lireed  optimism,  and  optimism  opens  the 
pur.se  strings.  The  publication  then  that  keeps  its  readers  in 
good  humor  ought  to  he  the  more  productive  advertising 
medium. 

The  Chicago  Daily  News  believes  in  keeping  its  readers 
in  good  humor,  and  for  that  reason  it  has  one  of  the  most,  if 
not  the  most,  remarkable  array  of  comic  artists  of  any  news¬ 
paper  in  the  United  States.  Among  them  are: 

“Bud”  Fisher,  creator  of  "Mutt  and  Jeff"  and  of  more 
laughter  than  any  other  American  arti.st.  (Mr.  Fisher  is  the 
highest ‘pJiid  comic  artist  in  the  world.) 

R.  L.  Goldberg,  creator  of  "JMioney  Films,”  "Father  Was 
Right,"  etc. 

C.  A.  Voigt,  creator  of  "Petey  Dink.” 

Fontaine  Fox,  creator  of  "ddiomas  FNlison,  Jr.,"  "Urandma, 
the  Demon  Chaperone,"  etc. 

C.  C.  Hungerford,  creator  of  "Snoodles.” 

Perhaps  these  comedians  of  the  brush  and  pencil  have 
something  to  do  with  the  fact  that  The  Daily  News  has  a 
larger  circulation  in  Chicago  than  any  other  newspaper,  daily 
or  Sunday,  and  prints  more  advertising  of  Chicago  merchants 
six  days  a  week  than  any  other  newspaper  prints  in  seven 
da  vs. ' 

THE  CHICAGO  DAILY  NEWS 
OVER  400,000  DAILY 
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Yes,  the  South  supplies  the 
world  with  Cotton— 

and  will  this  year  derive  over  a  billion  dollars  from  the  staple  and 
its  by-products. 

But— 

Cotton  constitutes  only  29  per  cent  of  the  value  of  the  total  annual  production 
of  Southern  farms. 

Moreover,  here’s  a  fact  of  supreme  significance:  The  value  of  the  Southern 
grain  crop  this  year  is  over  $100,000,000  more  than  the  most  valuable  cotton  crop 
the  South  has  ever  produced. 

And  the  $4,000,000,000  in  Southern  manufactures  exceed  the  value  of  the  total 
farm  products  by  over  $1,000,000,000. 

^JO,  the  South  positively  is  not 
dependent  on  Cotton. 

The  30,000,000  people  of  the  South  this  year  possess  billions  of  dollars  in  Agri¬ 
cultural  Products,  Manufactures,  Mines  and  Lumber.  They  now  have  deposits 
in  the  National  Banks  alone  of  $735,561,874.50. 

This  huge  potential  purchasing  power  is  at  the  disposal  of  the  national  adver¬ 
tiser.  And  it  can  be  successfully  reached  through  the  medium  of  the  Southern 
newspapers,  that  excel  in  circulation  quality  and  rate  etonomy.  Investigate! 


I^'or  full  infonmttion  as  to  rates,  circulation,  territory, 
jobbers  and  the  like,  address  papers  direct. 
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Bossing  the  Editor  From  the  Business  Office 

By  FRANK  L.  DINGLEY,  Editor  of  the  Lewiston  (Me.)  Journal 

Maine’s  Foremost  Editor  Points  Out  Some  Dangerous  Newspaper  Tendencies  That  Need  Watching — 
Striking  Differences  Between  Those  of  Yesterday  and  Today — How  the  Press  May  Regain  Its 
Former  Position  as  an  Educational  Force — The  Editor’s  Great  Opportunity 


[Mr.  Dingley  is  one  of  Xeic  England’s  best 
known  newspaper  editors.  After  his  gradu¬ 
ation  from  Hoicdnin  College  in  18H1  he  be¬ 
came  associated  with  his  brother.  Nelson, 
Jr.,  in  establishing  the  Lewiston  Journal, 
of  which  he  is  editor.  When  Nelson  Ding¬ 
ley  became  governor  of  Maine  and  after¬ 
ward  a  member  of  Congress,  the  editorial 
management  fell  upon  his  shoulders.  Under 
the  Harrison  administration  he  was  ap¬ 
pointed  a  special  commissioner  to  investi¬ 
gate  foreign  immigration,  and  visited  ports 
of  embarkation  in  Great  Britain  and  on 
the  Continent.  His  report  to  the  Depart¬ 
ment  of  State  was  made  the  basis  of  the 
first  restrictive  immigration  legislation 
passed  by  Congress.  When  Frank  .■(.  Mun- 
sey  purchased  the  Boston  Journal  he  en¬ 
gaged  Mr.  Dingley  as  editor,  which  position 
he  filled  for  one  year.  As  a  producer  of  good 
newspaper  copy  Mr.  Dingley  probably  has  no 
superior  in  New  England.  He  has  an  un¬ 
usual  memory  and  writes  rapidly  and 
forcefully  on  political,  social  and  religious 
topics  with  equal  facility.  At  the  age  of  lH 
he  is  still  active  and  thoroughly  in  touch 
with  local  and  national  affairs. — Editor.] 

New  SPAPERS  formerly  were 
founded  by  editors.  They  are 
now  founded  or  transformed  by 
publishers.  A  publisher  having  certain 
objects  in  view,  whether  political  or 
economic,  hires  his  editor  and  instructs 
him  touching  the  newspaper’s  platform. 
While  the  publisher  should  not  be  al¬ 
lowed  to  manage  his  newspaper  in  his 
own  way,  unless  he  be  a  man  of  broad 
culture,  he  may  eliminate  the  rule  of 
reason  and  the  law  of  conscience  from 
the  editorial  service  of  his  property. 

Several  newspapers  in  the  United 
States,  formerly  influential  editorially, 
have  forfeited  Intellectual  and  moral 
respect,  in  being  purchased  to  stand 
for  Invested  wrbngs.  Thus,  they  be¬ 
come,  not  property  for  education  in 
real  commonwealth,  but  institutions  to 
corrupt  commonwealth  and  to  forfeit 
public  respect  because  they  no  longer 
represent  sound  economic  and  moral 
forces,  but  class  avarice,  not  mass  bet¬ 
terment.  • 

MADE  BY  THE  READER. 

The  late  Speaker  Reed  said:  “The 
newspaper  is  made  by  the  reader.” 
Yet  in  Reed’s  home  city  the  people  at 
that  time  were  without  a  newspaper 
loyal  to  mass  rights  and  hospitable  to 
political  and  economic  discussion.  But 
Mr.  Reed’s  epigram  is  half  true.  The 
news  of  the  average  class  newspaper 
is  proportioned  to  the  taste  of  the 
reader.  When  a  newspaper  of  24 
pages  devotes  eight  pages  to  sports,  as 


societies  the  governing  facilities  pro¬ 
vided  a  small  forum  but  a  great  Colos¬ 
seum.  Man  is  yet  more  a  playing  than 
an  intellectual  animal.  While  the 
newspaper  should  take  the  world  as 


make  the  world  what  it  ought  to  be? 

If  one  takes  up  a  newspaper  pub¬ 
lished,  say  between  1850  and  1860,  he 


teenth  century  and  the  more  highly  or¬ 
ganized  newspaper  of  the  flrst  quarter 


newspaper  responds  to  the  trans¬ 
formed  social  life  of  the  age.  Its  lav¬ 
ish  expenditure  in  getting  the  news  is 
rivaled  by  its  lavish  expenditure  in 


the  editor  dominated  the  box-office 
prior  to  1860,  the  rule  is  that  today  the 
publisher  directs  both  the  editorial  pen 


we  be  surprised  ?  The  age  is  obedient  to 
The  Dollar  Mark.  When  the  newspa¬ 
per,  indirectly  or  directly  represents 
The  Dollar  Almighty,  it  is  often  man¬ 
ipulated  by  some  remote  electric  but¬ 
ton  rather  htan  by  inspiration  for  gen¬ 
eral  well-being  visualized  on  the  spot. 

Mt’l.TIPI.E  FUNCTIONS  TO  DISCHARGE. 

The  newspaper  has  multiple  func¬ 
tions  to  discharge.  If  the  progressive 
newspaper  was  essential  to  educate  the 
public  from  the  Missouri  Compromise 
to  the  Declaration  of  Emancipation,  is 
it  not  true  that  an  age  devoted  to  spe¬ 
cial  privilege  should  be  Instructed  from 
the  editorial  chair  touching  the  great 


oftentimes  happens,  such  disproportion  of  the  twentieth  century.  This  differ- 
Is  elicited  by  the  abnormal  interest  of  ence  is  expressed  in  improved  organi- 
the  masses  for  sports.  In  the  ancient  zation,  improved  tools,  improved 

methods  and  Improved  product.  The 


It  is,  should  it  not  also  do  its  best  to  editing  and  in  writing  the  news.  While 


will  note  that  there  Is  a  striking  dlf-  and  the  organization.  Now,  if  complaint 
ference  between  the  metropolitan  Is  made  that  newspaper  editorials  are 
newspaper  of  the  flrst  half  of  the  nine-  not  so  influential  as  formerly,  should 


economic  and  social  problems  on  whose 
successful  solution  the  perpetuation  of 
the  republic  depends?  It  is  more  es¬ 
sential  today  than  ever  that  the  news¬ 
paper  should  embody  business  eflSci- 
ency,  efficacy  in  judgment  and  industry 
and  conscientiousness  in  recording  the 
world’s  events  as  soon  as  they  happen. 

Modern  invention  has  promoted  the 
ubiquity  and  electric  efficiency  of  the 
newspaper.  Its  argus  eyes  must  per¬ 
ceive  social  values  as  well  as  the 
drama  of  life.  News  converging  from 
circumference  to  center,  must  be  han¬ 
dled  with  intelligent  dispatch.  To 
bungle  the  news  is  to  despoil  the  prop¬ 
erty.  Hence  the  news  editor  must  have 
sure  instincts  for  news  value  and  he 
should  have  the  best  human  or  as  we 
say,  psychologic  consciousness.  If 
a  little  knowledge  be  dangerous  and  If 
wisdom  itself  is  risky,  ignorance  Is 
fatal,  whether  news  is  to  be  well  told, 
palaver  to  be  blue  penciled,  libels  to 
be  deleted,  or  practical  judgment  to  be 
reanimated. 

RELATIONS  OK  THE  EDITOR  TO  THE  PLANT. 

How  then  shall  we  rationalize  the 
relations  of  the  newspaper  editor  to 
the  plant?  Surely,  if  the  editor  is  suc¬ 
cessfully  to  discharge  the  function  of 
interpreter  or  Inspirer  of  the  day’s  do¬ 
ings,  he  must  not  only  be  aware 
of  the  things  he  doesn’t  know  but  he 
must  be  intrenched  in  economics  and 
moral  science.  He  must  be  expert  In 
knowledge  of  human  and  other  na¬ 
ture.  He  is  a  great  editor  who  tackles 
friction  with  the  oil  of  diplomacy 
rather  than  with  the  grit  of ’passion. 
He  is  a  great  editor  who  prefers  the 
light  of  common  sense  and  everyday 
experience  to  the  twilight  of  hopeless 
and  endless  controversy.  He  is  a 
great  editor  who  is  able  to  baffie  the 
box  office  when  it  is  distressed  by  the 
cry,  “Stop  my  paper,”  emitted  by  the 
party  man  whose  mind  is  a  shut  shop. 
The  editor’s  honest  *and  Intelligent  ef¬ 
forts  to  do  his  duty  must  necessarily 
collide  with  avarice,  prejudice  and 
small  potatoes.  To  try  to  please  every¬ 
body,  is  to  be  colorless  or  outright 
drab.  He  only  is  worthy  to  preside 
over  a  great  newspaper  congregation 
who  does  what  he  must  with  such  mod¬ 
eration  and  wisdom  as  evolved  Lin¬ 
coln  from  the  platform  of  his  flrst  mes¬ 
sage  to  the  emancipating  platform  of 
his  second  message. 

No  man  is  a  good  leader  except  first 
he  be  a  square  follower.  It  is  better 
to  blaze  a  new  way  than  to  barricade 
the  old  way  with  the  litter  of  the 
political  junk  shop.  If  the  editor  loses 
the  power  to  carry  the  feelings  of 
childhood  into  the  powers  of  manhood, 
he  will  miss  fraternity  and  organic  re¬ 
lation  with  his  environment.  Those 
who  in  1860  confounded  the  bill  of 
rights  with  Judge  Taney’s  constitu¬ 
tional  attack  on  the  conscience  of  the 
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country,  possessed  the  mental  inapti¬ 
tude  which  characterizes  many  well- 
meaning  i*ersons  in  the  twentieth 
century,  who  see  no  golden  mean  be¬ 
tween  limited  socialism  embodied  in 
capitalistic  and  laboristic  federations 
on  the  one  hand,  and  tyrannical  plu¬ 
tocracy  and  licentious  democracy  on 
the  other  hand.  Had  I.incoln  vaulted 
instantly  from  the  auction  block  of  the 
slave  to  the  Kmancipation  Proclama¬ 
tion,  the  F'ederal  union  would  not  have 
been  preserved.  Lincoln  is  immortal 
because  he  embodied  that  natural  law 
of  the  political  w'orld  which  declares 
that  to  move  from  one  point  to  another, 
it  is  necessary  to  pass  through  all  the 
intermediate  stages.  It  is  the  editor’s 
function  to  support  evolution,  not  revo¬ 
lution,  progress  rather  than  ossifica¬ 
tion.  Those  changes  are  most  fertile 
In  blessings  that  are  slowly  evolved. 
To  exchange  tyranny  of  class  for 
tyranny  of  mass,  is  to  go  farther  and 
fare  worse. 

TIIK  KUITOK'S  Ol’I’UKTl'MTY. 

The  editor’s  opportunity  to  promote 
the  golden  mean  was  never  so  great 
as  it  is  today.  And  for  this  reason  the 
more’s  the  pity  that  a  large  per  cent, 
of  our  newspapers  are  today  in  the 
toils  of  high  finance.  One  of  the  oldest 
and  most  prominent  newspapers  in 
New  Kngland  a  few  years  ago  lost  cir¬ 
culation  and  influence  by  accepting 
enormous  portions  of  money  from  the 
New  Haven  Railroad  system  to  pro¬ 
mote  the  miseducation  of  the  public. 
Yet  this  newsi)aper  was  formerly  yel¬ 
low,  and  later  developed  common  mor¬ 
ality  and  cultural  progress  only  to  be 
absorbed  by  avarice,  prigism  and  plu¬ 
tocracy.  And  it  is  now  officially  de¬ 
clared  that  the  box  office  of  this 
highly  subsidized  organ  of  sancti¬ 
monious  piffie  is  liquidating  in  the 
breakers. 

He  who  undertakes  to  exploit  a 
planet  is  likely  to  fail  if  he  has  not  first 
successfully  tackled  an  atom.  As  the 
ark  of  the  convenant  was  em)>tied  of 
Its  contents  by  bad  leaders  in  Zion  as 
well  as  in  Philista,  so  today  university 
professors,  political  pillagers  and  high 
financiers,  ostentatiously  point  us  to 
the  container  of  the  Ark  of  the  Con¬ 
venant  as  if  it  were  the  real  thing. 
The  newspaper  is  losing  today,  not  be¬ 
cause  its  wagon  is  hitched  to  a  star, 
but  because  it  is  stalled  in  Petrolia. 
We  have  standardized  our  defects. 
The  lower  man  higher  up  has  the  box 
office  in  his  indirect  custody.  Thus, 
great  newspapers  are  feudalized  as  are 
some  of  our  great  universities,  ob¬ 
sessed  by  the  consciousness  that  prop¬ 
erty  unfairly  wrested  from  the  people 
is  as  sacred  as  property  accumulated 
by  genius  in  invention,  organization 
and  integrity. 

.NKW.srAl'KKS  IIAVK  I.OST  INKM'KNCK. 

Does  one  wonder  that  newspapers 
have  lost  moral  Influence  in  being 
dominated  by  the  almightiness  of  the 
dollar?  Is  it  strange,  although  97 
per  cent,  of  American  newspapers 
are  tied  hand  and  foot  to  political 
reaction,  that  in  a  recent  national  cam¬ 
paign,  four  millions  of  American 
voters  did  what  almost  all  of  the  news¬ 
papers  besought  the  electorate  not  to 
do — broke  with  old  habits  and  voted 
for  the  re-election  of  the  best  Presi¬ 
dent  that  the  country  has  had  since 
Lincoln?  Is  not  the  moralization  of 
the  newspaper  far  behind  its  capital¬ 
ization  in  dollars  and  in  culture?  Do 
not  the  newspaper  yellow  and  the 
organ  drab  meet  on  the  sawdust  trail, 
as  In  New  York’s  constitutional  con¬ 


vention,  and  when  an  exigency  arises, 
co-operate  directly  or  indirectly,  lest 
we  get  an  individualistic  and  efficient 
president  who  has  done  things?  Did 
not  Caesar  control  elections,  upwards 
of  twenty  centuries  ago,  by  such  meth¬ 
ods  as  those  which  have  been  judi¬ 
cially  visualized  in  a  recent  libel  suit 
at  Syracuse?  The  more  modern  in¬ 
struments  we  get  to  put  representa¬ 
tive  government  on  the  map,  the  more 
successfully  is  public  indifference  ex¬ 
ploited  to  make  the  referendum,  the 
primaries  and  the  election  record  the 
will  of  such  as  Caesar  or  Bismarck. 
The  literacy  test  of  the  voter  has  Just 
been  stricken  from  the  Barnes  model 
constitution  by  the  joint  vote  of  Mur¬ 
phy  and  Barnes  statesmen. 

SHOI'I.D  THE  NEWSPAPER  ItE  INTERNED? 

Now  that  the  orator,  the  pamphleteer 
and  the  hustings  are  largely  remanded 
to  the  discard,  is  not  this  the  last  mo¬ 
ment  when  the  American  newspaper 
should  be  interned  in  ritual  or  in 
stadium?  Now  that  many  churches  are 
more  like  those  that  endorsed  Web¬ 
ster's  compromises  in  187)6  than  like 
those  which  stood  with  Lovejoy  against 
a  capitalistic  mob,  is  it  not  high  time 
that  the  newspaper  came  to  social  as 
well  as  to  economic  consciousness? 
The  newspaper  congregations  are  num¬ 
bered  by  millions,  and  the  organ  goes 
where  prophet,  priest,  politician  and 
fanatic  cannot  penetrate.  Will  it  re¬ 
quire  as  serious  a  crisis  to  free  the 
newspaper  conscience  as  was  required 
to  free  the  political  conscience  in  the 
age  of  .lefferson  Davis?  And  today, 
while  ^igh  finance  new’spapers  rejoice 
that  the*center  of  concentrated  wealth 
has  been  shifted  from  London  to  New 
York,  should  not  the  far-sighted  news¬ 
paper  make  prominent  that  the  price 
we  are  paying  for  a  shifty  result  is 
the  destruction  of  one-third  of  the 
wealth  of  Europe,  mental  eclipse  of 
the  Palace  of  Peace  at  the  Hague,  and 
the  imiioverishment  of  five  billions  of 
foreign  trade? 

LIBERTY  IS  YET  A  DREAM. 

Liberty  is  yet  a  dream.  On  many 
a  battlefield  humanity  has  fought  for 
freedom  only  to  ignore  what  has  ap- 
Iiarently  been  w'rn.  The  chief  trouble 
is  that  mankind  takes  too  much  lib¬ 
erty  with  liberty.  Once  give  us  free¬ 
dom  of  speech,  we  almost  instantly  de¬ 
bauch  it.  Once  achieve  freedom  of  the 
press,  we  barter  our  birthright  for 
compromising  stuff.  Once  the  inde¬ 
pendent  ■  newspaper  emerges — gold 
glitters  either  to  suppress,  ojipress  or 
buy.  Between  the  demand  of  special 
privilege  that  the  editor  jiress  the  soft 
pedal  on  behalf  of  lawsuit  misgovern- 
ment  on  the  one  hand  or  play  rag¬ 
time  fortissimo  on  the  other  hand,  the 
balance  wheel  of  rate  regulation  is 
routed  from  the  shaft.  One  of  the 
masterpieces  of  High  Finance  was 
Taft’s  neutralization  of  a  vigorous 
gubernatorial  reformer  in  promoting 
him  downward  to  the  Federal  Court. 
“The  Rule  of  Reason’’  on  the  Federal 
Supreme  Bench  is  less  reasonable  than 
the  rule  of  statesmanship  in  the  Ex¬ 
ecutive  Chamber. 

At  the  close  of  the  first  half  of  the 
nineteenth  century  the  American  news¬ 
paper  was  individualized.  The  great 
editors  of  that  hour  were  Beecher, 
Greeley,  Raymond,  Bryant,  Bowles, 
Dana,  and  others  independent  to  a 
large  degree,  and,  if  party  men,  not 
partisans.  The  great  editor  is  now  as 
anonymous  as  the  great  corporation. 
Newspaper  properties  upbuilt  by 
painstaking  devotion  are  absorbed 


just  as  armies  of  workers  employed 
by  the  man  higher  up  are  distin¬ 
guished  by  numbers  rather  than  by 
individual  names.  Ostensibly  the  man 
higher  up  is  not  an  individual  but  a 
directorate,  though  an  individual  un¬ 
named,  in  virtue  of  subtle  billionaire 
power,  bosses  the  directorate,  as  the 
late  Mr.  Mellen  on  oath  deposed. 
Whereas  the  freedom  of  the  press  was 
assailed  in  1860  by  property  in  man, 
that  freedom  is  now  paralyzed  by 
property  diverted  from  equitable  use, 
and  imposingly  embodied  in  the  mas¬ 
ter  bishop  of  the  oracles  of  Lower 
Broadway. 

The  effect  of  the  European  war  on 
the  freedom  of  the  press  is  melan¬ 
choly.  The  European  newspaper  has 
virtually  been  suppressed.  Great  bat¬ 
tles  accompanied  by  heart-breaking 
slaughter,  occur  with  horrific  fre¬ 
quency,  but  we  are  without  details. 
Nihilism  spreads  from  the  slums  to 
the  throne.  The  war  lord  censors  the 
text.  The  blue  pencil  of  tyranny  in 
the  new  world  is  electrically  handled 
from  the  throne  of  high  finance,  not  by 
the  European  method  of  divine  right, 
but  by  the  American  method  of  plain 
human  absorption. 

LIKE  IS  A  MATTER  OF  CIRdl  ATION. 

Life  is  a  matter  of  circulation.  The 
newspaper’s  circulation  is  its  chief  as¬ 
set.  But  what  happens  if  the  cor¬ 
puscle  be  infected  with  the  bacillus 
of  avarice?  Do  not  the  yellow  and  the 
purple  respectively  curdle  the  milk  of 
the  word?  Unless  the  circulation  be 
normal,  there  will  be  hardening  of  the 
arteries,  excessive  blood  pressure,  and 
something  organic  reverts  to  clay. 
Would  not  the  strangely  alive  civiliza¬ 
tion  of  the  second  decade  of  the  twen¬ 
tieth  century  have  been  evolved 
twenty-five  centuries  ago,  had  Isaiah 
been  equipped  with  a  printing-press 
and  had  Moses  shared  the  ballot  with 
Miriam?  In  the  early  ages  there  was 
no  public,  hence  publicity  was  under 
a  theocratic  lid.  The  only  newspaper 
of  the  Roman  Republic  was  Caesar’s 
daily  blackboard  bulletin  in  the  Forum 
on  which  the  Pro-Consul’s  printer 
daily  inscribed  a  yellow  misconstruc¬ 
tion  of  the  day’s  doings.  The  incip¬ 
ient  newspaper  suffered  at  the  hands 
of  a  primeval  Tammany  under  Phar¬ 
aoh  and  Caesar,  much  as  does  the 
highly  developed  organ  of  publicity  in 
our  day.  That  w'hich  cannot  be  sup¬ 
pressed  may  easily  be  perverted.  The 
rule  of  reason  was  judicially  stalled  in 
bunkum  and  punkum  after  Standard 
Oil  lost  its  case  in  court  and  won  it  in 
the  market  by  strict  attention  to  tech¬ 
nique. 

Since  high  finance  cannot  send  the 
perfecting  press  and  the  linotype  to 
the  scrap  heap,  it  invokes  modern 
tools  to  stagnate  such  circulation  as 
cannot  be  arrested.  Perhaps  in  the 
immediate  future  .lane  Addams  may 
discharge  the  function  of  Uncle  Tom 
and  Mrs.  Stowe.  Perhaps  some  mod¬ 
ern  Mother  Goose,  with  an  effective 
metaphorical  broomstick,  may  sweep 
the  cobwebs  from  our  political  sky. 
While  the  passion  for  real  publicity 
may  be  arrested  by  sophistication,  the 
cabin,  not  the  palace,  may  elicit  he¬ 
roic  leaders  like  John  Brown  and  Lin¬ 
coln.  The  first  abolitionist  editor  was 
killed  by  a  mob  for  telling  the  truth. 
Since  Lovejoy’s  martyrdom  other  edi¬ 
tors  have  told  the  truth  and  shamed 
the  devil  at  the  end,  not  of  a  rope, 
but  of  a  libel  suit.  Some  generations 
ago  masters  of  New  York  politics  sent 


an  editor  to  prison,  who  reincarnated 
John  Bunyan. 

Ever  is  there  a  natural  craving  for 
the  news.  Feminine  curiosity  is 
matched  by  masculine.  Had  Adam 
been  as  bright  as  Eve,  the  Tree  of  Life 
might  have  been  grafted  in  the  in¬ 
fancy  of  the  world,  and  the  theocracy 
would  not  have  fooled  our  first  par¬ 
ents  with  a  conservative  snake  story. 
Did  not  the  news  follow  us,  we  should 
be  bereft  of  bleachers,  of  vacations, 
and  of  mountain,  forest  and  seaside 
resorts. 

What  we  now  need  is  full  publicity. 
All  the  news  is  fit  to  print,  if  it  be 
fitly  told.  All  opinions  are  fit  to  dis¬ 
cuss  if  they  be  rationally  and  decently 
handled.  The  best  way  to  get  rid  of 
heresy  is  to  let  in  the  air.  Ventilation 
and  circulation  are  fraternal.  While 
w'e  cannot  evolve  great  editors  by 
dynamiting  the  newspaper  treasury, 
is  not  the  newspaper  a  mere  scrap  of 
paper  when  it  is  devoid  of  editorial 
self-respect  and  Independence?  When 
high  finance  buys  an  organ,  the  former 
newspaper  ceases  to  be  even  a  busi¬ 
ness  proposition,  in  becoming  a  cor¬ 
rupter  of  the  electorate.  But  the  in¬ 
stinct  of  liberty  is  too  strong  in  this 
country  today  to  be  continuously 
chloroformed.  It  is  significant  that  ten 
millions  of  American  women  are  now 
much  alive  to  the  second  advent  of 
the  social  female  in  the  self-governing 
woman. 

The  great  editors  of  the  anti-slavery 
epoch  had  to  be  reckoned  with. 
Henry  Ward  Beecher  inspired  Mrs. 
Stowe.  Did  not  George  William  Cur¬ 
tis  pull  the  wltchgrass  out  of  Thur- 
low  Weed’s  front  yard? 

what’s  the  news? 

The  inquiry  “What’s  the  news”  has 
been  raised  with  increasing  force  for 
forty  centuries.  Athenians,  yellow  and 
drab,  fond  of  novelties  and  sports, 
killed  Socrates  because  he  would  not 
blue-pencil  the  news.  The  Nazarene 
was  crucified  because  the  good  news 
he  brought  to  the  people,  collided 
w’ith  the  greed  of  the  interests.  Today 
we  have  the  wireless  wave,  an  intelli¬ 
gent  electorate  and  fewer  slaves  in  the 
ranks  than  in  the  upper  tiers.  The 
broadening  social  consciousness  out¬ 
points  the  narrow  class  consciousness. 
We  are  not  asking  today  “Who  is  my 
neighbor?"  so  much  as  we  are  in¬ 
sisting  that  the  social  democracy 
shall  no  longer  be  subject  to  the  art 
and  science  of  plutocracy.  In  fine,  we 
are  rediscovering  Christianity. 

If  the  newspaper  has  not  done  what  it 
should  to  promote  business  and  social 
morality,  it  is  noteworthy  that  the  liter¬ 
ary  i»roduct  of  the  twentieth  century, 
embodied  in  the  novel  and  in  the  maga¬ 
zine,  has  figured  largely  Jn  evolving  the 
new  nationalism.  The  modern  man 
and  woman  draw'  conclusions  not  from 
plutocratic  newspapers,  but  from  what 
they  see  and  perceive.  “What’s  in  the 
air”  circumvents  what  is  inspired  by 
bigots,  whether  of  fanaticism  or  of 
conservatism. 

The  master  issues  of  the  second 
quarter  of  the  twentieth  century  re¬ 
quire  larger  newspaper  co-operation 
than  has  been  in  evidence  in  recent 
years.  The  fourteenth  and  fifteenth 
constitutional  amendments  purchased 
at  enormous  sacrifice,  are  perverted 
by  technicality,  judicial  and  lay. 
Since  the  middle  of  the  nineteenth 
century  institutions  have  been  trans¬ 
formed,  but  not  transfigured.  The 
Fourth  Estate  in  due  time  will  come  to 
its  own  in  the  American  Republic. 
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WAR  CORRESPONDENTS  NOT  FAKERS 

SAYS  SHEPHERD,  DENYING  HERRICK 

Unite«l  Press  Representative,  Who  Has  Been  on  Nearly  Every  Battle 
Line  in  Europe,  Says  the  “Writer  of  Ix>ve  Stories”  Is  Wron*;, 
ami  That  the  War  Reports  in  Our  Newspapers  “Are 
the  Product  of  (rood.  Honest  Workmanship” 


'I'liK  Hditok  and  IMtblisiikk  liad  the 
iiiljoiiiiiif'  "Ixix"  standing  in  its  comiiosing 
roDin  when  last  week’s  issue  of  this 
|taj»er  went  to  press;  but  the  rusli  of 
news  was  so  grt'at  that  it  laid  to  go  on 
the  “hold-over”  galleys.  The  highly 
agreeable  result  is,  however,  that  by  de¬ 
laying  its  publication  for  one  little  week, 
it  becomes  all  tbe  more  timely — and  for 
this  reason: 

I^ast  Sunday’s  New  York  Tribune  was, 
as  usual,  a  mighty  bright,  interesting 
paper.  Among  its  longer  “features”  was 
an  article  by  Robert  Herrick,  the  novel¬ 
ist,  entitled,  “Robert  Herrick  Tells  How 
War  Is  Made.” 

It  seemed  a  fairly  large  order,  either 
for  Robert  Herrick  or  for  his  ancient 
and  famous  predecessor,  the  sixteenth  cen¬ 
tury  Robert,  to  “tell  how  war  is  made” — 
really  tell  how,  you  know — in  l,."i(K)  words 
or  thereabouts.  Still,  Sunday  is  a  »iuiet 
day — the  Tribune  “looked  g<sHl” — Robert 
Herrick  has  written  some  pleasant  stories 
—  and  so  the  presiuit  writer  settled  down 
coinfortahly  to  he  “told”  all  about  it. 

And  the  big,  upstanding  paragraph  that 
overshadowed  all  others,  when  the  “tell¬ 
ing”  had  been  acc-ompllshed,  was  this : 


“/  have  come  to  the  firm  helief 
that  tio  correnitonilent  or  ciriliaii 
writer  has  'iritiiessed  any  real  battle 
of  this  tear,  has  ever  'assisted'  in 
any  real  movement,  treneh  battle, 
open  battle,  storming]  of  town,  etc. 
They  have  all  'faked'  more  or  less 
obviously.” 


Well,  as  .luliiis  Caesar  remarked  to 
.Marcus  Aurelius  on  one  occasion. 
"WHAT  do  you  know  about  THAT?” 

.lust  see  how  positive  Brer  Herrick  is. 
Xo  qualitications  for  him — no,  sir.  No 
“perhaps,”  or  “we  understand,”  or  “un¬ 
less  we  are  misinformed.”  or  “if  our 
memory  serves  us,”  or  any  of  those  fa¬ 
miliar  old  trenches  where  an  editorial 
writer  may  “dig  himself  in”  and  so  re¬ 
ceive,  without  fatal  injury,  the  gun-fire 
of  contradiction.  Absolutely  not!  See 
how  positive  he  is:  "They  have  ALL 
faked.”  I’retty  inclusive  and  compre¬ 
hensive — eh,  whatV 

Well.  The  Kditok  and  Pitbmsiier, 
mindful  of  the  “box”  already  mentioned, 
decided  to  ask  Mr.  War  Correspondent 
Shepherd  to  “tell  how,”  on  his  own  ac¬ 
count,  for  a  minute  or  two,  apropos  of  the 
Herrickian  pronouncement.  And  here  is 
what  he  says : 

MR.  RHKPIIERU’S  STATEMENT- 

“Are  the  American  ‘war  corresjamd- 
ents’  in  Europe  faking?  Is  Robert  Her¬ 
rick,  who  writes  love  stories,  right  when 
he  says:  ‘I  have  come  to  the  firm  belief 
that  no  correspondent  or  civilian  writer 
has  witnessed  any  real  battle  in  this  war. 
has  ever  “assisted”  in  any  real  move¬ 
ment,  trench  battle,  0|)en  battle,  storming 
of  town,  etc.  'Fhey  have  all  fakeil  more 
or  less  obviously?” 

“War  corresprindents”  are  faking ;  but 
Roliert  Herrick’s  conclusions  have  been 
hastily  made.  He  is  wrong. 

"There  have  been  two  classes  of  .\merl- 
can  war  writers  in  Europe.  One  class, 
which  numbered  a  few  persons,-  consisted 
of  dilletante  writers.  They  were  not 
professional  newspaper  reporters ;  they 
had  no  pride  in  their  work.  Notoriety 
was  what  they  sought.  That  reputation 
for  reliability  which  the  successful  Amer¬ 
ican  newspaper  man  mnst  have  in  these 
days  was  not  what  they  were  after.  It 
would  1m‘  possible,  here  and  now,  to  name 
four  of  such  men,  and  it  is  by  their  work 
that  Robert  Herrick  reaches  his  conclu¬ 
sion  that  all  American  writers  over  here 
have  faked.  These  four  men  that  I  have 
in  mind  never  ‘mix  up’  with  other  news- 
paiier  men.  War  is  the  faker’s  greatest 
opportunity.  Writers  of  their  sort  go  it 


alone.  They  present  no  alibis.  No  one 
can  contradict  them,  after  their  absurd 
stories  are  in  type.  Men  of  this  class 
always  write  in  this  vein :  ‘I  was  told 


that  I  was  the  first  correspondent  who 
had  ever  been  permitted  at  this  front.’ 

"The  general  ordered  a  battery  fired 
so  that  I  might  see  the  work  of  his  ar¬ 
tillery.’ 

“  ‘The  gunners  picked  out  a  windmill  on 
a  distant  hill  and  blew  it  into  powder  for 
me.’ 

“One  such  ‘war  correspondent’  wrote 
something  like  this : 

“  ‘A  courier  came  running  up  through 
the  mud  and  said ;  “President  Poincare 
desires  to  know  if  Mr.  X  will  come  over 
and  speak  with  him.”  ’ 

“That  paragraph  was  based  on  the  fact 
that  several  corresiamdents  were  escorted 
at  one  time  into  the  presence  of  the 
French  President  at  the  front  one  day, 
and  were  introduced  to  him  en  masse. 

A  FEW  “DIUrTTANTES.” 

“This  little  set  of  dilettante  ‘war  cor- 
resiKindents’  has  done  incalculable  injury 
to  real  American  newspaper  work  in  this 
war.  Several  of  the  big  newsjiapers  have 
hired  them,  simpl.v  because  most  of  them 
are  willing  to  pay  their  own  expenses  if 
the.v  can  only  find  some  newspapers  that 
will  give  publicity  tfi  their  faking. 

“There  has  been  a  shamelessness  about 
the  work  of  some  of  these  men  that  is 
almost'  unbelievable.  Tliey  are  scorned 
by  the  professional  newspaper  men  in  the 
European  capitals,  and  they  go  their 
solitary  ways,  getting  comfort  out  of  the 


belief  that  they  are  heroics  in  the  eyes  of 
their  readers. 

"There  are  professional  newspaper 
men,  however,  in  Europe,  who  have  not 
faked.  They  H.VVE  seen  battles.  They 
HAVE  seen  the  enemy's  trenches  blown 
to  pie<-es  before  their  eyes.  .\nd  they 
have  been  careful  to  write  only  what  they 
have  .seen.  I  know  one  corresiiondent 
over  here  who,  at  the  outset  of  the  war, 
declareil  himself  in  a  I’aris  restaurant  to 
a  bunch  of  newspajH'r  men  in  this  way  : 

"  ‘1  can  s«‘e  that  this  war  is  going  to 
be  the  greatest  chance  in  the  world  to 
fake.  .\8  for  me.  I’m  not  going  to  hit  a 


typewriter  key  that  doesn’t  tell  the  exact 
truth.  I’ve  got  a  reputation  to  keeji  up, 
and  I  make  my  living,  as  every  good 
newspaper  man  does,  by  my  reiuitation 
for  reliability.  It’ll  be  .so  easy  to  fake 
that  the  wise  ones  won’t  do  it.’ 

“He’s  one  fellow  that  hasn’t.  And 
there  are  others. 

“They  are  the  fellows,  for  instance, 
who  were  at  the  head  of  the  various 
American  newspaper  bureaus  in  the 
Euroi>ean  capitals  before  the  war  began. 
They  have  written  most  of  the  real  stories 
of  the  war.  One  of  them  that  I  know 
had  a  pass  to  the  English  front  that  was 
as  liberal  as  a  ticket  to  the  San  Fran¬ 
cisco  Exposition.  He  saw  everything 
there  was  to  see,  except  a  bayonet  charge. 
He  had  a  chance  to  see  that,  too,  one  day. 
but  instead  of  getting  out  into  the  ois-n 
where  he  might  have  looked  on,  he  hid 
behind  a  bill.  I  know  he  did,  because  I 
am  he.  There  are  other  .American  news- 
pajier  men  over  here  who  haven’t  had  to 
fake.  The  real  thing  has  nuule  faking 
unnecessar.v.  They  have  done  giMid,  hon¬ 
est  work.  They  have  told  the  truth  about 
things  as  they  have  seen  the  truth. 
American  editors  and  the  American  pub¬ 
lic  can  trust  them  implicitly.  Most  of 
them  want  to  have  it  said  of  them,  after 
the  war  is  over,  ‘Well,  whatever  faults 
he  had,  he  didn’t  fake  when  he  had  a 
chance  to.’ 

“I  don’t  know  whether  Robert  Her¬ 


rick,  in  his  trip  to  the  front,  heard  any 
bullets  Hying  around  him  or  not.  If  he 
kept  going  to  the  front  often  enough,  he’d 
have  that  experience.  If  his  trii»  ha])- 
pened  to  be  a  tame  one — and  soiiietinies 
such  trips  are  very  tame,  ai'cordiug  to 
the  fortunes  of  war--he  probably  believes 
that  all  he  has  ever  read  of  Hying  bullets 
and  shells  that  have  pestered  correspond¬ 
ents  are  fake  stories. 

B(K)K  WRITER.S,  NOT  NEWSl’AfER  MEN.  THE 
ClIIEE  EAKERS. 

“He’s  wrong. 

“It’s  b<H)k  writers  who  have  become 
‘war  correspondents’  that  have  done  most 
of  the  faking  that  Herrick  talks  about. 
And,  by  the  way,  the  most  sidendid  and 
striking  faking  that  lias  appeared  in 
America  has  appeared  in  books — not  in 
newspapers. 

“There  are  four  or  five  men,  as  I  have 
said,  who  should  he  shunned  by  American 
newspaper  readers — their  names  are  well 
known,  too;  but,  in  the  main,  the  wai 
stories  in  American  newspapers  are  the 
product  of  goiKl,  honest  workmanship.” 


MR.  PRAEGER  MOVES  UP 

Advaneed  from  Postmaster  at  Washing¬ 
ton  to  Second  Asst.  P.  M.  (L 
Otto  Praegcr,  former  correspondent  in 
Washington  of  the  Dallas  and  Galveston 
News,  was  appointed  second  assistant 
postmaster-general  on  Tuesday  last,  to 


Otto  Praeoer. 

succeed  loseph  Stewart.  Mr.  I’racgcr  is 
a  long-standing  friend  of  the  postiiiastcr- 
gcncial  and  has  been  postmaster  at 
Washington  for  some  time. 

The  Sun  Has  a  Slight  Fire 
,\  slight  fire  in  the  composing  room  of 
the  New  York  Sun  early  on  the  mornitig 
of  September  '2~t  had  no  result  except  to 
cause  a  crowd  to  collect.  Window  awn¬ 
ings  of  the  tiiird  floor  took  lire  from  an 
over-heated  <‘xhaust  iiipe,  and  sparks  from 
the  awnings  burned  some  print  paper. 


New  Paper  for  Charlottesville,  Va. 
new  afternoon  pajier  is  to  be  estab¬ 
lished  at  Charlottesville,  Va.,  of  which 
.Maj.  .1.  C.  Hemphill,  formerly  of  the 
Charleston  News  and  Courier,  Hichmond 
Times  llispatch,  New  York  Times,  Phil¬ 
adelphia  Public  Ledger,  etc.,  is  to  be 
the  managing  editor. 

Paterson  (N.  J.)  Merger  Effective 
The  Paterson  (X.  .1.)  Press  and  the 
(iiiardian  of  the  same  city,  both  evening 
dailies,  apjieared  on  Monday  with  a 
c  '  •♦ill  page  issue  as  the  Paterson 
Press-Guardian.  Details  of  the  consoli¬ 
dation  have  already  ajipeared  in  The 
Editor  and  Pi  blisher. 

From  a  Man  Who  Knows 
“I  congratulate  The  Editor  and 
Pi'Bi.iMHEK  on  the  excellent  publication 
it  is  getting  out.” — Victor  F.  Lawson, 
September  18,  1915. 


Personal  Note  to  “The  Editor  and  Publisher’ 
Man  Who  Has  Been  “Right  There” 


from 


By  WIl.I.IAM  (}.  SHEI'HEKD 

I'niU-d  Press  wtr  rom-spondent,  who  has  boon  on  nearly  esery  battle  line  In  Europe 


The  people  of  the  United 
States  know  more  about  the  Eu¬ 
ropean  war  than  those  of  any 
other  country.  The  American 
news  agencies  are  siiend- 
ing  more  money  than 
any  others  in  the  world, 
and  the  facilities  that  are 
offered  to  American  cor- 
resjiondents,  on  lioth  sides, 
in  Europe,  are  greater 
than  those  that  any 
other  war  corre- 
sjiondents  enjoy 
During  the  year’s 
experience  with 
war  writers,  the 
various  war  de- 
jiartments  have 
become  acquaint¬ 
ed  with  certain 
men  and  have 
learned  to  trust  them. 

These  writers  are  spe¬ 
cially  favored,  because 
of  the  confidence 
which  the  war  depart¬ 
ments  are  able  to  repose  in  them. 
The  war  departments  do  not  ask 
one-sided  writing  from  these  cor¬ 
respondents,  and  they  distrust 


the  man  who  lays  aside  his  con¬ 
victions  in  order  to  write  un¬ 
neutral  articles  just  to  please  the 
war  department.  Common  sense, 
discernment  and  an  ability 
to  get  the  military  rather 
than  the  political  censor’s 
viewjioint  —  these  are  the 
only  things  that  the  war  of¬ 
fices  in  h'urope  are  .seeking 
in  correspondents. 
American  c  o  r  r  e  - 
s  p  o  n  d  e  n  t  s  have 
shown  themselves 
possessed  of  these 
three  requisites  to 
a  considerable  ex¬ 
tent.  It  is  a  valuable 
exjierience,  after  a 
year  in  Euro  p  e  a  n 
countries  on  b  o  t  h 
sides  of  the  war,  to 
come  to  the  United 
States  and  see,  first 
hand,  how  well  the 
American  newspajiers 
are  covering  the  great 
W'ar.  It  js  like  climbing  a  moun¬ 
tain  to  get  a  view  of  valleys 
thrpugh  which  you  have  been 
wandering. 
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HOW  DEPARTMENT  STORES  ARE  FIGHTING 

COUPONS  AND  PRICE  MAINTENANCE 

Half  the  Merchants  ^"on’t  Handle  Goods  Packed  with  Coupons — 
Olliers  Ask  Manufacturers  for  the  2  Per  Cent.  Rebate  They 
Represent — Out  of  141  Big  Stores  132  Are  Opposed 
to  a  Price  Maintenance  Law 
Hy  Frank  L»:koy  Bi.axchard. 


OiH-  man  ••an  do  innch  toward  bringing 
alMdit  a  ri-fonn,  but  an  organization  coni- 
|ioM>d  of  many  m)>n  having  the  same  ob- 
j<i-t  in  view,  when  rightly  directed,  is 
more  etiicient  in  bringing  about  the  de¬ 
sired  result. 

Figbtitig  the  coui*on  and  trading  stamp 
evil  has,  in  times  past,  t)een  done  by  in¬ 
dividual  merchants  in  many  cities  and,  in 
some  instances,  by  State  associations ;  but 
tiationaliy  little  bad  Ireen  accomplished 
until  the  National  Itetail  Dry  Goods  As- 
s<M'iatiou  t<Kik  up  the  work  a  few  months 
ago  and  organized  a  campaign  to  line  up 
its  memlH-rs  and  other  merchants  against 
it. 

This  assoi'iation.  which  was  incorpo- 
rat«*<l  in  .lutie,  I'.lll,  through  the  activity 
of  F.  Colburn  IMnkham,  and  which  start- 
<sl  with  only  fifteen  metnbers,  now  has 
on  its  ndl  470  •lepartment  stores  scatter- 
•sl  all  over  the  Uniterl  States,  doing 
an  ai;gr<‘gate  business  of  $.'>(M),<K(0,0fl0  an- 
nnally.  It  is  not  the  kind  of  an  organiza¬ 
tion  that  iiKMds  in  convention  once  a  year, 
listens  to  a  few  si»eer'hes,  has  a  bancpiet 
:iti)l  then  goes  to  sle««|i  until  another 
tw<-lve  months  have  r<dl<‘d  around,  but 
rather  a  business  association,  with  head- 
•piarters  in  New  York,  whose  offi<-ers  and 
staff  render  valuable  servi<'e  to  its  meni- 
liers  throughout  the  entire  .v»‘ar. 

While  the  memliership  is  at  present 
•sinfimsi  to  department  stores,  its  aim  is  to 
in<  lude.  ultimately,  the  small  retailers.  Its 
founders  l)elieve<l  that  it  would  lie  net-es- 
sary  at  the  start  to  interest  and  secure 
the  financial  supjKtrt  of  the  big  stores  be- 
cau.se  of  their  iniiKtrtance  and  their  abil¬ 
ity  to  suii|Hirt  such  an  institution.  There 
are  l,.‘!<rj  department  stores  listed  in  the 
Sheldon  Retail  Trade  Directory.  Now 
that  it  is  finniy  established  it  is  hoiMsl 
that  the  smaller  dry  goods  merchants  will 
IsH-ome  inemliers.  The  annual  dues,  which 
are  base<l  u|»on  the  volume  of  busin<»ss 
<lon<‘  by  individual  metnl«*rs.  range  from 
ifltt  to  $1 

-Much  of  the  sucf-ess  of  the  asso<‘iation 
is  due  to  the  (wnseverance.  hard  work  and 
ability  of  F.  ('olbtirn  IMnkham.  its  man¬ 
ager.  s(‘cretary  and  treasurer.  Soon  after 
being  graduate<l  from  Williatns  College 
in  1!l1ti  .Mr.  IMtikhatn  became  impressed 
with  the  hnk  of  organization  atnotig  the 
big  dry  goods  establishments  of  the  coun¬ 
try.  lie  talk*sl  the  matter  over  with  a 
numiH'r  of  dry  g<MMls  men  and  outlitn'd  to 
th*-m  his  platts,  which,  if  carried  out,  he 
lM-liev*»<l  w<»ul<l  give  the  mer<'hants  an  as- 
siH-iation  that  would  Ik;  of  inestitnable 
value  to  them. 

RMAI.I,  BK<iIXXIX<i.S. 

Finally  A.  M.  C<s»i)er,  of  the  Howland 
Dry  Go(m1s  Co.  of  Bridgeport,  and  seven 
other  New  England  merchants,  agreed  to 
back  Mr.  IMnkham  for  six  months  in  his 
efforts  to  organize  the  trade.  Full  of  en¬ 
thusiasm.  the  .voting  man  went  to  work. 
He  traveled  from  one  end  of  the  country 
to  the  other,  interviewing  the  dry  gotsls 
men.  He  found  th«>jn  responsive  and 
eager  to  avail  themselves  of  the  oppor¬ 
tunity  to  join  the  movement.  Today,  at 
the  end  of  four  .years,  the  association  is 
one  of  the  strongest  and  most  helpful 
trade  organizations  in  the  United  States. 

Some  idea  of  the  scope  of  the  National 
Rt'tail  Dry  G<«sls  Association  may  lie 
obtaineil  from  the  fact  that  it  maintains 
an  accounting  deiiartment,  under  the  di¬ 
rection  of  Ertist  &  Ernst,  public  account¬ 
ants.  which  is  constantly  s<dving  perplex¬ 
ing  problems  etu-ountered  in  the  store  and 
office  every  da.v. — 

.\n  insurance  department,  which  issues 
reciprocal  fire  insurance  to  members  at  a 
saving  of  from  40  to  00  per  cent,  in  pre¬ 
miums.  and  which  keeps  eight  men  con¬ 
stantly  on  the  road  placing  insurance. — 

.\  protective  department,  with  W.  .T. 
Hums,  the  famous  detective,  at  its  head, 
which  protects  the  members  against 


criminals  that  prey  ttpoii  merchants.— 
.V  department  of  edui-ation,  presided 
over  by  .Mrs.  Lucinda  W.  Price,  founder 
and  director  of  the  Boston  Continuation 
iSchool  and  the  Normal  course  in  sales¬ 
manship  training  at  Simmons  College, 
Bosbm,  the  object  of  which  is  to  turn 
the  rawest  kind  of  material  into  finished 
salesgirls. — 

An  industrial  department,  under  the 
direction  of  Frank  Jewell  Raymond,  who 
has  been  called  “the  Billy  Sunday  of 
Business,”  and  who  goes  about  the  coun¬ 
try  addressing  groups  or  bodies  of  mer¬ 
chants  and  their  employees  on  “Making 
Good  in  Business,”  and  whose  inspira¬ 
tional  words  have  “gingered  up”  store  or¬ 
ganizations  to  an  unwonted  degree. — 

A  law  department,  with  Harold  Rem¬ 
ington,  who  drafted  the  uniform  bank¬ 
ruptcy  law  passed  by  Congress,  as  coun¬ 
sel.  whicb  gives  legal  advice  to  those  who 
need  it. — 

bulh‘tin  department,  furnishing  sta¬ 
tistical  and  other  information  on  legisla¬ 
tion.  the  minimum  wage,  profit  sharing, 
v<K-ationnl  training  and  other  topics  of  in¬ 
terest  to  retailers. 

In  addition,  the  association  issues  a 
monthly  magazine,  the  Industrial  Out- 


F.  COT.BURN  PlNKHAM. 


I<Hik.  e<lited  by  Mr.  IMnkham,  containing 
timely  atid  original  articles  [)ertaitiing  to 
its  work  and  to  trade  questions. 

When  I  asked'  ML;  IMnkha4l — who, 
by  the  way,  is  a  well-set-up  young  man 
only  five  years  out  of  college — to  tell  me 
about  the  asso<'intion's  campaign  against 
coiiitons  and  trading  stamps,  he  said  : 

AN  INTKRKSTING  STORY. 

“When  we  first  started  the  campaign 
we  sent  three  men,  including  John  D. 
Kirby  and  I.Jiurenee  Gardner,  out  on  the 
road  to  address  groups  of  merchants  and 
department  store  heads  on  the  subject. 
They  covered  20.000  miles  in  their  trav¬ 
els,  and  talked  to  upwards  of  a  thousand 
retailers.  They  did  not  attack  any  par- 
ti<'ular  c“oupon  comirany  but  confined  their 
remarks  to  arguments  against  the  use  of 
any  kind  of  coupons.  As  a  result  of 
their  work  about  .MO  i)er  cent,  of  the  re¬ 
tailers  informally  agreed  not  to  handle 
merchandise  with  which  profit-sharing 
•■ertificates  or  coupons  are  packed.  The 
other  .MO  j>er  cent,  agreed  to  take  out  the 
couiKins,  return  them  to  the  manufacturer 
and  ask  for  a  rebate  of  2  per  cent.,  which 


they  are  supposed  to  represent.  It  sub¬ 
sequently  developed  that  the  manufactur¬ 
ers  in  most  instances  declined  to  give 
the  desired  rebate. 

“A  number  of  the  large  manufacturers 
have  already  decided  to  stop  the  packing 
of  coupons  in  their  goods.  They  found 
so  much  opposition  among  the  retailers 
that  they  concluded  that  it  was  unproiit- 
ahle  to  lose  their  best  customers  and  gain 
the  patronage  of  a  less  desirable  or  float¬ 
ing  class  of  trade.  Opposition  to  all 
forms  of  gift  giving  is  growing.  Tlie 
merchant  feels  that  coupons  are  an  un¬ 
necessary  tax  uiKiii  his  business,  and  the 
customer  who  gives  any  thought  to  the 
matter  knows  full  well  that  he  is  paying 
for  the  coupons  as  well  as  for  the  goods.” 

“Is  your  association  doing  anything  in 
regard  to  the  question  of  price  mainte¬ 
nance?”  I  inquired. 

“At  present  we  are  conducting  a  cam¬ 
paign  similar  to  the  coupon  campaign 
against  the  movement  to  allow  manufac¬ 
turers  to  fix  the  price  of  their  goods  to 
the  consumer,”  replied  Mr.  Pinkham.  “A 
short  time  ago  we  sent  out  a  questionnaire 
on  the  subject  in  order  to  ascertain  the 
views  of  our  members.  Up  to  today  141 
replies  have  been  received.  Of  these  1.32 
were  against  price  maintenance,  7  were 
for  it  and  2  were  on  the  fence. 

“We  have  two  men  on  the  road  speak¬ 
ing  constantly  on  the  subject  and  en¬ 
deavoring  to  ascertain  just  how  the  mer¬ 
chants  feel  in  regard  to  it.  We  want  to 
get  their  point  of  view.  Thus  far  the 
sentiment  seems  to  be  overwhelmingly 
against  price  maintenance.” 

SOME  “reasons  why.” 

“The  Fair  Trade  lA>ague  is  endeavor¬ 
ing  to  create  a  general  sentiment  in  favor 
of  the  Stevens  hill,  which  gives  the  manu¬ 
facturer  the  right  to  fix  the  price  of  his 
goods  both  to  the  retailer  and  to  the  con¬ 
sumer.  What,  in  your  opinion,  are  some 
of  the  reasons  why  such  a  bill  should 
not  be  passed  by  Congress?”  I  inquired. 

“Sneb  a  law,”  replied  Mr.  Pinkham, 
“would  be  un<‘onstitutionnl  as  class  legis¬ 
lation,  being  in  favor  of  a  few  thousand 
manufacturers  at  the  exi)ense  of  the  re¬ 
tail  merchants  and  the  consumer. 

“It  would  make  the  retailer  the  agent 
of  the  manufacturer  without  the  usual 
privilege  of  such  an  agent  returning  un¬ 
sold  stock.  The  men'hants  would  supply 
all  of  the  capital  that  was  investee!  in 
tlte  stock  that  he  carried,  whereas  usual¬ 
ly  an  agent  has  little  or  none  of  his  cap¬ 
ital  investeel.  In  other  words,  the  control 
of  the  retail  pric-e  would  be  placed  in  the 
hands  of  the  manufactun'r  although  he 
has  no  financial  risk  or  eipiity  in  the 
husiness. 

“It  would  prohibit  low  retail  price  op¬ 
portunities  to  the  coiisijmer  who  wishes 
to  economize.  It  would,  for  examiile,  pre¬ 
vent  important  seasonable  re<luctions  in 
prices  u|H>n  which  most  housewives  de- 
l>end — espe<-ially  th<)se  of  limit(‘d  means. 
It  would  fiirthertiiore  pnaluce  dull  sea¬ 
sons,  not  relieved  by  special  sales,  and 
would  therefore  discourage  the  employ¬ 
ment  of  a  considerable  number  of  the 
salesjieople  in  various  dei)artment  stores. 

“It  would  deprive  the  consuming  public 
of  the  benefits  of  merchants’  competition 
which,  if  proiierly  conducted,  is  not  only 
in  the  interest  of  the  public  but  is  recog- 
niz»*d  as  an  incentive  to  promote  business 
efficiency  among  merchants.  ! 

“It  would  give  the  m.'inufacturer  the 
ritrht  to  name  the  retailer’s  purchasing 
price  and  his  selling  price,  thereby  con¬ 
trolling  his  profits.  Thus  the  manufac¬ 
turer  could  arbitrarily  raise  his  price 
to  the  merchants  while  keeping  the  re¬ 
tail  price  at  a  fixed  figure,  or  even  re¬ 
duce  the  latter,  thereby  curtailing  the 
profits  of  the  merchant. 

“It  is  contrary  to  the  understanding 
which  has  always  existed  that  a  person 
who  purchases  an  article  outright  has  a 
right  to  do  with  it  as  he  deems  best,  and, 
in  the  case  of  the  retailer,  to  resell  it  at 
any  price  to  the  mutual  advantage  of 
himself  and  his  customer. 

“It  does  not  take  into  consideration 
the  dilTerent  conditions  tinder  which  an 
article  might  1h*  resold. 

HARD  ON  THE  SMALL  MERCHANT. 

“The  merchant  with  large  overhead 
charges,  such  as  big  rental,  high-priced 
selling  force,  and  the  necessity  for  giv¬ 


ing  unusual  service,  would  require  a 
greater  mark-up  on  his  goods  than  the 
merchant  with  a  less  expensive  estab¬ 
lishment  in  order  to  get  a  fair  profit  on 
his  sales. 

“It  would  prevent  legitimate  competi¬ 
tion  of  the  small  manufacturer  who  can 
not  engage  in  business  against  the  large 
manufacturer  who  has  created  a  demand 
for  his  brands  by  a  long  and  continued 
advertising  campaign.  'IMius  it  would 
encourage  trusts  as  the  large  and 
wealthier  nianufacturer  alone  can  afford 
to  take  advantage  of  his  privileges  under 
this  bill,  by  forcing  a  demand  for  his 
merchandise  by  publicity  and  maintain¬ 
ing  a  proportionately  high  price.  Having 
chokej  out  competition  he  will  raise  his 
retail  price;  the  consumer  being,  as  in 
the  case  of  other  trusts  (Standard  Oil) 
made  to  stand  the  burden. 

“It  would  encourage  every  manufac¬ 
turer  to  brand  his  merchandise  and  then 
add  to  this  cost  by  expensive  advertising 
campaigns  in  order  to  create  a  consumer 
demand  for  it. 

“It  would  lower  wages  by  so  increas¬ 
ing  retail  costs  that  many  retailers 
would  either  be  obliged  to  reduce  wages 
or  face  bankruptcy. 

“It  would  not  take  into  consideration 
the  difference  in  cost  between  the  stores 
situated  near  the  source  of  supply  and 
those  at  great  distance.  In  some  cases 
this  difference  in  cost  transportation,  in¬ 
surance,  etc.,  amounts  to  over  5  per  cent. 

“The  retailer  who  is  in  favor  of  such 
a  law  must  feel  the  need  of  assistance  in 
meeting  competition  which  would  be  an 
acknowledgment  of  weakness  on  his 
])art. 

“It  would  cause  the  consumer  to  look 
to  the  manufacturer  to  make  good  all 
defective  merchandise  instead  of  relying 
upon  the  reputation  and  responsibility 
of  the  retailer  with  whom  he  does  busi¬ 
ness.  This  would  be  an  exj>ensive  and 
inconvenient  method  for  the  consumer. 

“It  has  been  condemned  in  principle  by 
the  courts  as  illegal  and  in  man.v  States 
has  been  specifically  prohibited  in  many 
laws  passed  for  the  ])rotection  of  the 
public.” 


Miss  Woodward’s  Marriage  Announced 
The  marriage  of  Miss  Virginia  Wood¬ 
ward,  daughter  of  John  B.  Wotalward, 
2244  Lincoln  Park  West,  Chicago,  to 
Paul  Robert  Haskins,  was  announced  to 
take  place  last  evening  at  the  home  of 
the  bride.  Rev.  John  Ilonald  McLaugh¬ 
lin  of  the  Church  of  <)\ir  Savior,  was  to 
perform  the  ceremony,  which  was  to  In* 
followed  by  a  dinner  for  the  members 
of  the  immediate  families. 

The  bride's  father  is  advertising  man¬ 
ager  of  the  Chicago  Dail.v  News  and  New 
York  re)iresentative  of  the  Boston  Glola'. 
Baltimore  Sun  and  Chicago  Daily  News. 


From  “Wuxtras”  to  the  Ministry 

Thomas  Mulligan  is  the  quite  ordinary 
name  of  a  newsboy  of  Baltimore  who  sells 
—or  who  sold  up  to  a  short  time  ago — 
newspapers  on  the  corner  of  Charles  and 
German  streets.  He  began  peddling 
papers  on  the  streets  at  the  age  of  nine, 
and  now  he  is  about  to  leave  for  a  four- 
year  college  course  and  a  two-year  semi¬ 
nary  course,  both  paid  for  by  the  money 
earned  by  selling  papers.  During  all  the 
time  that  he  was  in  school  he  delivered 
his  pai)ers  to  all  the  customers  on  his 
route.  The  Baltimore  News  states  that 
when  .voung  Mulligan  won,  as  a  prize,  a 
trip  to  Coney  Island  he  sold  it  to  some¬ 
one  else  because  his  mother  needed  him  at 
home. 


New  Government  Publications 

The  Sui)erintendent  of  Documents, 
Washington,  D.  C.,  announces  that  he 
has  received  in  stock  the  following  new 
United  .States  Government  publications 
which  he  will  sell  at  the  prices  affixed. 
Foreign  Publications  for  Advertising 
.\merican  Goods,  advertising  rates,  circu¬ 
lation.  subscription  price,  etc.  Miscel¬ 
laneous  Series  10,  issued  by  the  Bureau 
of  Foreign  and  Domestic  Commerce.  List 
of  advertising  mediums  in  foreign  coun¬ 
tries  arrangecl  alphabeticall.v  by  countries; 
t>rice,  25c. 
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Reach  Out  For  More  Business 


Come  to  Boston — the  Gateway  to 
New  England!  In  Municipal  Boston 
there  are  725,823  people.  The  Savings 
deposits '  are  over  $285,000,000.  The 
total  valuation  of  assessed  estate  is 

$1,549,877,900. 

Boston  is  first  among  cities  of  the 
United  States  in  value  of  property  per 
capita,  first  in  Municipal  assets  per  cap¬ 
ita,  and  first  in  banking  power  per 
capita. 

In  Metropolitan  Boston,  with  its  39 
cities  and  towns  within  13  miles  of  Bos¬ 
ton’s  City  Hall,  there  are  1,556,932 
people. 

The  majority  of  these  people  ask  for  adver¬ 
tised  goods  by  name.  They  are  responsive  to  ad-' 


vertising.  Are  they  buying  your  goods?  Are' 
you  getting  the  most  out  of  Boston? 

We  will  help  you  reach  out  for  more  busi¬ 
ness  in  this  territory.  If  you  wish,  we  will  give 
you  information  concerning  each  of  the  39  cities 
and  towns  of  Metropolitan  Boston — the  number 
of  men,  the  number  of  women  and  the  wages 
received. 

We  will  also  give  you  information  covering  the 
dealer  attitude  in  each  of  these  cities  and  towns, 
which  vnll  help  you  solve  the  distribution  problem. 

Then,  by  using  the  Boston  Evening  American, 
with  its  net  paid  circulation  of  almost  400,000,  you 
will  reach  more  people  than  through  the  use  of  all 
the  other  Boston  evening  papers  combined.  And  by 
using  the  Sunday  American  you  will  reach  more  peo¬ 
ple  than  through  the  use  of  any  other  Sunday  paper 
in  New  England. 


80-82  Summer  Street,  Boston,  Mass. 


New  Yoik  Office 
1789  Broadway 


Chicago  Office 
504  Hearst  Building 
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ADVERTISING  MEN’S  LEAGUE  OF  N.  Y. 

TO  THROW  OPEN  ITS  DOORS  TODAY 

'Ninety-Seven  New  Members  Elected  This  Week,  Making  a  Total  of 
525,  with  More  On  the  Way — Planning  for  a  House- 
Warming  to  Take  Place  on  October  15. 


\Vli**ii  tho  liiuise-wanning  of  the  new 
cliih  li<iiis<-  of  the  Advertising  Men’s 
I.«>:igiie  of  New  York  takes  place,  on 
(h-tolier  15.  aftern<K>n  and  evening,  there 
will  Is*  a  giKslIy  niiinl>er  more  than  the 
tXNt  menihers  whom  it  wa.s  desire<l  to 
enroll.  .Vfter  ele<'ting  to  membership,  at 
this  we<'k's  iiKHding  of  the  directors.  1*7 
new  men.  the  membership  totaled  52.5. 

".'^ain  I.eith.  Dave  Lee.  and  Ilarlaiid 
Wright  are  on  the  committee  to  do  the 
lix'ing  for  the  “warming  up” — and  they 


T<Klay  the  headquarters  will  open. 
With  a  coiiiMin  system  to  pay  for  pur- 
<-has<‘s ;  with  a  firm  and  inviolable  rule 
against  tipping;  with  table  d’hote  lunch¬ 
eons  for  t’lii  and  7.5  cents,  and  all  the 
g<HK]  accoutrements  of  a  club,  the  league 
begins  its  year  with  enthusiasm. 

Following  is  the  list  of  the  newly 
ele<-ted  “97” :  Frank  II.  Little,  II.  I. 
Donne,  ('harles  W.  Price.  W.  R.  Barn¬ 
hill.  P.  S.  p-lorea,  Timothy  (iorman,  Ed¬ 
ward  A.  (Jreene,  A.  II.  Greener,  Colver 


A.  C.  Reiley,  W.  L.  Cheesman,  L.  A. 
Westermann,  R.  M.  Vandeveit,  John  P. 
Whitemore,  Irvin  F.  Paschall,  Herbert 
Van  Duyne,  Robert  Frothingham,  Ar¬ 
thur  W.  Wilson.  Winfield  Urmy,  J.  A. 
Oakley,  R.  E.  Tweed,  T.  A.  Watte,  Win¬ 
field  Scott,  IMward  C.  Wright,  Benn 
Treadwell,  George  C.  Hays,  Louis  V. 
Urmy,  W.  F.  Powers,  Thomas  F.  Wil¬ 
loughby.  .John  M.  Ix)w,  George  R.  Hig¬ 
gins,  W.  B.  Macljean,  Charles  C. 
Churchill,  Cornelius  Spencer,  H.  McHarg 
Davenimrt,  Rufus  T.  French,  Kendall  B. 
Cressy,  A.  Stanley  Graff,  and  G.  E.  Sly. 

The  new  club’s  location  is  at  47  East 
2.5th  street. 

The  Ad-Iveague  News — the  league’s 
“official  organ” — appeared  this  week  as 
“Vol.  I,  No.  1.”  It  is  bright  and  up  to 
date.  It  announces  that  weekly  lunch¬ 
eons  of  the  league  are  to  begin  on  Octo- 


zinc  and  Governor  Hiram  W.  Johnson  of 
California. 


The  Ad  Club  of  Youngstown,  Ohio,  met 
on  September  20  to  fill  vacancies  in  its 
board  of  officers.  Frank  Wert,  publicity 
manager  for  the  Mahoning  and  Shenango 
Railway  and  Light  Co.,  was  elected  presi¬ 
dent  to  succeed  H.  H.  Wickham,  who  re¬ 
signed;  .Tames  L.  Wick,  vice-president 
in  place  of  W.  B.  Turner,  resigned,  and 
P.  C.  Meyer,  was  named  to  fill  a  vacancy 
on  the  Itoard  of  directors. 


The  Advertisers’  and  Merchants’  As¬ 
sociation  of  Binghamton.  N.  Y.,  at  a 
recent  meeting,  indorse<l  the  plan  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  for  a  national  window  display 
week  to  be  held  throughout  the  United 


().  C.  1L\rn,  Vice-President. 

.art*  i)ast  masters  of  the  art.  The  whole 
day  of  the  1.5th  will  Im*  one  of  surprises 
and  decided  intere.st,  l>eginning  at  noon 
with  William  Ganson  Rose  sjreaking  on 
“Enthusiasm,”  taking  in  the  afternoon 
and  evening  with  the  house-warming,  and 
closing  (officially)  at  ten  o’clwk,  with 
the  announcement  of  the  winners  of  the 
nienilMTship  camjiaign.  divisional  and 
|K‘rsonal. 

The  first  gun  of  the  year  will  la*  fired 
when  the  first  general  meeting  of  the 
members  is  held,  on  0<*lober  8.  when 


Harry  D.  Robbins,  Director. 

Gordon,  C.  Henry  Hathaway,  W.  E. 
Jewett.  W.  A.  Martin,  Jr.,  H.  B.  Ray¬ 
mond,  Cornell  Ridderhof,  A.  II.  Btilwill, 
Edwin  Ij.  Scliuey,  E.  J.  Berliner,  W.  T. 
Ackerland,  Mathew  Beecher,  H.  T.  H. 
Mitchell,  Freilerick  W.  Nash,  Ivan  B. 
Nordhem,  T.  W.  Rourke,  E.  R.  Wilbur, 
Collin  Armstrong,  J.  T.  Emery,  Ralph 
Neumuller.  Carl  ,T.  Schumann.  A.  G. 
Seal.  II.  M.  Swetland.  R.  C.  Tripp,  J.  J. 
O’Keeffe,  J.  C.  Williams,  W.  G.  Schmidt, 
.1.  Wyckoff.  ,T.  11.  Wmalruff,  George  P. 
Metzger.  C.  C.  Ia;ffingwell,  Frank  M. 


OCTAGONAL  DINING  ROOM,  NEW  CLUB  HOUSE  ADVERTISING 
MEN’S  LEAGUE  OF  NEW  YORK. 


S.  E.  Leith.  Chairman, 
.Membership  Contest  Committee. 

W.  S.  Kies,  manager  of  the  foreign  and 
export  department  of  the  National  City 
Dank,  will  s)>eak  on  “South  American 
Trade  and  Op|K>rt unities.” 

The  Trade  Press  Association  has  ap- 
l>li<*<l  for.  and  received.  i»ermission  to 
liold  its  monthly  meeting  on  October  ‘2‘2, 
at  the  league's  headquarters.  One  other 
organization  has  also  made  application. 
Several  arc  known  to  be  considering  do¬ 
ing  so. 


John  Sullivan,  Director. 

Ijtwrence,  .1.  L.  Hornlterger,  (ieorge  W. 
Hopkins,  C.  W.  Corbet.  M.  R.  Baldwin. 
<3harles  J.  Balx-ock,  Gladwin  Bouton, 
Percival  K.  Frowert.  Robert  Tinsman. 
Theodore  J.  Goe.  James  R.  Hanniford. 
W.  II.  Townsend,  Frank  S.  Bamford, 
R.  S.  Billingham.  Edwin  H.  Chapman. 
.Toseph  S.  Kellogg.  Einar  O.  Petersen, 
Rowe  Stewart.  H.  M.  Applegate.  A.  C. 
Pearson,  C.  8.  Phillips,  Frank  W.  Maas, 
George  W.  Shannon,  Alfred  F.  Jones, 


her  8,  and  that  the  monthly  dinners  are 
henceforth  to  be  held  on  a  Monday  at 
the  end  of  each  month,  instead  of  at  the 
lieginning.  The  Membership  Campaign 
Contest  Committee  is  made  up  thus : 
S.  E.  I>eith,  general  chairman ;  with  the 
billowing  sub  -  committee  chairmen  : 
.\g(‘nts  Division.  O.  H.  Blackman;  News¬ 
papers.  Howard  Davis;  Technical  Pub- 
licit.v  .4ss<K*iation.  .4rthnr,  Haller ;  Trade 
Press.  William  H.  Ukers ;  Agricultural 
Press,  Wallace  C.  Richardson ;  Repre¬ 
sentatives,  J.  W.  Davidson;  Magazines, 
A.  C.  G.  Hamniesfahr :  Assoi'iation  of 
National  Advertisers,  O.  C.  Harn ;  Re¬ 
tailers  and  CouiKins.  A.  E.  MacKinnon ; 
Specialty  .\dvertisers.  L.  E.  Pratt : 
I’rinters.  J.  C.  Oswald. 

NEWS  OF  THE  AD  CLUBS 

The  Idea  Club  of  New  York  City  held 
its  third  quarterly  meeting  at  the  Hotel 
Vaoderlylt  on  Septemlier  2.1.  The  ob¬ 
ject:  of  the  organization,  composed  of 
prominent  advertising  men,  of  Baltimore, 
(Tleveland,  Pittsburgh,  Chicago,  St.  Louis 
and  New  York,  who  are  connected  with 
large  department  stores,  is  to  exchange 
ideas  concerning  different  methods  of 
advertising,  so  that  all  may  profit  by  the 
e.xchange  of  ideas,  .\mong  those  at  the 
meeting  were  Mr.  F.  A.  Bullock,  of  Pitts¬ 
burgh;  Mr.  Ijeslie  H.  Beard,  of  Baltimore; 
Mr.  .1.  B.  Sheffield,  of  New  York;  Mr. 
.Toseph  B.  Mills,  of  Detroit;  Mr.  Frank  A. 
Glack,  of  Boston;  Mr.  Coleman  R.  Gray, 
of  St.  Louis;  Mr.  William  E.  Kriedler,  of 
Cincinnati;  Mr.  Edward  B.  Houseal,  of 
Buffalo,  and  Mr.  .Iphn  H.  .4ngle,  of 
Toleilo. 

Since  resuming  meetings,  after  a  two 
months’  vacation,  the  Ixis  .Angeles  .Ad 
Club  has  heard  addresses  from  Henry  D. 
ICstabrook  of  New  A’ork.  William  Jen¬ 
nings  Bryan,  former  secretary  of  state; 
George  W.  Coleman  of  Boston,  William 
Woodhead,  publisher  of  Sunset  Maga- 


States  and  Canada  on  Octola-r  11  to  10. 

The  members  of  the  Houston  (Texas) 
Press  Club  recently  persented  a  silver 
service  to  David  ITaly,  who  had  la'cn 
their  host  at  Battison’s  Pier  early  in 
the  summer.  The  presentation  was  ar¬ 
ranged  so  that  up  to  the  hist  minute 
Mr.  Daly  had  no  idea  that  he  was  to  he 
the  re<*ipient. 

The  Wheeling  .Ad  Club  is  making  ar¬ 
rangements  to  fittingly  entertain  11.  \V. 
Prentis,  advertising  manager  of  the 
.Armstrong  Company,  and  former  presi¬ 
dent  of  the  Pittsburgh  Publicity  Associa¬ 
tion,  who  is  to  speak  before  the  club 
on  October  5.  Mr.  Prentis  will  describe 
a  national  advertising  campaign  as  it 
was  actually  planned  and  executed. 

The  ('hicago  Advertising  Assm'iation 
is  now'  in  the  throes  of  an  election.  No 
leas  than  three  tickets  are  in  the  field, 
and  each  has  its  publicity  and  its  “get 
’em  out”  committee  and  various  other 
committees  as  well.  The  tickets  in  the 
field  are  as  follows: 

Purple  ticket — 8.  Dewitt  Clough,  presi¬ 
dent ;  L.  D.  Wallace,  Jr.,  first  vice-presi¬ 
dent  :  W.  H.  Simpson,  second  vice-presi¬ 
dent  ;  Gridley  Adams,  third  vice-presi¬ 
dent :  E.  AV.  Ankrum,  treasurer;  William 
D.  Henderson.  Jr.,  financial  secretarj- ; 
John  A.  Tenne.v,  corresponding  secretary. 

Blue  ticket — E.  C.  Bode,  president ; 
Hugh  Brennan,  first  vice-president :  F- 
A.  Farrar,  second  vice-president:  .Marion 
S.  Burnett,  third  vii-e-president ;  Walter 
Bloeser.  recording  secretary ;  .1.  C.  Mc- 
(’lure,  financial  ser-retary ;  J.  Virtue, 
treasurer. 

Brown  ticket — William  E.  Kier,  presi¬ 
dent  :  H.  B.  Sn.vder,  first  vice-president ; 
-A.  H.  Reinhardt,  second  vice-president ; 
Ben  C.  Pittsford,  third  vice-president ; 
Byron  A.  Bolt,  recording  secretary ;  John 
Morey,  financial  secretary ;  Robert  Vir¬ 
tue,  treasurer. 
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THE  NEW  YORK  SUNDAY  AMERICAN 

The  Supreme  Sunday  Newspaper  of  America 

IF  all  of  the  people  who  buy  the  NEW  YORK  SUNDAY  AMERICAN  (there  are  more 
^  than  700,000  of  them) — and  all  who  read  it  (they  represent  at  least  1,550,000  more) 
— making  a  grand  total  of  2,250,000 — were  grouped  together,  they  would  fill  a  space  of 
9,000,000  square  feet,  allowing  the  small  space  of  two  feet  square  for  each  one  to  stand  on. 

Standing  in  a  straight  line,  each  individual  occupying  a  space  of  two  feet  long,  the 
line  would  extend  854  miles,  880  feet. 

Twenty  of  them  walking  side  by  side,  allowing  a  foot  leeway  between  ranks,  would 
make  a  solid  body  40  feet  wide  that  would  extend  337,500  feet,  or  63  miles,  4,860  feet. 

They  would  fill  BROADWAY,  SIXTH  AVENUE,  FIFTH  AVENUE,  MADISON 
AVENUE,  their  entire  length — and  then  some.  Just  think  of  it! 

No  human  being  has  ever  seen  two  and  a  quarter  million  people  in  one  group.  No 
human  being  ever  will. 

No  human  being  has  ever  watched  two  and  a  quarter  million  people,  20  abreast, 
representing  1  1  2,500  separate  lines,  pass  a  given  point. 

If  two  and  a  quarter  million  people  could  be  got  together,  20  abreast,  the  begin¬ 
ning  and  the  end  of  the  line  would  be  nearly  64  miles  apart.  The  last  20  to  reach  the 
starting  point  of  the  first  20  would  have  to  walk  practically  64  miles,  which  would  require 
at  least  32  hours,  walking  a  mile  in  30  minutes. 

You  begin  to  grasp,  do  you  not,  what  it  means  to  have  700,000  separate  individuals 
buy  a  copy  of  the  NEW  YORK  SUNDAY  AMERICAN,  and  to  have  a  total  of  two  and  a 
quarter  million  readers? 

Advertisers  can  reach  this  number  of  people  at  a  cost  of  58J  cents  per  line  on  a  con¬ 
tract  for  52  Sundays. 

A  campaign  in  the  NEW  YORK  SUNDAY  AMERICAN  for  one  year,  involving  an 
expenditure  of  $22,500,  costs  the  advertiser  only  ONE  CENT  PER  ANNUM  PER 
READER. 

Just  think  of  being  able  to  talk  to  so  many  people,  52  times,  at  so  trivial  a  cost  per 
individual! 

Is  not  the  NEW  YORK  SUNDAY  AMERICAN  THE  MOST  COMMANDING  AD¬ 
VERTISING  MEDIUM  IN  THE  UNITED  STATES? 

If  all  of  the  other  New  York  Sunday  newspapers  printed  a  similar  advertising  cam¬ 
paign,  it  would  cost  the  advertiser  $1.94  per  line.  The  NEW  YORK  AMERICAN’S 
circulation  is  more  than  half  of  the  combined  circulation  of  all  of  the  other  New  York 
Sunday  newspapers. 

If  the  combined  rates  of  the  other  New  York  newspapers  are  basically  sound,  then 
the  rate  of  the  NEW  YORK  SUNDAY  AMERICAN  should  be  $1 .00  per  line  instead  of 
58  J  cents  per  line. 

But  advertisers  are  not  asked  to  pay  $1.00  a  line. 

The  rate  of  the  NEW  YORK*  SUNDAY  AMERICAN  is  purposely  made  very  fair 
because  we  want  advertising  in  its  columns  to  be  made  very  profitable  to  advertisers. 

This  fairness  is  appreciated  by  advertisers,  for  they  give  to  the  NEW  YORK 
SUNDAY  AMERICAN  the  preponderance  of  all  of  the  display  advertising  printed  in  the 
New  York  Sunday  newspapers. 

NEW  YORK  AMERICAN 

DAILY  and  SUNDAY 


Member  Audit  Bureau  of  Circulations 
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Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publlaher 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  ATenue  Ljrtton  Building 

NEW  YORK  CHICAGO 


IN 

Colorado  Springs 
THE  TELEGRAPH 

J.  P,  McKlNNEY  Si,  SON 
New  York  Chicaao 


IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

la  roTer  tk*  GREAT  SOUTHWEST 

MORE  THAnT*!*^  150,000 


According  to  a  compilation  made 
by  the  Mail  Order  Journal  for  the 
first  six  months  of  1915,  The  Wash¬ 
ington  Star  carried  not  only  a 
greater  volume  of  display  adver¬ 
tising,  but  also  a  greater  volume 
of  local  display  advertising,  than 
any  other  American  Newspaper, 
whether  morning  or  evening  and 
Sunday. 

THE  EVENING  STAR 
THE  SUNDAY  STAR 

Wnahington,  D.  C. 


THE  SEAHLE  TIMES 

“Tha  Beat  That  Money  Can  Bay" 
Average  Circulation  for  Aug.,  1915 

Daily,  71,998 

Sunday,  83,430 
54,000  in  Seattle 

A  copy  to  every  family. 

Largeet  clrenlatlon  by  many  thousands  of 
any  dally  or  Sunday  paper  on  the  North 
Pacific  Coast. 

Largest  Qaaatity  Best  Quality  Circalatioa 

The  S.  C.  BeckwithSpecial  Agency 

Sols  Foreign  Bepreacntatlves 
Vsw  Teric  Ohioags  St.  lonls 


LATEST  FROM  THE  COAST 


Looking,  Now,  for  a  Total  Attendance  of 

Eighteen  Million  People  at  the  Fair — 

May  Keep  Doors  Open  TiU  January  1 

— Various  Live  News  Notes  from  the 

Golden  Cate  Section. 

San  Fkancisco,  September  24. — The 
Panama-Pacific  Exposition  is  still  boom¬ 
ing,  and  it  is  predicted  by  some  of  the 
visitors  from  the  East  that  the  heaviest 
Eastern  travel  is  yet  to  come.  The  13- 
000,000  mark  in  attendance  was  passed 
last  Sunday.  During  the  past  26  days, 
2,000,000  visitors  entered  the  grounds, 
and  “A  Million  Every  Thirteen  Days”  is 
now  the  slogan  of  the  Exposition  officials. 
Another  million  is  expected  by  October 
3,  and  estimates  for  the  entire  period,  up 
to  Dec-ember  4,  now  run  as  high  as  18,- 
0(K»,000.  There  is  quite  a  possibility  that 
the  management  may  decide  to  keep  the 
Exposition  open  until  the  end  of  the 
year. 

Another  newspaper  special  arrived 
here  yesterday,  bringing  140  prominent 
business  and  professional  men  and 
women  from  Southern  California  to  view 
the  Exposition.  The  excursion  was  ar¬ 
ranged  for  by  the  Los  Angeles  Examiner 
for  the  comfort  and  convenience  of  its 
subscribers.  A  stop  was  made  at  Santa 
Cruz,  where  the  tourists  were  invited  to 
a  breakfast  by  the  Mayor  and  the  Cham¬ 
ber  of  Commerce.  The  members  of  the 
party,  who  will  remain  here  five  days, 
will  have  no  details  to  look  after  inci¬ 
dental  to  the  trip.  All  accommodations, 
including  those  at  the  Inside  Inn  at  the 
Exposition,  were  arranged  for  by  the 
Examiner. 

The  management  of  the  Bulletin  made 
a  hit  with  the  women  voters  when  it 
turned  over  the  editorial  management  of 
last  Saturday  afternoon’s  issue  to  Mrs. 

O.  II.  P.  Belmont,  of  New  York,  who 
was  here  in  the  interests  of  the  Women’s 
Congressional  Union’s  three-day  conven¬ 
tion.  Many  dLstinguished  women  con¬ 
tributed  articles  for  that  issue  and  uni¬ 
formed  women  sold  copies  of  the  paper 
on  the  streets,  netting  a  comfortable  sum 
for  the  National  Votes  for  Women  propa¬ 
ganda  work.  Among  the  women  con¬ 
tributors  were  Margaret  Anglin,  Pauline 
.Tacobson,  of  the  Bulletin  staff ;  Sara 
Bard  Field,  Mary  Calkins  Brooke.  Alma 
Woodward,  Alice  Paul,  and  Mrs.  O.  II. 

P.  Belmont.  Mrs.  John  J.  White,  of 
New  York,  served  as  art  editor ;  Miss 
Davis  Stevens  as  city  editor,  and  Mrs. 
William  Kent  as  telegraph  editor. 

Among  the  most  interesting  California 
County  Days  at  the  Exposition,  during 
the  week,  was  San  Luis  Obispo  County 
Day  on  the  21st.  The  San  Luis  Obispo 
boosters,  more  than  five  hundred  strong, 
arrived  on  a  special  train  and  joined  in 
a  parade  to  the  Exposition  grounds. 
All  along  the  line  the  girls  from  this 
prosperous  county  distributed  pears, 
sacks  of  beans,  almonds,  and  other  San 
Luis  Obispo  products.  I.,elgh  II.  Irvine, 
a  former  San  Francisco  newspaper  edi¬ 
tor,  who  is  now  doing  excellent  work  as 
secretary  of  the  San  Luis  Obispo  Cham- 
l)er  of  Commerce,  was  one  of  the  “main 
guys”  of  the  affair.  San  Luis  ObisiK)  is 
liecoming  well  known  and  the  population 
of  the  county  is  increasing  through  im¬ 
migration.  as  a  result  of  well-directed 
efforts,  with  a  trained  newspaper  man  at 
the  wheel.  Irvine  was  a  newspaper  re¬ 
porter  for  some  time  on  the  local  dailies, 
and  was  for  several  years  editor-in-chief 
of  the  Calkins  Publishing  Company.  He 
went  to  Eureka  to  take  an  editorial  po¬ 
sition,  and  did  so  efficient  work  in  ex¬ 
tolling  the  scenery  and  resources  of  Hum¬ 
boldt  County  that  he  was  placed  in 
charge  of  the  county  promotion  activi¬ 
ties.  A  large  fund  was  raised  for  pub¬ 
licity  work.  As  a  result  of  this,  a  tempt¬ 
ing  offer  was  made  to  him  by  San  Luis 
Obispo,  which  has  climate  and  resources 
and  needs  more  people.  Irvine  is  the 
author  of  several  books,  including  one 
for  newspaper  men  and  authors,  entitled 
“The  Magazine  Style  Code.” 

The  members  of  the  Advertising  As¬ 
sociation  of  San  Francisco  listened  to  a 
‘"brass-tack  talk  by  a  live,  gingery 
talker,”  last  Wednesday,  during  their 
luncheon  at  the  Techau  Tavern.  Harold 


Duhem,  who  is  at  the  head  of  the  ad¬ 
vertisement  department  of  the  Y.  M.  C. 
A.  School  of  Commerce,  besides  handling 
the  advertising  of  several  prominent  or¬ 
ganizations,  was  the  speaker  of  the  day. 
Ilis  address  was  on  “How  a  Merchant 
Can  Master  the  Art  of  Advertising.” 

Among  the  editorial  representatives 
who  registered,  during  the  week,  at  the 
Press  Building  at  the  Panama-Pacific 
Exposition,  San  Francisco,  were: 

Penrose  Robinson,  Hasboro  (Pa.) 
Public  Spirit;  F.  D.  Van  Devort,  Car- 
son  City  (Nev.)  Appeal;  O.  H.  Bovard, 
St.  Louis  (Mo.)  Post-Dispatch;  C. 
Groat,  United  Press  Association ;  M.  J. 
Hyland,  Omaha  (Neb.)  Nebraskan;  D. 
M.  Dixon,  Oakland  (Md.)  Republican; 
Henry  I.  Bohnm  Reedsburg  (Miss.)  Free 
Press;  P.  C.  Edwards,  Houston  (Tex.) 
Press ;  Mrs.  L.  Clare  Davis,  Stockton 
(Cal.)  Mail;  Mrs.  J.  E.  Blackford, 
Wheeling  (W.  Va.)  ;  J.  G.  Green, 
Boise  (Idaho)  Capital  News;  Lewis 
Armstrong,  Montreal  (Can.)  State  and 
Standard ;  H.  N.  Hopkins,  The  Dalles 
(Ore.)  (jhronicle;  Elfelt,  Copenhagen 
(Denmark)  Berlingske  Tidende ;  Charles 
Whiting  Papa,  New  York  City  Engi¬ 
neering  News ;  Z.  B.  Sinifit,  SL  Louis 
( Mo. )  Leader ;  A.  D.  Telson,  Que¬ 
bec  (Can.)  Daily  Telegraph;  Victor 
Archambault,  Quebec  (Can.)  La  Semaine 
Commercial ;  F.  S.  McKinney,  Knoxville 
(Tenn.)  Journal  and  Tribune;  Leslie  W. 
Stocke,  Chicago  (Ill.)  Electric  Tractions ; 
William  Allen,  New  Orleans  (La.) 
Louisiana  Grocer ;  N.  H.  Chapin,  Ely 
(Nev.)  Record;  David  Goodell,  Portland 
(Ore.)  Evening  Telegram;  M.  G.  Fow¬ 
ler,  Canfield,  (O.)  Mahoning  Dispatch; 
Frank  T.  Thomas,  Los  Angeles  (Cal.) 
California  Cultivator ;  E.  Heath,  Te- 
hachapi  (Cal.)  Tomahawk;  Mrs.  Edith 
Adams  Bailey  (American  Business’ 
Standard  Advertising),  New  York;  A.  M. 
Hall,  Chicago  (Ill.)  Electric  Traction; 
Theo.  Simeons,  Butte  (Mont.)  Engineer¬ 
ing  Si  Mining  Journal. 

BEAUTIFUL  NEW  CUP 

To  Replace  Printers’  Ink  Trophy  Origi¬ 
nally  Offered  to  the  A.  A.  C.  W. 

In  190!),  Printers’  Ink,  of  this  city, 
presenti'd  a  cup  to  lie  competed  for  by 
the  Associated  Advertising  Clubs.  So 
much  interest  has  been  evinced  in  the 
contests  for  its  possession  that  it  has 


Thk  New  Printers’  Ink  Cup. 


lieen  tliought  projier,  by  its  iloiiors,  to 
replace  the  original  cup  by  a  larger  and 
finer  one.  An  engraving  of  the  new  one 
is  shown  herewith.  It  stands  about  30 
inches  in  height  and  is  of  sterling  silver. 

Another  Newspaper  Puhliration 
A  monthly  magazine  devoted  to  the  in¬ 
terests  of  the  newspapers  and  newspaper 
men  of  the  State  of  Washington  will  ap¬ 
pear  this  Fall  from  the  printing  plant  of 
the  department  of  journalism  at  the  State 
University  in  Seattle.  It  will  be  edited 
by  the  head  of  the  department,  Professor 
Frank  G.  Kane. 


BOSTON  UP  TO  DATE 


The  Post’s  “Elephant  Editor”  Issues  a 

Book — Good  Advertising  Work  by  a 

Former  “Newsie” — Agents’  Association 

Elects  Officers — Governor  Walsh  to 

Address  Pilgrim  Publicity  Association. 

Boston,  September  29. — The  adven¬ 
tures  of  Mollie,  Waddy  and  Tony,  the 
elephants  purchased  for  the  Franklin 
Park  Zoo  by  70,000  children  through  a 
fund  raised  by  the  Boston  Post,  have 
been  written  in  book  form  by  Paul  Waitt, 
the  Post’s  “elephant  editor.”  The  book 
is  called  “The  Adventures  of  Mollie, 
Waddy  and  Tony,”  and  it  is  dedicated 
by  the  author  to  the  great  array  of  chil¬ 
dren  who  contributed  their  pennies  for 
the  purchase  of  these  wonderful  perform¬ 
ing  elephants.  Little,  Brown  Company 
are  the  publishers,  and  Clara  Atwood 
drew  the  numerous  pictures. 

A  recent  example  of  the  result  of 
shrewd  advertising  in  Boston  is  the  flood 
of  orders  for  the  movie  appearance  of 
Geraldine  Farrar  in  “Carmen”  at  Sym¬ 
phony  Hall.  Morris  Gest,  a  former  Bos¬ 
ton  newsboy,  has  been  responsible  for  the 
tremendous  amount  of  publicity  that  has 
been  given  Miss  Farrar  in  this  regard. 
He  has  been  assisted  locally  by  Charles 
Winston,  a  former  Boston  newspaper 
man.  Mr.  Gest  has  also  been  equally 
successful  in  promoting  the  interests  of 
the  morality  play,  “Experience.”  In 
planning  a  newspaper  campaign  half¬ 
page  advertisements  were  used ;  500,000 
blotters  were  distributed  all  over  the  sur¬ 
rounding  country ;  a  special  performance 
for  clergymen  only  was  given  and  other 
unusual  devices  were  resorted  to  to  let 
the  public  know  that  “Experience”  was 
at  the  Shubert  Theater.  Result,  crowded 
houses  at  each  performance  and  many 
people  turned  away.  “Of  course,  in  each 
case  we  have  had  the,  gooils,  as  the  slung 
term  has  it,”  said  Mr.  Gest.  “But  many 
have  had  the  goods  thousands  of  times, 
and  so  have  merchants  and  big  hiisinoss 
men;  but  unless  they  properly  advertise 
the  goods  how  can  they  sell  them?  I  and 
my  associates  decided  that  we  ought  to 
spend  a  lot  of  money  advertising  two  such 
wonderful  offerings  as  ‘Experience’  and 
Geraldine  Farrar  in  ‘Carmen.’  How 
silly,  for  instance,  for  us  to  spend  .$50,000 
making  a  production  of  ‘Experience,’  or 
.$1<K).000  taking  pictures  of  ^liss  Farrar 
in  ‘Carmen,’  and  then  try  to  be  stingy 
or  economical  in  our  adxiertising  appro¬ 
priation  !  No,  that  is  a  mistake  so  many 
managers  make — of  trying  to  save  the 
pennies  after  they  have  spent  the  dollars. 
I  believe  in  advertising.  It  has  made 
‘Experience,’  and  it  will  bring  thousands 
of  dollars  for  the  Farrar  pictures.  As 
between  newspapers  and  billboards  my 
preference  is  for  newspapers,  although  I 
use  the  billboards  also,  because  I  don’t 
lielieve  in  overlooking  any  possible  chance 
of  getting  results.  The  great  majority 
of  the  intelligent  peojde  rend  the  news¬ 
papers,  and  it  is  thinking  jieople  who  are 
the  best  patrons  of  the  theaters.’’ 

At  the  annual  meeting  of  the  Advertis¬ 
ing  Agents’  Association  the  following  of¬ 
ficers  were  elected  for  the  year  ensuing : 
I’resident,  Guy  Bancroft;  vice  president, 
F.  I’.  Shumway ;  secretary  and  treasurer, 
Edw.  D.  Kollock  ;  directors:  .1.  W.  Bur¬ 
lier.  .lohn  W.  Withington.  A.  W.  Ellis, 
H.  B.  lltimphrey,  P.  F.  O’Keefe,  Clinton 
.Iordan.  M.  V.  I’ntnam.  C.  H.  Tomer, 
C.  B.  Smitli.  E.  .1.  Goulston,  H.  E.  Ayers, 
C.  A.  Chandler,  Perry  Walton  and  C.  J. 
I’ike. 

Governor  Walsh  will  deliver  the  first 
speech  of  his  campaign  for  re-election  at 
the  .Vmerienn  House  next  Monday  noon, 
on  the  occasion  of  the  opening  of  the 
weekly  luncheons  of  the  “Pil"rims.” 


“Very  Interesting” 

Willard  E.  Carpenter,  of  the  Cnrpen- 
ter-Scheerer  Company,  of  Chicago  and 
New  York,  writes  to  The  Editor  and 
PmusHER : 

“Your  timely  interviews  were  very  in¬ 
teresting  and  will  contribute  materially 
to  the  optimism  so  prevalent  in  all  dis¬ 
tricts  that  I  have  visited.  There  is  cer¬ 
tainly  no  scarcity  of  money  in  the  Mid¬ 
dle  West,  and  North  Dakota  never  in 
its  history  had  the  crops  of  this  year.” 
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NEWSPAPER  “SURVEYS” 


important  new  development  in  advertis¬ 
ing  service.  I  have  several  accounts  in 


BOSTON  PAPERS  FINED 


NEWSPAPER  ACTIVITIES 
The  Pueblo  (Col.)  Chieftain  has  re- 


11  1*1  XI.  '11  •  X  X  X  iv/vi.i  v/iiici  vaiii  lias  iv* 

Hi^h  Importance  of  Definite  Information  '***'  assure  me  ey  wi  go  in  o  The  Post  and  the  Herald  Adjudged  to  Be  cently  closed  two  successful  circulation 

^  iiniotipjillv  pvprv  r.nwn  wnorp  nroanppfa  ^  ^  .  .  ,  .  . 


Advocated  by  Publisher  Rogers. 
“Newspaper  advertising  is  destined  to 


practically  every  town  where  prospects 
arc  good. 

“It  will  interest  me  very  much  to  put 


in  Contempt  of  Court.  contests.  The  first,  which  closed  in 

Bo-ston,  September  30.— The  Boston  March,  panned  out  very  well.  A  peculiar 


••newspaper  aavepising  is  aesiinea  to  .  «...  ...teresi  ...e  ve.,  ...uci.  lo  pin  was  yesterday  fined  $150  and  the  thing  about  the  results  achieved  is  that 

play  a  much  rnore  important  part  in  the  *>:  Boston  Herald  $100,  for  cimpt  of  the  new  business  cost  30  per  cent.,  while 

business  of  sales  nromotion  in  the  near  out  this  new  idea  of  co-operative  service.  iieiaiu  .tiuu,  lor  (oniempi,  oi  «ij  An  — 


business  of  sales  promotion  in  the  near  out  this  new  idea  of  co-o^rative  service.  .  -  --  that  obtained  in  the  old  way  cost  40  per 

future  than  it  ever  has  done  in  the  J«^t  as  soon  as  I  get  it  working,  and  ProcetKlimts  in  the  case  of  Dr.  Rus-  ‘‘ent.  One  woman  brought  in  154  new 
past,”  said  Jason  ^gers,  publisher  of  sell  A.  RicliLds,  of  Hull,  against  former  subscribers  in  ten  days.  The  district 

the  New  York  Globe,  yesterday,  upon  newspapers  through  the  use  of  the  in-  p  x  Qg,,’  p  Morrison  and  plan  was  tried;  that  is,  all  the  work 

his  return  from  a  trip  through  the  formation  files,  the  service  can  be  crys-  x,  ^  Boston  Athletic  Associa-  concentrated  in  one  place.  Thi* 

Middle  West,  where  he  has  been  ad-  jallized  into  a  regularly  organized  serv-  .  ’  from  membershin  P^an,  however,  is  not  as  good  as  the  gen¬ 
dressing  newspaper  meetings  and  calling  >ce.”  to  a  SeThead  a  week  ago  to-  e^al  plan,  in  which  a  number  of  districts 


upon  advertisers. 

“The  daily  newspapers  of  ten  impor¬ 
tant  States  are  arranging  meetings 


Illinois  City  Editors  Organize 


day,  in  the  Plymouth  Superior  Court,  are  worked  at  the  same  time.  The  man 
when  Judge  Jenney  ordered  the  case  who  conducted  the  campaign  paid  his 


taut  States  are  arranging  meetings  Following  the  e.\ample  of  the  city  taken  from  the  jury  because  of  reports  ®wn  expenses  and  received  no  money  foi 
which  I  shall  address  upon  the  subject  editors  of  Wisconsin,  who  recently  or-  that  had  been  prink'd  in  the  Post.  services  until  it  was  finished, 

suggested  in  my  article  in  The  Editor  ganized  at  Sheboygan,  Wis.,  the  city  Yesterday  after  having  considered  the  Star-Gazette,  of  Elmira,  N.  Y.,  has 

AND  PiTBUSHEK  for  August  14,  which  editors  of  Illinois  gathereed  at  Danville,  matter,  Jud'"e  Jenney  adjudged  the  two  closed  a  contract  with  the  Goss 

seems  to  have  attracted  considerable  at-  on  Sept.  20,  and  formed  the  Illinois  City  papers*  to  lie  in  contempt  of  court  and  Printing  Press  Company  of  Chicago 

tention  from  newspaper  men  and  adver-  Editors’  Association.  The  following  of-  imposed  the  fines  above  stated.  whereby  it  can  increase  its  capacity  to 

tisers,  judging  by  the  large  number  of  ficers  were  elected:  President,  C.  I).  Post  printed  a  stenographic  re-  ^‘n'ty  pages  and  double  its  speed  of  pro¬ 
letters  I  have  received  from  all  points.  Graves,  Danville  Commercial-News;  vice-  port  of  the  ease  this  morn*ing,  which  Auction  on  all  issues  up  to  twenty  pages. 

“Last  week,  at  Milwaukee,  the  Wis-  president,  J.  L.  Hasbrouch,  Bloomington  occupies  several  columns  of  space.  - 

cousin  Daily  Ix'ague  appointed  a  com-  Pantagraph;  secretary-treasurer,  J.  O.  Tlie  reporter  who  wrote  the  story  that  Funeral  of  Col.  J.  Lindsay  Johnson 


cousin  Haily  Jx'ague  appointed  a  com-  Pantagraph;  secretary-treasurer,  J.  O.  Tlie  reporter  who  wrote  the  story  that 
mittee  to  work  with  me  in  completing  Monroe,  Jacksonville  Courier;  executive  was  questioned,  the  news  editor  who 


Funeral  of  Col.  J.  Lindsay  Johnson 
The  funeral  of  Col.  J.  Lindsay  John- 


a  survey  of  all  of  the  leading  trading  committee,  Frank  W.  Greenway,  De  Kalb  edited  the  copy  and  wrote  the  head,  as  son,  editor  of  the  Rome  (N.  Y.)  Tribune 
centres  of  that  State.  This  will  lie  the  Chronicle;  R.  R.  Simpson,  Taylorville  well  as  other  employees  of  the  Post,  Herald,  who  died  in  the  Philippines  sev- 
starting  point,  with  the  other  States  Breeze;  Walter  Sutherland,  Clinton  were  present  at  the  hearing.  Both  the  eral  weeks  ago,  was  held  in  Rome  on 
r_,,  x_  ,  -.._x  -  ^  x  .1  T  ,  T  XX  XX.  .  XX  ,  XX  "  )9t  and  Herald  had  counsel  present.  Sept.  20.  Gathered  at  the  grave  were 

The  testimony  developed  the  fact  that  committees  from  the  Chamber  of  Com- 


and  the  Elks. 


falling  into  line  just  as  fast  as  they  can  .Journal;  L.  R.  Blackman,  Moline  Des-  Post  and  Herald  had  counsel  present.  Sept.  20.  Gathered  at  the  grave  were 
organize  the  proper  sort  of  co-operative  patch.  The  testimony  developed  the  fact  that  committees  from  the  Chamber  of  Corn- 

effort  to  produce  the  matter  necessary.  Another  meeting  will  be  held  at  De  the  Herald  story  was  a  rewrite^  of  the  merce,  the  local  Typographical  Union 
“Meetings  for  Illinois  and  Ohio  have  Kalb  in  April.  Post’s.  '  and  the  Elks, 

now  been  called  for  early  October,  to  be 

followed  by  others  between  now  and  the  - 

end  of  the  year.  These  meetings  will 
take  me  as  far  West  as  the  Pacific  Coast, 
but  I  am  willing  to  put  up  with  the 

work  necessary  to  make  the  plan  gen-  1  M  llllf 

erally  operative  if  the  papers  will  but  _  “  A 

do  their  share  to  help  demonstrate  the  ^  • 

merit  of  the  service.  _  M  1  1  _  1  1^1 

uOYcrnmcnt  dtsitcinBnts  iiow 

(luce  what  I  call  ‘graphic  trading  centre 

maps’  of  each  town  covered,  together  Under  thc  publicity  law  the  iicxt  FCport  of  owiier.ship  and 

thc  distant  space  iniyer  to  visualize  each  Circulation  iiuist  be  filed  by  the  newspapers  with  the  {government 

place.  All  of  this  information  will  be  ( )et.  4  iiistcad  of  Oct.  3,  becausc  the  latter  date  falls  on  Sunday. 

HHsemblod  in  filing  systems  for  ready  i  i*  i  i  r  i  i*  *1 

reference  of  any  one  interested.  '  1  liose  publishers  who  formerly  spoKC  disparagingly  coiicerii- 

“1  have  agreed  in  the  case  of  Wiscon-  jj.jp.  ^j.jg  y^lne  of  these  semi-annual  reports  now  favor  them  becau.se, 

sheets  in  New  York  and  Chicago,  and  to  iiiiich  to  their  siirprise,  advertisers  accept  the  figures  given  as 

work  out  a  plan  by  which  any  advertiser  authoritative.  Indeed  they  are  regarded  in  much  the  .same  wav  as 

data  at  purely  nominal  cost,  on  a  basis  bank  Statements.  1  heir  reliability  IS  rarely  ever  disputed.  As  they 

Hint  will  merely  cover  copying  and  mail-  to  before  a  notary  public  and  are  filed  with  the  {govern- 

ing.  I  have  also  undertaken  to  visit  r  i  -ifi* 

general  advertisers  and  agents  to  de-  luent  at  Washinjrton,  fcw  publishers  carc  to  run  the  risk  of  bein^ 

scribe  the  service  the  newspapers  co-  caufjht  in  a  Hc  through  a  deliberate  misstatement  of  facts. 

Operating  are  producing  for  their  use  ^  ^ 

and  profit.  Three  years  ago  the  EDITOR  AND  PUBLISHER  predicted 

countr7doTotTaiitT^^^^  that  within  a  lirief  period  all  oppo.sition  to  the  law  would  disappear 

for  advertisers  at  distant  points  to  ap-  and  that  the  circulation  figurcs  givcii  by  the  publishers  would  be 

--egarded  as  .authoritative  by  advertisers.  That  time  has  alreatly 
newspapers  in  a  given  field.  We  are  all  arrived.  It  is  doubtful  whether  the  A.  B.  C.  rcpoi'ts  Carry  any 

w^h^^rseh'ef  Weight  than  these  statements  made  to  the  government, 

ed  that  others  are.  That  the  government  is  keeping.a  watchful  eye  on  these  reports 

has  iieen  passed  along  from  our  adver-  IS  shown  by  the  activity  111  examining  through  Its  agents  disputed 

tising  manager  to  our  special  represen-  circulations  in  Pittsburgh. 

tative,  and  from  him  to  the  space  buyer  .  -ti  •  i 

in  some  agency,  and  by  him  to  some  A  iiotablc  fact  ill  connection  with  these  seiui-annual  state- 

agency  conference,  and  hy  the  confer-  iiients  is  that  luore  newspaper  reports  are  printed  as  advertise- 

manager,  and  by  him  to  the  sales  man-  lllCUtS  ill  thc  KDIT-OR  AND  I  UBDISrIKR  thcin  ill  <iny  OtnCT 

ager,  perhaps,  and  by  him  to  the  firm.  luedium.  Last  May  we  Carried  a  twelve-page  .summary  of  the 

it  becomes  decidedly  denatureil.  .  rrn  ^  r  xr 

“What  we  are  trying  to  work  out  is  Statements  Containing  the  names  of  fully  seventy-hve  per  cent,  ot 

information  that  will  be  directly  useful  ^jj  publishers  making  such  reports.  It  was  the  most  complete 

to  manufacturer,  sales  manager  and  ad-  i  ^  •  j  v 

vertising  manager,  so  as  to  enable  them  reCOrd  printed  anywhere. 

S/m.  wtSS  ST™"  Every  publisher  should  give  ,-is  wide  publicity  to  his  goveru- 

use  their  newspaper  advertising  as  di-  luent  statement  as  possible.  The  more  space  buyers  who  see  it  the 

w^iV uM^t^mU7ene7liy.  ^  greater  will  be  your  chances  for  securing  business  upon  your  cir- 

“When  you  come  to  realize  that  we  culatiou  record.  Through  uo  Other  publication  can  you  reach  more 

prSiuT.’LTorSo ZtS  of  the  really  big  men  in  the  advertising  field  than  through  the  col- 

which  would  be  prohibitive  to  almost  umns  of  the  EDITOR  AND  PUBLISHER,  which  IS  a  recognized 

SSuTSm  Ti',41  authority  on  the  subject  of  newspaper  advertising, 

ganization  we  can  prevent  the  abuse  of  Send  in  your  Statement  at  once.  The  rate  is  $42  for  an  ad  set 

the  service  we  are  seeking  to  perfect  for  r..  .•  ^  i  /s-i  m  •  i 

the  advertiser.  84  lines  on  2  columns,  or  $3.50  per  inch. 

“I  have  over  100  letters  from  leading 

general  advertisers  urging  me  to  put  the  THE)  E)IDITOR  AND  PUBLISHE)R 

plan  in  operation,  and  in  general  words 

congratulating  me  on  working  out  an  I*- . .  '  •*  —  — 
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OUR  CHICAGO  LETTER 


Full  Details  of  the  Manner  in  Which  the 

New  York  Glohc  Secured  the  Gossard 

Corset  Advertising  —  Jason  Rogers,  of 

New  York,  in  Demand  as  a  Speaker 

Before  Newspaper  Men  News  Notes. 

CnicAao,  Sept.  25».'  There  will  l)eglu 
on  Monday  next,  in  the  Xew  York  Globe, 
the  new  advertising  campaign  of  the  11. 
W.  Gossard  Company,  corset  manufac¬ 
turers,  which  promises  to  mark  an  eiHxdi 
in  the  exploitation  of  women’s  wear¬ 
ables.  The  campaign  has  l)een  more 
than  a  year  in  the  planning.  Frank  K. 
Feldman,  director  of  sales  and  advertis¬ 
ing  of  the  Gossard  Company,  traveled 
the  country  from  one  coast  to  another 
and  from  the  Lakes  to  the  Gulf  Indore 
he  attained  the  de«-ision  to  launch  it  in 
tiie  Globe.  He  conferred  with  a  score 
of  newspaper  publishers,  eilitors  and  ad¬ 
vertising  imj)resarios  some  of  them 
known  internationally  ■expounding,  ex¬ 
patiating,  defining,  driving  home  the  high 
points  in  his  broad  scheme.  After  all 
was  said  and  done  and  the  “swing  ’round 
the  circle”  concluded,  the  New  York 
Glolie  got  the  business  Ijecause,  as  Mr. 
Feldman  puts  it,  “A.  ,1.  Kobler  saw  the 
meat  in  the  cocoanut.”  Mr.  Kobler  is 
advertising  director  of  the  Glolic. 

Briefly,  the  Gossard  programme  is  this: 
To  jdace  their  advertising  in  the  news- 
liajK-r  which  interprets  to  its  women 
readers  most  intidiigently  the  styles  of 
the  day.  Very  simple,  but  wait — 

“The  style  news  in  our  daily  papers 
for  the  most  pari  is  farcical,”  said  Mr. 
Feldman.  “The  day  of  the  late  IMiineas 
T.  Barnum  when  folks  delighted  in  l>e- 
ing  buncoc'd  has  departed  this  life  for 
good.  Style  means  more  than  anything 
else  to  wonum.  That’s  an  absolute  fact. 
Your  women  readers  would  rather  read 
authoritative  style  news  than  all  the 
war,  homicide,  fire,  famine  and  flood  the 
editors  can  jiack  into  their  columns. 
Style,  stylo,  style — that’s  what  they 
want  and  that’s  what  they  can’t  read 
alauit  in  our  periodicals  today. 

“We  have  some  magazines  which  are 
authoritative  on  the  subject.  But  they 
come  out  once  a  month  and  are  made  uji 
from  .30  to  00  days  in  advance  of  date  of 
i.ssue.  Styles  wax  obsolete  very  (piickly 
sometimes.  Tlie  newspaper  is  made  up 
from  three  to  twelve  hours  la-fore  the 
reader  has  it  in  the  street  car,  elevate<l. 
subwa.v  or  the  hoiiu-.  See  the  chance  the 
dailies  have?  That's  why  they  are  go¬ 
ing  to  get  a  big  share  of  our  business.” 

KKIll.M.V.N  AXI)  KOni.KK  UI-rT  TIKJKTHER 

This  is  the  talk  Mr.  Fehlman  gave  the 
newspaper  men  he  visited  the  country 
over.  His  words  found  a  warm  resjwnse 
in  Mr.  Kobler  of  the  Glola-.  Fehlman 
and  Holder  got  their  heads  together  in 
Chicago  when  the  latter  was  here  at¬ 
tending  the  A.  A.  C.  W.  convention  in 
.lune.  Ah  a  result  in  Monday’s  Globe 
will  a|)pear  a  special  style  j)age  with  a 
large  interior  illustration  of  Hickson's, 
the  noted  New  York  women’s  apparel 
establishment,  in  eonm-ction  with  a  Gos¬ 
sard  ad.  One  of  Hickson’s  models— name 
given — will  1h*  shown  attired  in  one  of 
Hickson’s  gowns  over  a  Gossard  corset. 

This,  says  ilr.  Fehlman  is  tlie  first 
time  Hickson’s  ever  has  |K-rmitted  its 
name,  much  less  a  photograph  of  its 
establishment,  to  a]>iH>ar  in  an  ad  of  a 
manufacturer’s  product.  This  triumph, 
as  Mr.  Fehlman  is  jdeased  to  call  it,  may 
Ire  attributed  to  the  helpful  co-opera¬ 
tion  given  by  the  Globe.  That  paper,  so 
says  Mr.  Fehlman,  has  gained  the  con¬ 
fidence  of  women  by  its  correct  style 
articles.  It  did  not  stop  there,  but  Mr. 
Kobler  personally  paved  the  way  so  Mr. 
Fehlman  could  obtain  a  demonstration 
of  the  Gossard  product  on  the  models  of 
the  leading  New  York  style  houses.  The 
two  men  together  visited  Hickson’s, 
Monto-Sano  &  Viga,  Stein  &  Blaine’s. 
Frank  L.  Cole’s,  Bergdorf.  Goodman  & 
Co.,  and  others. 

-\11  these  names,  with  large.  *-learly 
reproduced  interior  views  of  their  lavish 
establishments,  will  appear  in  Gossard 
ads  in  the  G1o1k>.  The  advertisements 
are  dignified,  conservative  in  tone.  With 
the  association  of  the  names  of  these 


standard  firms  they  set  a  new  value  on 
publicity. 

“And  co-operation  did  it,”  said  Mr. 
Fehlman,  “Mr.  Kobler  was  able  to  see 
that  this  form  of  ad  would  excel  in  pull¬ 
ing  power  any  form  of  publicity  before 
deviseil.  He  helped  me  go  out  and  nail 
it.  It  is  only  to  l>e  hoped  that  other 
newspaper  publishers  will  see  the  point. 
Circulation  doesn’t  count  with  me — it’s 
How  much  pull  has  this  or  that  ijaper 
with  the  women'?  Is  its  style  news 
authoritative?  Papers  can  print  a  page 
or  half-page  of  correct  style  intelligence 
once  or  twice  a  week  at  no  great  ex- 
jtense — it  would  cost  less  than  war  cable 
stuff. 

“We  are  just  l)eginning  our  campaign. 
We  shall  duplicate  what  we  have  done 
in  New  York  in  all  the  other  big  cities— 
l(H-al  style  centers.  Here’s  a  tip  to  pub¬ 
lishers,  if  The  Eihtor  and  Publisher 
thinks  it  worth  while:  Just  now  our 
linn  has  its  eyes  ]»artic.tilarly  on  Boston, 
Ih-troit,  Columbus,  G.,  Minneapolis,  In¬ 
dianapolis,  and  Seattle. 

“.\nd  I  may  say  that  our  methoil  of 
<-ampaign  could  aiipl.V  to  the  maker  of 
gowns,  shirts,  men’s  suits  and  nearly 
everything  a  man  or  a  woman  wears.” 

NEWS  .NOTES  OF  l.NTEREST 

The  Chicago  Printing  Crafts  Associa¬ 
tion  opened  the  fall  term  with  a  dinner 
at  the  Fort  Ik-arlmrn  Hotel  on  Tues¬ 
day  evening,  Septemlter  21.  The  speak¬ 
ers  were  Samtiel  Greenfield,  of  the  Sliller 
Saw  Trimmer  Company;  Harry  Noyes, 
of  the  Lloyd  Paper  (Company,  and  Frank¬ 
lin  H.  Wolever,  president  of  the  Ideal 
Ibdler  Company. 

Jason  Rogers,  of  the  New  York  Glol>e, 
is  receiving  many  calls  to  deliver  the  ad¬ 
dress  which  so  interested  the  members 
of  the  Inland  Press  .Association  here 
last  week.  Mr.  Rogers  urged  publishers 
to  let  down  the  bars  and  accept  foreign 
advertising  at  the  same  rates  l<K-al  ads 
are  privileged  to  their  columns  and  to 
declare  a  flat  rate  to  all  advertisers,  large 
or  small.  Mr.  Rogers  left  Chicago  for 
Columbia,  Mo.,  to  confer  with  Walter 
Williams,  dean  of  the  Cniversity  of  Mis¬ 
souri  School  of  .Totirnalism,  and  to  ad¬ 
dress  the  embryo  newspa|>er  men  there. 
.At  later  dates  Mr.  Rogers  has  consented 
to  address  the  Illinois  Press  .Association 
and  the  Select  List  Ohio  Dailies. 

President  Herl)ert  S.  Houston,  of  the 
.Associated  .Advertising  Clubs  of  the 
World,  was  in  fliicago  Thursday’.  He 
was  the  guest  of  the  Advertising  Associ¬ 
ation  of  Chicago  at  a  luncheon.  In  his 
talk  he  emphasized  the  importance  of 
educational  work  in  ad  clubs,  and  urged 
upon  the  ad  men  the  necessity  of  im¬ 
pressing  upon  advertisers  the  benefit  of 
expert  copy  and  a  proper  distribution 
of  their  publicity  appropriation. 


In  Memory  of  .Alexander  Jeffrey 

At  a  meeting  of  the  trustees  of  the 
Brooklyn  Citizen  held  on  September  13. 
resolutions  were  adopted  on  the  recent 
death  of  .Alexander  Jeffrey,  for  the  past 
27  years  managing  editor  of  the  Citizen, 
who  died  on  September  4.  in  his  81st 
year.  Tlie  resolutions  concluded  with  the 
following  tribute:  “It  was  impossible  for 
any  journalist  to  bear  himself  in  all  pro¬ 
fessional  relations  with  a  more  perfect 
spirit  of  honor  and  fidelity  than  the  gen¬ 
tleman,  whose  death  we  here  lament,  ex¬ 
hibited  throughout  his  whole  career.”  It 
was  not  generally-  known  that  Mr.  .Tef- 
frey  was  the  author  of  a  little  book  of 
verses  which  he  called  “Thoughts  in 
Verse”  and  which  he  dedicated  to  his 
wife. 

Earl  Godwin  Writes  for  the  Government 

.A  government  document  written  in 
newspaper  style  has  just  been  completed 
by  Earl  Godwin,  of  the  Washington 
Star. 

It  is  a  survey  of  the  recreation  facili¬ 
ties  at  the  national  capital  and  will  be 
issued  from  the  Children’s  Bureau  of  the 
l)(‘partmeiit  of  Laltor. 

Roy  Stafford,  inlitor  of  the  Oklahoma 
City  Daily  Oklahoman,  has  yielded  to 
the  iinportunities  of  his  friends  and  has 
entered  the  race  for  Democratic  National 
Committeeman  from  Oklahoma. 


PHILADELPHIA  BUDGET 


Brewers’  Association  Running  Good-Sized 

Copy,  but  the  North  American  and  the 

Bulletin  Decline  the  Business  —  All 

Sorts  of  Late  and  Lively  Locals  from 

the  Home  of  Brotherly  Love. 

Phii.auei.phia,  iScpt.  29. — “Facts  Ver¬ 
sus  Fallacies”  is  the  title  of  a  series  of 
advertisements  which  have  been  running 
in  the  lor-al  newspapers  since  last  Janu¬ 
ary.  They  are  issued  by  the  Philadelphia 
I.siger  Beer  Brewers’  Association,  in  de¬ 
fense  of  that  industry,  which  liesides  using 
generous  display  advertising  in  the  paiiers 
has  been  calling  attention  to  the  said  ad- 
vertis«‘ments  on  films  in  the  moving-pic¬ 
ture  hous«>s.  The  ads  ap|)ear  twice  a  week 
across  three  ctdiimns,  and  are  from  80  to 
l.-fO  lines  deep.  They  are  cleverly  writ¬ 
ten.  e<ipy  being  prepartsl  by  the  Bloom- 
iug<lale-Weiler  .Vdvertising  .Vgency,  1420 
Chestnut  street,  the  first  ones,  I  am  told, 
l)eiiig  the  woi  k  of  Ed.  ,1.  Freisinger,  a  well 
known  fr«H‘-hin<r  luiblicity  and  advertising 
writer.  Just  two  papers  out  of  the  eight 
leaders,  do  not  carry  them.  These  are  the 
North  American,  which  is  a  staunch 
sup|K)rter  of  prohibition,  and  the  Bulle¬ 
tin.  The  Record,  the  Inquirer  and  the 
Telegraph  started  the  hall.  In  one  month 
more  the  I’ress  was  in  the  game,  and  a 
month  later,  the  I^edger. 

The  Chicago  Tribune  war  moving  pic¬ 
tures,  taken  from  the  German  side  by  Ed¬ 
win  F.  Weigle,  staff  photographer,  were 
shown  here  last  night  for  the  first  lime,  to 
a  packtsl  house.  The  dis|da.v  of  the  films 
is  in  part  for  the  henefit  of  the  hlinded 
and  crippled  soldiers'  fund  in  Germany. 

HONORED  BY  DICKENS  FELLOWSHIP 

With  the  oi>ening  of  the  eighth  season 
of  the  Philadelphia  hram-h  of  the  Dick¬ 
ens  Fellowship,  which,  by  the  way,  ranks 
fifth  in  point  of  membership  in  the  in¬ 
ternational  organization  which  has  its 
headipiarters  in  London — it  is  interesting 
to  note  that  the  only  honorary  vice-presi¬ 
dent  for  the  I’nited  States  is  a  hs-al  news- 
pai>er  man,  John  C.  Eckel,  night  editor  of 
the  North  American.  Mr.  Eckel  is  one  of 
the  founders  of  the  loi-al  society  and  is  a 
re<‘ognizs‘d  authority  on  all  matters  l)i»‘k- 
ensian.  He  is  the  author  of  a  hihliogra- 
phy,  “Dickens'  First  Editions.”  which  is 
ac<-epted  the  world  over  as  the  final  word 
of  expert  knowledge  on  the  subject:  and 
he  has  in  his  ]>ossession  a  remarkable  col¬ 
lection  of  rare  and  valuable  volumes  and 
liriiiLs.  many  autographed  and  associ- 
ational. 

Glen  S.  M'ells,  of  the  Press,  formerly 
a  member  of  the  Telegrapji  staff,  has 
risen  to  the  dignity  of  signed  articles  in 
the  stories  he  is  sending  from  Boston  on 
the  World's  Series.  The  Press,  as  in 
former  years,  has  made  elaborate  jirepara- 
tions  to  cover  the  games,  Christy  Slathew- 
son,  “The  Old  Master”  of  the  New  York 
Giants  being  the  special  basehallist  who 
will  describe  the  c-ontests,  and  Richard  J. 
Beamish,  managing  editor,  who  can  pic¬ 
ture  a  home  run  as  well  ns  he  can  spin 
off  ])oetry,  and  that  is  going  some;  .lames 
M'.  fJantz.  (Mr.  Wise  Guy),  and  Gordon 
Macka.v  being  other  stars  who  will  con¬ 
tribute  articles.  Hugh  Doyle,  of  cartoon¬ 
ing  fame,  will  also  lie  on  the  job. 

physicians’  publicity 

Much  was  said  at  the  recent  meeting  of 
the  Panama  State  Medical  8o<*iety  in  this 
city  on  the  advantage  of  newspaper  pub¬ 
licity  to  the  m«*dical  profession.  The  do<‘- 
tors  were  urged  to  “co-oiierate  freely” 
with  the  newspapers  in  giving  out  reports 
of  meetings  and  in  furnishing  articles 
and  information  to  the  press  “in  the  in¬ 
terests  of  public  health.”  The  North 
American  ran  an  editorial  on  the  subject. 

The  North  American  published  a  strik¬ 
ing  cut  last  Sunday  showing  the  compara¬ 
tive  heights  of  the  North  American  build¬ 
ing  and  the  new,  enormous  .Arrowrock 
dam  in  Idaho,  which  towers  high  almve 
even  that  sky-scraper. 

Two  local  newspaper  men  made  the 
running  for  magistrate  in  the  recent  pri¬ 
maries.  The.v  were  Alexander  Hamilton 
Brooke.  City  Hall  man  of  the  Telegraph, 
distinguished  raconteur  and  one  of  the 
best  known  members  of  the  Sporting  Writ¬ 
ers’  Association  and  the  Pen  and  Pencil 


Club ;  and  John  J.  Gallagher  of  the 
Bulletin.  Happily  neither  is  yet  lost  to 
newspaperdom. 

At  last  Ben  Rumbf,  erstwhile  of  the 
Evening  Telegraph,  has  been  discovered, 
looking  fine  and  hearty.  His  friends  on 
the  old  paiier,  who  were  deeply  grieved  at 
the  beginning  of  the  Summer  over  his 
suddenly  disappearing  without  his  taking 
them  into  his  confidence,  breathe  freely 
once  more.  He  says  he  has  simply  been 
having  a  real  and  apparently  very  satis¬ 
factory  vacation,  roughing  it  around 
Princess  Anne,  .Maryland,  fishing,  shoot¬ 
ing  and  camping,  and  watching  for  elu¬ 
sive  crabs,  to  his  heart’s  desire.  It  is 
said  his  vacation  cost  him  something  like 
a  thousand  dollars,  which  is  some  money 
for  a  scribe  in  this  town  ;  but  he  has  no 
appearance  of  regretting  the  cost.  He  is 
now  on  the  copy  desk  of  the  Leilger.  In 
his  wanderings  he  encountered  one  hamlet 
where  out  of  8<K>  inhabitants  only  l.l  read 
the  newspapers. 

TELEURAI’II'S  NEW  HKADLI.NES 

The  Telegrajdi  has  adopted  a  new  and 
sensational  system  of  headlines,  playing 
scare  heads  across  the  entire  fiage  and 
giving  even  single-column  stories  heads  in 
bold-face  20-point  type. 

Much  sympathy  unspoken  and  other¬ 
wise,  is  extended  to  John  A.  Slemons,  city 
editor  of  the  Record,  over  the  death  of 
his  mother.  Mrs.  Mattie  A.  Slemons,  of 
Salishtiry,  Maryland.  Another  son  also 
survives  her — Dr.  .1.  Morris  Slemons,  of 
the  Yale  Metlical  School. 

GiHirge  W.  Edsall,  of  the  Press,  has  like¬ 
wise  been  the  recipient  of  sincere  condol¬ 
ence  liecau.se  of  the  tragic  death  of  his 
wife,  who  was  drowned  in  the  Schuykill, 
through  an  accident. 

The  North  .American  ran  one  of  the 
most  daring  articles  which  has  apiMoired 
ill  any  hs-al  news])aper  for  many  iikkiiis 
in  its  severe  strictures  on  a  dance  given 
in  a  variety  theatre.  The  headline — the 
first  one,  and  the  others  were  even  more 
so — was,  “Bare  liCg  and  Kisses  for  Men 
in  .Audience  at  Gayety  Theatre.” 

The  North  American  has  completed  the 
publii-ation  of  a  series  of  highly  inter¬ 
esting  articles  from  the  western  battle- 
front  by  Rudyard  Kipling.  They  were 
entitled,  “France  at  War  on  the  Border 
of  Civilization.”  Kipling  will  to  most  of 
us  never  be  anything  less  than  the  Kip¬ 
ling  of  fifteen  years  ago,  but  in  the  face 
of  the  wonderful  work  of  Arthur  Ruhl, 
Irvin  Cobb.  .Arthur  Gleason  and  others, 
to  say  nothing  of  the  classic,  “France 
.Marches  Singing,”  by  our  old  Lark-ish 
friend,  Gelett  Burgess;  Melville  Davis¬ 
son  Post’s  wonderfully  written  “The  .Mil¬ 
ler  of  Ostend”  and  Owen  Wister’s  “Pen¬ 
tecost  of  Calamity,”  his  light  pales  a 
little,  even  though  these  later  ones  might 
never  have  so  excelled  but  that  Kipling 
first  blazed  the  way. 

Curtis  Wager-Smith. 


Two  More  Papers  for  Paris 
On  September  10,  two  new  publica¬ 
tions  made  their  appearance  in  Paris. 
One  was  L’Oetivre,  a  daily,  which  de- 
clannl  it  would  have  no  political  bias, 
and  which  succeeded  a  political  weekly 
of  the  same  name.  It  is  edited  by  the 
well-known  journalist  Gustave  Tfry, 
who  was  a  leader  in  the  attacks  upon 
.Toseph  Caillatix,  former  Finance  Minister 
before  the  war.  The  other  new  arrival 
is  called  Le  Canard  Enchainf',  and  is 
mainly  made  up  of  humorous  skits  based 
on  Clemenceau’s  L’Homme  Kiichainf-. 
It  will  appear  on  the  10th,  20th  and  .30th 
of  the  month.  Its  introductory  edi¬ 
torial,  which  made  a  hit  here,  said:  “We 
promise  never  on  any  pretext  to  pub¬ 
lish  strategic,  diplomatic,  or  economic 
articles,  as  we  consider  the  public  is  al- 
rfady  surfeited  with  this  prevailing 
mania.” 


Editorial  Tributes  to  the  Courant 
The  Hartford  Courant  which,  in  Oct., 
1914,  celebrated  its  L50th  anniversary, 
and  is  the  oldest  newspaper  on  the 
.American  continent,  has  printed  in  pam¬ 
phlet  form  the  many  newspaper  com¬ 
ments  made  upon  the  event.  'These  fill 
56  pages,  hook  size,  two  columns  to  a 
page,  llie  tributes  were  warm-hearti-d 
and  generous  in  their  appreciation  of  the 
Courant’s  long  and  remarkable  career. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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Model  9  Four  Magazine  Linotype 


THE  BOSTON  AMERICAN,  LOOKING 
AHEAD,  INSTALLS  3  MODEL  9  and 
10  MODEL  K  LINOTYPES 

It  thus  widens  the  range  of  news  and  ad  alley’  work  possible  in  the 
machine  composition  branch  of  its  composing  room — still  further 
eliminates  distribution — and  increases  to  a  high  degree  the  economical 
and  efficient  production  of  a  great  newspaper.  Of  30  Linotypes  in  serv¬ 
ice,  24  are  Multiple  Magazine  Models. 

The  MULTIPLE  Linotype  Way  Is  the  MODERN  Way 

MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO:  NEW  ORLEANS:  SAN  FRANCISCO: 

ll(X)  South  Wabash  Avenue  549  Baronne  Street  646  Sacramento  Street 

TORONTO:  Canadian  Linotype,  Limited,  35  Lombard  Street 
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Wwsoit  &  Newtoh’s 

Artists’  Materials. 

Winchestsr  Water  Colors 

For  Air  Brush  aad  Solor-Priat  Enlsrcsments 

“British ’’Spotting  Brushes 


BLANC  D'ARGENT 

(Silver  White) 


Send  for  our  Special  Catalogue  for  News¬ 
paper  Artists  and  Illustrators — S  cents 

298  Broadway,  New  York 


The  Serio-Comic  Profession 

By  DeBEKKER 

A  Book  for  Writers,  and  Those  Interested 
in  Them  and  Their  Craft.  SI  net. 

The  Newspaper  Worker 

By  MacCARTHY 

Textbook  of  Journalism,  Showing  How  to 
Handle  and  Write  News  Stories.  $1  net. 
THE  WRITERS’  PUBLISHING  CO. 
BROOKLYN— NEW  YORK 


HOLLISTER’S  CONTESTS 
PRODUCE  RESULTS 

Below  is  shown  our  records  on  six 


campaigns  in  different  parts  of  the 
United  States.  KeceipU. 

Los  Aofrln  Times,  Los  Anfelet,  Cal. .  .167,970.00 

Courier-Jouraal,  LoulsTllle,  Ky .  60,000.00 

The  Kxpr:»s,  8sn  .Antonio,  Kiist  Contest.  50,000.00 
The  Express,  San  Antonio,  Second  Contest  78,000.00 

Deseret  .News,  Salt  Lain  aty,  Utah -  33,000.00 

Capital-News,  Boise,  Idaho .  22,000.00 

.News-Cowier,  Charleston,  8.  C .  25,000.00 


50,000  new  subscribers  were  secured  for 
the  above  papers.  If  you  want  more  cir¬ 
culation  call  upon  our  old  established 
dependable  organization. 

THE  NORTH  EASTERN  CIRCULATION  CO. 

C.  B.  HOLLIsniR.  Oen.  Mgr. 

DAVENPORT,  IOWA. 


m  NEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  COMPANY 
Advertiaing  Repreaentatives 
New  York  Chicago  St.  Louia 


R.I.BIDWBICO. 

Pacific  Coaat  Repreaentative  of 
LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
SEATTLE  POST-INTELLIGENCER 
SPOKANE  SPOKESMAN-REVIEW 
THE  EDITOR  AND  PUBLISHER 
PORTLAND  TELEGRAM 
CHICAGO  TRIBUNE 
ST.  LOUIS  GLOBE-DEMOCRAT 
KANSAS  CITY  STAR 
OMAHA  BEE 
DENVER  NEWS 

SALT  LAKE  HERALD  REPUBLICAN 
NEW  YORK  TIMES 

742  Market  Street 
SAN  FRANCISCO 


If  you  are  looking  for  a  newspaper  po¬ 
sition  advertise  in  these  columns. 


TO  RECLAIM  NEWS  PRINT 


Successful  Plan  by  Which  All  Waste  May 

Be  De-lnked  and  De-Fibered,  and  Thus 

Be  Made  Available  for  Use  Again — 

How  the  Publishers  of  the  Country 

May  Save  Much  Money. 

By  John  W.  IIu.ntkr. 

1  read  the  article  in  your  issue  of  last 
week,  written  by  Mr.  O.  T.  Frash  of 
Cleveland,  also  an  article  in  the  previous 
issue  by  Mr.  A.  K.  Wright,  vice-president 
of  the  International  Paper  Co.,  regard¬ 
ing  the  scarcity  of  aniline  dyes  necessitat¬ 
ing  the  use  of  other  than  pure  white  news 
print.  The  solution  of  this  proposition 
is  conservation  of  the  forest  and  reclama¬ 
tion  of  tlie  news  waste. 

TTie  General  Waste  Paper  Keeovery 
Company,  located  in  the  Woolworth 
Bldg.,  New  York  City,  has  solved  the 
problem  for  the  publishers,  inasmuch  as 
it  has  a  proc-ess  now  in  operation  for  de- 
inking  and  de-hbering  news-print  waste 
of  all  kinds.  Just  as  soon  as  the  publish¬ 
ers  of  the  country  are  awake  to  tlie  fact 
that  this  can  be  done,  they  will  not  only 
return  their  waste  papers  to  the  manu¬ 
facturer  to  be  reclaimed  but  they  will 
also  arrange  to  gather  all  newspapers 
that  have  been  distributed  in  the  different 
cities  and  return  them  for  the  same  pur¬ 
pose.  This  will  mean  the  conservation 
of  the  forests  and  the  reclamation  of  all 
news-print  waste. 

Publishers  all  over  the  country  are  sell¬ 
ing  over-issues  of  news-print  waste  at 
from  to  $8  per  ton,  according  to 
their  location.  The  gatherers  of  this 
not  only  relieve  the  publishers  of  their 
over-issue.s,  but  they  make  a  business 
of  gathering  all  the  old  newspapers  and 
shipping  them  in  carload  lots  to  manu¬ 
facturers,  who  return  the  same  into 
pulp  to  be  made  into  pasteboard.  Both 
the  gatherer  of  the  papers  and  the  manu¬ 
facturer  of  pasteboard  thus  make  a  profit 
out  of  the  news-print.  This  should  all 
be  retained  by  the  publishers  of  the  coun¬ 
try  and  returned  to  the  original  manu¬ 
facturers  for  reclamation.  The  cost  of 
such  a  plan  should  not  be  over  $10  per 
ton  at  the  outside,  which  is  simply  the 
cost  of  freight,  recovery  and  shrinkage. 
Original  pulp  costs  $20  to  $30  per  ton 
to  manufacture. 

TWO  PLANTS  NOW  IN  THIS  STATE. 

The  General  Waste  Paper  Recovery 
Co.  has  two  plants  in  successful  opera¬ 
tion  in  New  York  State  at  the  present 
time,  and  it  costs  only  $2  per  ton  to  re¬ 
turn  the  waste  papers  into  original  pulp. 
This  reclamation  refers  to  both  black 
and  colored  inks  used  by  newspapers  in 
Sunday  supplements. 

In  the  de-inking  apparatus  and  de-ink- 
ing  process  the  inks  and  oils  become  ab¬ 
solutely  emulsified  in  water;  and  when 
once  in  this  condition,  new  fiber  of  any 
description  could  be  put  in  this  emulsi¬ 
fied  solution  and  allowed  to  stay  for.  days 
or  months  if  necessary,  and  the  solution 
could  readily  be  poured  off  without  dis¬ 
coloring  the  fil)ers  at  all.  Practically  all 
the  fiber  can  be  saved,  for  in  all  paper 
mills  tlie.v  have  methods,  by  means  of 
settling  tanks,  or  screens,  or  “save-alls,” 
by  which  to  catch  all  the  filters  that  may 
pass  out  through  any  wash  water  or 
eimilsifiefl  water  wliieli  can  readily  Ite 
rtin  off  in  tlie  usual  way,  leaving  the 
filM-r  in  its  original  cfindition  just  as  if 
there  had  h(‘en  no  ink  in  iL  and  return¬ 
ing  the  pulp  to  its  original  color.  The 
fiber  lost  under  these  conditions  is  not 
worth  taking  into  consideration.  Of 
(‘ourse  the  clay  and  sizing  are  lost. 

SAVING  NEWS-PRINT  W'ASTE 

In  reclaiming  all  news-print  waste  the 
publishers  would  create  a  new  forest,  so 
to  speak,  and  bring  back  upon  the  mar¬ 
ket  raw  material  which  previously  only 
represente<l  one  profit  but  which  can  be 
made  into  man.v  profits  by  this  process. 
It  is  up  to  the  newspapers  of  the  coun¬ 
try  to  liecome  interested  in  this  propo¬ 
sition,  and  to  insist  upon  returning  all 
news  waste  of  every  description  to  tlie 
manufacturers  to  he  re-manufaotured 
into  news  print  for  simply  the  cost  of 
freight,  recovery  and  shrinkage.  This 
would  mean  a  saving  of  at  least  from  $8 
to  $10  per  ton  on  all  the  paper  used.  Let 


the  publishers  of  the  country  reclaim  all 
old  newspapers  and  news-print  for  their 
own  benefit  and  stop  selling  them  for  a 
song  to  the  gatherers  of  news-print  waste. 
This  process  is  not  a  theory  but  is  in 
actual  operation,  and  its  success  can  be 
proven  to  any  publisher  in  the  country 
who  may  be  interested.  The  process  not 
only  solves  the  over-issue  problem,  but 
provides  a  permanent  market  therefor, 
and  will  give  to  the  news-print  manufac¬ 
turers  a  source  of  supply  whereby  there 
would  not  be  a  scarcity  of  raw  material, 
making  it  unnecessary  to  advance  prices, 
as  has  been  done  in  the  past.  Several  of 
the  biggest  publishers  of  the  country  are 
now  investigating  this  matter,  and  one 
of  them  is  considering  the  building  of  a 
mill  for  reclamation  of  all  news  waste 
in  the  Middle  West 

WHY  PAY  JUNK  DEALERS  A  PROFIT? 

By  using  the  printed  paper  over  and 
over  again,  it  will  be  unnecessary  for  the 
American  paper  mills  to  go  out  of  this 
country  for  pulp  if  all  of  the  publishers 
will  return  the  circulation  of  newspapers 
to  the  manufacturer  for  reclamation. 
Under  such  conditions  the  source  of  sup¬ 
ply  would  be  inexhaustible. 

Why  should  newspaper  publishers  pay 
a  profit  to  the  junk  dealer  who  gathers 
newspapers  for  shipment  in  carload  lots 
to  he  manufactured  into  pasteboard,  be¬ 
cause  they  cannot  remove  the  carbon 
from  the  old  papers?  Why  continue  to 
.sell  waste  from  $5  to  $8  per  ton  (de¬ 
pending  on  the  demand  for  waste)  when 
the  same  can  be  returned  to  the  manu¬ 
facturer  who  can  remanufacture  the 
printed  newspaper  back  into  news-print? 
Why  not  establish  a  market  between  the 
publisher  and  the  manufacturer  eliminat¬ 
ing  the  middleman’s  profit?  The  printed 
paper  can  be  re-manufactured  into  news 
pulp  at  a  cost  of  $2  per  ton.  All  of  the 
gathering  of  waste,  including  cartage  and 
freiglit,  should  not  cost  more  than  $10 
per  ton,  thus  returning  to  the  manufac¬ 
turer.  from  waste,  original ,  pulp  at  $12 
per  ton  which  is  now  costing  him  to 
nianufacture  from  .$‘20  to  $.30.  All  this 
can  he  brouglit  about  by  the  efforts  of 
the  iiuhlishers  of  newspapers.  The  ex¬ 
treme  iM'nefit  would  come  to  the  manufac¬ 
turers  by  conservation  of  the  forests 
which  they  now  control,  and  the  pub¬ 
lishers  would  receive  tlie  benefit  of  the 
reclamation  of  waste  and  a  corresponding 
redtu'tion  in  the  jirice  of  their  news-print. 


Change  in  Paris,  Ill. 

The  second  transfer  of  the  Paris  (Ill-)i 
Daily  Beacon  within  three  months  is  re¬ 
ported  by  H.  F.  Henrichs,  the  newspaper 
broker  of  Litchfield,  Ill.  R.  S.  Truitt, 
the  retiring  owner,  sold  his  entire  hold¬ 
ings  to  John  G.  Cary,  of  Davenport,  la., 
who  took  charge  on  September  24. 

Mr.  Truitt  purchased  the  property 
from  Hon.  C.  P.  Hitch,  the  founder  of 
the  paper,  last  June,  but  for  family  rea¬ 
sons  found  it  desirable  to  return  to  his 
home  in  Noblesville,  Ind. 

Mr.  Cary  is  a  promising  young  news¬ 
paper  man. 

They  Were  All  Smiths 

The  entire  staff  of  the  Eagle  Valley 
(Mont.)  Register,  presented  itself  at 
the  San  Francisco  Exposition  recently 
and  asked  for  passes.  Tlie  editor, 
John  Smith,  starts  down  the  list  with 
applications  for  his  business  manager, 
circulation  manager,  foreman,  press¬ 
man,  reporter  and  office  boy.  He  be¬ 
gan  naming  A.  Smith,  B.  Smith,  C 
Smith,  W'hen  a  halt  was  called  for  ex¬ 
planation. 

“It’s  all  right,”  Smith  explained. 
“There  are  eight  of  ’em  in  my  family 
and  all  are  on  the  Register.” 


Some  Good  Reprint  Fillers 
The  Kiiryer  Polski,  of  Milwaukee,  is 
enterprising.  In  each  of  its  Sunday  edi¬ 
tions  it  pleads  the  cause  of  Poland  in 
one  page  printed  in  English.  The  arti¬ 
cles  are  strong  and  well  written — some 
pathetic,  some  full  of  humor.  Wise  ex¬ 
change  editors  have  begun  to  use  them 
for  reprint  fillers,  and  they  make  good, 
reading.  j 


$500,000  NEW  CAPITAL 

International  Typesetting  Machine  Com¬ 
pany  Wholly  Reorganized  on  a  Basis 
Giving  It  a  Total  of  $1,000,000  in  Cash 
on  Which  to  Do  Business — An  Inter¬ 
view  with  Receiver  Hewitt. 

Based  on  the  very  satisfactory  show¬ 
ing  made  during  the  past  eight  months, 
and  upon  the  request  of  committees  rep¬ 
resenting  holders  of  large  amounts  of 
securities  and  other  obligations  of  the 
International  TVpesetting  Machine  Com¬ 
pany,  Messrs.  Edward  D.  Adams,  of  71 
Broadway;  Henry  E.  Cooper,  vice-presi¬ 
dent  of  the  Equitable  Trust  Company, 
and  Richard  H.  Swartwout,  of  the  bank¬ 
ing  firm  of  Swartwout  &  Appenzellar,  44 
Pine  street,  acting  as  reorganization 
managers,  have  prepared  a  plan  for  the 
reorganization  of  that  company.  The 
new  company,  which  under  this  plan  will 
take  over  the  business,  will  have  capital 
to  the  amount  of  $1,(X)0,000  without  fixed 
charges. 

Opportunity  is  given  to  bondholders 
and  other  creditors  of  the  existing  com¬ 
pany,  with  due  regard  to  their  priorities, 
to  exchange  their  claims  for  stock  of  the 
new  corporation,  and,  at  their  option,  to 
subscribe  for  additional  stock  to  the 
amount  of  $500,000  in  cash.  The  sub¬ 
scriptions  have  been  underwritten,  and 
new  interests,  not  heretofore  connected 
with  or  interested  in  the  existing  com¬ 
pany,  have  subscribed  an  additional  $500,- 
000,  so  that  the  $1,000,000  of  cash  re¬ 
quired  by  the  plan  is  assured. 

THE  MCTHOD  OF  MANAGEMENT 
The  policies  and  operations  of  the  new 
company  are  to  be  determined  and  di¬ 
rected  by  a  business  management  selected 
by  a  board  of  directors  composed  of  men 
of  high  standing  in  business  circles. 

Edward  Hewitt,  receiver  of  the  com¬ 
pany,  said  yesterday : 

“Shortly  after  my  appointment  I  re¬ 
ceived  from  the  bondholders  a  small 
amount  of  working  capital,  with  which 
I  undertook  to  carry  on  the  business  for 
a  period  of  six  weeks — meantime  insti¬ 
tuting  needed  economies.  I  associated 
with  myself  Mr.  Charles  D.  Palmer,  for 
many  years  one  of  the  senior  officials  of 
the  International  Banking  Corporation. 

“I  succeeded — with  the  working  capi¬ 
tal  originally  estimated  as  sufficient  only 
for  six  weeks’  operation — in  carrying  on 
the  business  until  August  1  of  this  year, 
during  which  period  there  were  manu¬ 
factured  and  sold  over  150  machines, 
including  many  models  ‘A’  and  ‘B’  and 
large  quantities  of  supplies  and  matrices. 
On  the  strength  of  this  I  was  authorized 
by  the  court  to  obtain  further  working 
capital  by  issuing  receivers’  certificates 
to  an  amount  of  $250,000, 

HAS  MCT  OPERATING  CHARGES 
“Owing  to  the  small  working  capital 
with  which  I  have  been  supplied  it  has 
been  possible  during  seven  out  of  the 
eight  months  to  oiierate  the  plant  to  only 
about  30  per  cent,  of  the  normal  volume 
of  its  business.  On  this  basis  it  has 
met  its  operating  charges.  To  obtain 
a  further  practical  demonstration  of  its 
earning  power,  I  operated  during  one 
month  at  (50  per  cent,  of  its  normal  vol¬ 
ume,  getting  thereby  an  operating  profit 
of  about  $19,0(Xt  net.  Inasmuch  as  such 
restricted  operation  (even  30  per  cent.) 
involves  overhead  charges  practically  as 
heavy  as  those  required  by  the  full  vol¬ 
ume.  I  feel  that  the  original  estimate  as 
to  the  profitable  nature  of  the  business 
has  been  confirmed. 

“From  my  investigation  of  the  affairs 
of  this  company,  as  confirmed  by  the  re¬ 
sult  of  eight  months’  operation  during 
the  receivership,  I  am  of  the  opinion  that 
the  company  has  an  excellent  plant,  an 
efficient  technical  organization,  an  ex 
cellent  product  and  a  good  market.  These, 
however,  are  only  of  value  to  a  going 
concern.  To  continue  this  business  re¬ 
quires  that  it  be  supplied  with  what  it 
has  lacked,  namely,  good  business  ad¬ 
ministration,  ordinary  banking  credit  and 
sufficient  working  capital.  Given  these. 
T  estimate  that  after  providing  for  all 
operating  and  fixed  charges,  the  business 
will  soon  earn  from  $400,000  to  $000,000 
net  per  annum. 


lAMP  BLACK  and  SEPIA 
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LIVE  STUFF  FROM  TEXAS 


Dallas  Ad.  League  Men  Start  in  the 
Pickle  Business  (?)  for  the  Purpose  of 
Conducting  a  Trial  Advertising  Cam¬ 
paign — Fort  Worth,  Houston  and  Other 
Readable  News — Items  of  Interest. 
Dallas,  Texas,  Sept.  28. — The  Dallas 
Advertising  League,  at  its  monthly  meet¬ 
ing  on  September  21,  formally  began  the 
advertising  campaign  outlined  some  time 
ago,  which  was  to  organize  a  dummy  com¬ 
pany  for  the  purpose  of  promoting  a  sup¬ 
posed  Dallas  enterprise,  and  to  place  its 
products  on  the  market,  as  well  as  to  con¬ 
sider  the  best  ways  of  spending  an  ap¬ 
propriation  of  $3,000  in  advertising  the 
product.  The  meeting  was  designated 
as  a  stockholders’  meeting.  L.  B.  Milam 
presented  the  proposition  of  organizing 
the  “Wantinore  Pickle  Company,”  which 
was  indorsed  and  the  organization  papers 
were  drawn  up  in  regular  legal  form.  The 
following  members  of  the  club  were  chosen 
as  directors  of  the  dummy  pickle  com¬ 
pany  :  D.  E.  Waggoner,  Henry  Marti, 
John  W.  Philip,  Harry  A.  Olmstead,  P. 
R.  Slater,  C.  E.  Hudson,  W.  E.  Griffiths, 
H.  C.  Bramley,  T.  P.  Jenkins,  A.  T. 
Lloyd,  W.  F.  Hannegan,  George  Boede- 
ker,  J,  H.  Harned,  William  Haughton,  A. 
A.  Everts,  P.  G.  Keen  and  W.  C.  Bar- 
rickman.  After  a  discussion  of  how  the 
product  should  be  marketed  and  how  an 
appropriation  of  $3,000  could  best  be  spent 
it  was  decided  that  the  product  should  be 
a  superior  article  and  that  the  money 
should  be  spent  in  such  advertising  as 
was  designed  to  create  a  demand  from  re¬ 
tail  dealers.  The  City  of  Dallas  was  to 
be  covered  first,  then  Dallas  County,  and 
later  the  entire  State  in  the  advertising 
campaign.  The  next  meeting  of  the  club 
will  consider  details  of  this  proposed  ad¬ 
vertising  campaign,  and  all  the  different 
mediums  of  advertising — newspapers,  mag¬ 
azines,  bill  boards,  street  cars,  direct-by- 
mail,  etc. — will  be  considered. 

TEXA.S  AD  COMMITTEE  MEETS 
The  Advertising  Committee  of  the 
Texas  Press  Association,  appointed  at 
the  annual  meeting  held  at  Corpus 
Christi  last  June,  held  its  first  meeting 
in  Dallas  on  September  22,  preparatory  to 
making  up  its  report  for  the  next  annual 
meeting  of  the  association  to  be  held 
here  on  Press  Day  during  the  Texas 
State  Fair.  October  18  has  been  desig¬ 
nated  as  Press  Day  and  the  association 
will  be  held  here  on  that  date.  The  com¬ 
mittee  decided  to  recommend  to  the  as¬ 
sociation  on  the  establishment  of  a  perma¬ 
nent  advertising  committee  to  begin  a  pro¬ 
motion  campaign  in  behalf  of  the  member 
papers  with  the  general  advertisers 
throughout  the  country,  and  drafted  a 
tentative  report  which  will  be  amplified 
l>efore  the  Dallas  meeting  of  the  associa¬ 
tion.  In  the  tentative  plan  it  is  proposed 
to  levy  an  assessment  on  the  member 
papers  for  the  expenses  of  the  promotion 
campaign.  Members  of  the  committee 
present  at  the  meeting  were :  Walter  B. 
Whitman  of  Dallas,  president  of  the  Texas 
Press  Association ;  W.  C.  Edwards  of  the 
Record-Chronicle,  Denton ;  Dee  McCaleb 
"if  Austin,  publicity  man  for  the  Texas  rail¬ 
roads  ;  Sam  P.  Harzen,  of  the  Richardson 
Echo;  W.  Sherwood  Potts  of  the  Bonham 
Favorite.  President  Whitman  appointed 
R.  K.  Phillips  of  the  Weatherford  Her¬ 
ald,  to  the  vacancy  on  the  committee 
caused  by  the  recent  death  of  J.  A. 
Thomas,  of  the  Mineola  Monitor. 

BANQUET  TO  RAILROAD  MEN 

The  Fort  Worth  Ad  Club,  on  Wednes¬ 
day  evening,  September  22,  gave  an  “ap¬ 
preciation  banquet”  to  the  officials  of  the 
railroads  entering  Fort  Worth.  More 
than  400  men,  including  members  of  the 
Ad  Club,  officials  of  the  railroads,  and 
Fort  Worth  business  men,  were  present 
and  enjoyed  the  hospitality  of  the  ad  men. 
Hon.  William  A.  Hanger  was  toastmaster 
and  he  was  introduced  by  H.  Tully  Bos¬ 
tick,  president  of  the  Fort  Worth  Ad  Club. 
Sharing  honors  with  the  railroad  men 
were  more  than  sixty  men  classed  as  “old- 
timers,”  men  who  were  in  Fort  Worth 
in  the  early  days  and  had  seen  the  city 
grow  from  a  mere  village.  Among  the 
speakers  were :  Capt.  B.  B.  Paddock, 


one  of  the  old-timers;  Major  K.  M.  Van 
Zandt,  another  old-timer;  O.  G.  Parsley 
of  Kansas  City,  vice-president  of  the 
Missouri,  Oklahoma  &  Gulf;  Henry  M. 
Mayo,  of  Houston,  assistant  to  the  presi¬ 
dent  of  the  Houston  and  Texas  Central ; 
J.  W.  Everman,  first  vice-president  and 
general  manager  of  the  Cotton  Belt ; 
Horace  Booth,  traffic  manager  of  the 
International  &  Great  Northern ;  J.  L. 
West,  traffic  manager  of  the  Missouri, 
Kansas  &  Texas;  I.  M.  Griffin,  general 
freight  agent  of  the  Texas  &  Pacific,  and 
Sidney  L.  Samuels  of  Fort  Worth.  A 
feature  of  the  entertainment  was  engine 
No.  20,  a  miniature  in  cardboard  of  the 
first  engine  that  ever  pulled  a  train  into 
ITort  Worth.  At  the  opening  of  the  ban¬ 
quet  this  engine  was  run  from  one  end 
of  the  ball  to  the  other  over  the  heads  of 
the  banqueters,  while  the  room  was  in 
darkness.  The  engine  was  electrically 
lighted  and  was  suspended  on  wires  and 
went  puffing  along,  belching  forth  clouds 
of  smoke  and  fire.  Credit  for  the  suc¬ 
cess  of  the  banquet  is  due  to  Ray  H. 
McKinley,  who  originated  the  idea;  H. 
Tully  Bostick,  president  of  the  Ad  Club ; 
J.  W.  Covey,  J.  Beavers,  Hugh  Jamieson 
and  R.  E.  Kerr,  who  did  yeoman  service. 

DAY  ON  BARGAIN  ADS 

At  the  regular  weekly  meeting  of  the 
Houston  (Texas)  Ad  Club,  F.  Happy 
Day,  educational  director,  gave  a  half 
hour  discussion  of  Bargain  Ads  as  they 
appear  in  the  daily  newspapers.  His 
discussion  threw  a  great  deal  of  light  on 
bargain  ads  and  he  showed  how  certain 
merchants  have  duped  the  buying  public 
by  untruthful  announcements  and  public¬ 
ity.  “After  reading  the  ads  of  certain 
business  houses,”  Mr.  Day  said,  “one  ac¬ 
quires  the  idea  that  certain  stores  are 
carrying  on  philanthropy.  As  a  matter 
of  fact,  the  ads  and  the  real  truth  are 
often  widely  separated.”  Outlining  the 
future  educational  policy  of  the  Houston 
Ad  Club,  Mr.  Day  proposed  three  study 
meetings  a  month,  a  stereopticon  lecture 
for  the  fourth  Tuesday  and  a  round  table 
talk  on  all  fifth  Tuesdays. 

The  Panhandle  Press  Association  held 
a  meeting  at  Amarillo,  Texas,  on  Sep¬ 
tember  25,  which  day  had  been  desig¬ 
nated  as  Press  Day  during  the  Panhan¬ 
dle  State  Fair.  The  meeting  was  pre¬ 
sided  over  by  J.  M.  Adair,  of  the  Plain- 
view  Daily  Herald,  president  of  the 
association.  About  one  hundred  editors 
from  all  parts  of  the  Texas  Panhandle 
and  New  Mexico  were  present. 

B.  C.  Cook,  recently  a  reporter  for  the 
Corpus  Christi  (Texas)  Herald,  has  be¬ 
come  assistant  correspondent  of  the 
•Associated  Press  at  Dallas. 

George  L.  Rhea,  who  has  been  editor 
of  the  Seadrift  (Tex.)  Success  since  it 
began  publication  about  four  years  ago, 
has  gone  to  Selman,  Texas,  to  assume 
editorship  of  the  Selman  News.  W.  A. 
Hamilton,  of  Selman,  will  become  editor 
of  the  Success. 

GETS  CITY  PRINTING  CONTRACT 

The  Fort  Worth  (Tex.)  Record  was 
unanimously  awarded  the  contract  for 
the  city  printing  of  Fort  Worth  for  the 
ensuing  year  by  the  City  Commission. 
The  Record  bid  56  cents  per  column  inch, 
against  a  bid  of  .58  cents  per  column 
inch  by  the  Star-Telegram.  J.  Mont¬ 
gomery  Brown,  advertising  manager  of 
the  Record,  appeared  before  the  commis¬ 
sion  and  explained  the  bids. 

The  Houston  (Tex.)  Post  issued  its 
annual  trade  edition  commemorating  the 
opening  of  the  Houston  Ship  Channel  on 
September  22.  Fifty-six  pages,  hand¬ 
somely  illstrated  with  cuts  of  men  who 
had  been  prominent  in  the  development 
of  the  Ship  Channel  project  and  photo¬ 
graphs  showing  views  along  this  water¬ 
way  and  in  other  sections  of  the  coast 
country,  were  printed. 

EL  PASO  AD  CLUB  MEETS 

At  the  meeting  of  the  El  Paso  Ad 
Gub  Wednesday,  H.  F.  Duck  resigned 
as  a  director.  The  meeting  took  the 
form  of  a  luncheon  at  Hotel  Sheldon, 
^and  was  the  first  since  the  Chicago  con- 
*vention.  W.  E.  Mix,  president,  presided 
and  delivered  an  address  on  direct  ad¬ 
vertising.  He  also  reviewed  the  results 
of  the  Chicago  meeting.  Guy  Bates 
Post,  the  actor,  was  a  guest  of  the  club. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


AN  INTERESTING 


To 

The  Managing  Editor 


120  West  32d  Street, 
New  York. 

October  2d,  1915. 


Dear  Sir: 


We  beg  to  announce  that  we  have  secured  for  the 
newspapers  the  BIGGEST  CIRCULATION  MAKING  FEATURE  THAT  HAS  EVER  BEEN 
OFFERED : 


DAILY  TALKS  BY  MARY  PICKFORD. 


We  will  ask  you  to  disabuse  your  mind  right  away  of 
the  idea  that  this  service  is  a  "film  feature"  of  any  kind  what¬ 
ever  or  that  it  directly  or  indirectly  advertises  anybody  or  anything 
except  the  paper  fortunate  enough  to  secure  the  service. 

Last  year  we  went  after  Colonel  Roosevelt,  with  the 
result  that  we  obtained  the  syndicate  rights  in  his  South  American 
.  series,  BECAUSE  we  knew  it  to  be  great  newspaper  material. 

This  year  we  obtained  President  Wilson's  permission 
to  syndicate  "Our  Country  by  Our  President"  BECAUSE  we  knew  that 
during  this  crisis  in  world  affairs  it  would  be  a  "headliner"  for 
the  newspapers. 

During  this  summer,  in  exactly  the  same  spirit,  we 
have  gone  after  Mary  Pickford,  BECAUSE  we  believe  her  to  be  the 
biggest  possible  newspaper  attraction — an  instant  and  a  continuous 
one . 

•Throughout  the  United  States  50,000,000  people  see  the  movies 
every  week. 


I 

I  Mary  Pickford  is,  without  question,  and  has  been  for 

i  many  years,  the  most  popular  film  actress  in  America,  and  perhaps 

I  in  the  world. 

f 

I  Her  weekly  guarantee,  which  continues  irrespective 

of  the  number  of  plays  she  appears  in,  makes  her  the  HIGHEST  PAID 
ARTIST  IN  THE  WORLD,  not  excluding  Caruso. 

Miss  Pickford  is  now  appearing  through  the  films  in 
fifteen  plays.  This  means  that  every  week  not  less  than  3,000,000 
persons  sit  for  an  hour  or  more  looking  at  Mary  Pickford. 
Ninety-nine  per  cent  of  these  are  ardent  admirers.  They  sit  day 
after  day  and  week  after  week,  feasting  their  eyes  on  her  beauty, 
her  grace  and  her  wonderful  acting,  and  they  WANT  TO  HEAR  HER  TALK. 
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This  is  proved  by  the  fact  that  Miss  Pickford  receives 
over  two  hundred  letters  a  day  from  all  over  the  world.  With  the 
aid  of  a  secretary  and  a  stenographer  she  replies  to  every  letter. 

It  is  only  a  logical  conclusion  that  the  one  paper 
in  each  territory  that  secures  the  DAILY  TALKS  BY  MARY  PICKFORD 
is  going  to  be  read  by  every  movie  fan  at  least. 

The  face  that  they  have  been  looking  at  for  years,  the  face  that 
they  love,  is  going  to  talk  to  them  for  the  first  time  through  the 
columns  of  their  daily  paper,  and  is  going  to  answer  questions  through 
the  CORRESPONDENCE  DEPARTMENT. 

While  Miss  Pickford  is  a  girl  of  only  twenty-two,  it  must  be 
remembered  that  she  has  been  an  actress  for  seventeen  years.  Her 
experiences  have  been  more  varied,  her  work  more  continuous  and 
severe,  and  her  opportunities  of  studying  human  character  more  ex¬ 
tensive  than  the  average  person'  can  boast  in  a  lifetime. 

She  is  therefore  fully  fitted  to  write  daily  in  a  manner  that 
will  inform,  entertain  and  help. 

These  are. some  of  the  reasons  why  we  selected  Mary  Pickford 
as  the  greatest  continuous  circulation-making  attraction  we  could 
offer  the  newspapers. 

It  was  not  an  easy  Job  to  secure  her  or  to  get  the  company  in 
which  she  is  a  stockholder  and  which  controls  her  work  to  consent  to 
her  writing  for  the  newspapers. 

We  had  to  convince  her  that  she  had  the  time  to  write — for  as 
well  as  being  the  most  popular  she  is  also  the  busiest  girl  in  the 
world.  We  had  to  persuade  her  ihat  while  an  air  of  mystery  might  be 
an  asset  to  a  dawning  star,  her  fame  was  now  so  great  she  could  af¬ 
ford  to  take  the  public  into  her  confidence. 

And  we  had  to  make  a  TREMENDOUS  GUARANTEE  before  any  proposition 
would  be  worth  considering  by  the  highest  paid  artist  in  the  world. 

We  plan  to  release  this  service  toward  the  end  of  this 
month.  Its  circulation-making  value  is  so  obvious  that  there  will 
undoubtedly  be  a  RUSH  for  it. 

We  would  suggest  that  you  WIRE  us  for  option.  If  your  wire  is 
the  first  to  reach  us  from  your  territory  we  will  send  you 
immediately  a  week's  samples  and  descriptive  matter,  which  you  may 
examine  before  contracting  for  the  service. 

This  is  a  proposition  that  merits  and  demands  QUICK  ACTION. 

Faithfully  yours. 


OD/FE. 


The  McClure  Newspaper  Syndicate. 
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The  Editor  &  Publisher 

and  The  Journalist 

FOR  NEWSPAPER  MAKERS,  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Entered  m  second  class  mail  matter  in  the 
New  York  Post  Office 

Issued  every  Saturday,  forms  closing  one  o'clock  on  Friday 
iirrceding  date  of  publication,  by  The  Editor  and  Publisher 
Co.,  Suite  1117  World  Building,  63  Park  Row,  New  York 
City.  Private  Branch  Telephone  Exchange,  Beekman  4330 
ai  d  4331. 


The  Journalist,  Established  1884;  The  Editor  and  Publisher, 
1901;  The  Editor  and  Publisher  and  Journalist,  1907. 

James  Wright  Brown,  Publisher;  E.  I).  DeWitt,  General 
Manager;  Frank  Leroy  Blanchard,  Editor; 

George  P.  -Leffler,  Business  Manager. 


New  York,  Saturday,  October  2,  1915 

A(;.41N.ST  PRICE  M.4INTEN.4NCE 

The  i-ause  of  the  jirii-e  inaintenaiiec  advocates  has 
of  late  rei'eived  several  body  blows  from  the  United 
States  Suiireme  Court — blows  that  must  have  tem- 
IKirarily  kius-ked  the  breath  out  of  it.  In  the  case 
of  the  Victor  Talking  Machine  Company  against  R. 
II.  Macy  &  Co.,  .Judge  Hand,  two  weeks  ago,  ruled 
that  the  latter  had  a  right  to  sell  Victor  machines  at 
any  price  it  sees  lit.  This  week,  in  the  suit  brought 
by  the  (iovernineiit  against  the  Kellogg  Corn  Flakes 
Coiiiiiany,  of  Rattle  Creek,  in  the  District  Uniteil 
States  Supreme  Court  of  that  city,  brought  under 
the  anti-trust  act.  the  court  handed  down  a  decision 
|K‘rmanently  enjoining  the  Kellogg  company  from  fix¬ 
ing  the  resale  price  on  its  prislucts  and  from  using 
on  its  cartons  or  Isixes  the  notii'c  concerning  the  fixed 
price.  The  dei-ree  takes  elTe<-t  Octolw'r  l.l. 

These  and  other  decisions  of  the  United  States 
Courts  have  an  imiKirtant  bearing  uiwn  business  prac¬ 
tice  and  seem  to  establish  beyond  disjaite,  since  they 
are  of  similar  character,  that  under  our  present  laws 
the  manufacturer  cannot  by  contract  or  otherwise 
regulate  the  price  at  which  the  retailer  shall  sell  his 
product  to  the  consumer.  In  other  words,  when  the 
title  to  his  goods  passes  to  the  distributor  at  an 
agreeil  price,  the  manufacturer  loses  all  further  con¬ 
trol  of  them. 

What  can  those  who  favor  price  maintenanc-e  now 
do  to  overcome  the  effect  of  these  rulings  of  the  Su¬ 
iireme  Court,  the  judges  of  which  all  seem  to  be  of 
like  mind?  What  chance  has  the  Stevens  bill  of  be¬ 
coming  a  law  in  view  of  the  courts’  attitude?  Seem¬ 
ingly  very  little.  If  the  granting  of  the  tsiveteil  right 
to  fix  resale  prices  is  illegal  under  existing  laws, 
would  Congress  lie  likely  to  reiieal  those  acts  and 
pass  another  making  it  legal? 

It  seems  to  us  that  a  step  in  the  right  direction,  and 
one  that  would  establish  a  better  feeling  lietween  the 
manufacturer  and  the  retailer,  would  be  for  the 
former  to  standardize  the  price  of  his  prcxluct  to  the 
dealer.  At  present  the  same  jjihmIs  are  sold  at  differ¬ 
ent  prices  by  the  manufacturer.  Tliis  gives  rise  to 
the  impression  in  the  mind  of  the  retailer  that  he  is 
paying  more  for  his  merchandise  than  his  neighbors, 
whether  he  is  right  or  not,  and  creates  a  desire  to 
“get  even”  in  some  way  with  the  manufacturer.  If 
he  knew,  absolutely,  that  the  prices  were  the  same 
to  all  merchants,  no  matter  what  quantity  was  pur¬ 
chased,  his  mental  attitude  toward  the  manufac¬ 
turer  would  be  much  more  friendly  and  he  would  be 
not  only  willing,  but  even  anxious,  to  co-operate  with 
him  in  any  way  he  could. 

If  this  plan  were  adopted,  it  is  our  belief  that  it 
would  go  a  great  way  toward  bringing  about  a 
mutual  understanding,  if  not  a  formal  agreement, 


u|M)n  the  question  of  price  maintenance,  without 
seeking  the  enactment  of  new  laws. 


FINAL  WORD  ON  FAIR  ADVERTISING 

-According  to  George  Hough  Perry,  director  of  ex¬ 
ploitation  for  the  Panama  Pacific  Exposition,  Presi¬ 
dent  Moore  reliwl  upon  the  patriotism  of  the  editors 
of  American  publications  to  furnish  free  advertising 
for  the  Fair,  and  was  not  disappointed.  Thousands 
of  columns  of  news  and  descriptive  matter  have  been 
Iirinted  without  a  cent  of  cost  to  the  management. 
Coining  patriotism  into  advertising  space  has  been 
the  means  of  making  the  Exposition  a  financial  suc¬ 
cess.  In  the  present  instance  the  publishers — although 
they  had  a  right  to  expc*ct,  and  did  expec't,  the  Fair 
management  to  use  paid  advertising  to  exploit  its 
attractions — gave  their  space  generously  because  it 
was  a  World's  Fair  held  on  American  soil  by  Ameri¬ 
cans 

If  the  Exposition  closes  its  gates  in  December  with¬ 
out  a  deficit  it  will  be  due  to  the  unselfish  attitude 
of  the  newspaper  publishers  toward  it.  But  whether 
it  does  or  not,  how  much  greater  would  have  lieen  its 
success  had  the  management,  as  the  Editor  and  Pub- 
LIHHKK  maintained  from  the  beginning,  employed  dis¬ 
play  advertising  to  create  a  deep,  wide-spread  interest 
in  what  is  conceded  to  be  the  greatest  and  best  of 
all  the  VV^orld’s  Fairs  ever  held!  Mr.  Hcarst,  who 
was  specially  concerned  in  the  success  of  the  enterprise 
liecause  it  was  held  in  his  native  city,  voicing  the  opin¬ 
ion  of  the  Pacific  Coast  publishers,  frankly  asserted 
in  these  columns  a  few  weeks  ago  that  at  least  a  mil¬ 
lion  dollars  should  have  been  spent  in  advertising. 
Had  this  been  done,  think  how  many  more  thousands 
of  visitors  would  have  been  attracted  to  the  Fair  than 
have  passed  through  its  gates!  We  have  persistently 
insisted  that  the  refu.sal  of  the  officials  to  take  ad¬ 
vantage  of  the  greatest  of  all  creative  business  forces 
in  exploiting  the  Exposition  is  one  of  the  most  serious 
mistakes  ever  made  by  men  in  their  position.  Let  us 
hoiie  that  never  again  will  those  responsible  for  an 
international  enterprise  of  this  kind  he  so  blind  to  their 
opjKirtunity. 

The  Editor  and  Pitbi.isiiku  has  been  persistent 
during  the  year  in  urging  upon  the  Fair  Management 
the  necessity  of  using  paid  publicity.  In  doing  this 
it  has  helped  to  crystalize  public  opinion  on  the  sub-' 
ject  so  that  in  the  future  the  employment  of  display 
advertising  will  lie  one  of  'the  conditions  insisted  upon 
by  capitalists  whose  supiiort  is  sought  for  such  Ex¬ 
positions. 


“FIFTEEN  YEARS  AGO”— AND  MORE!  , 

.An  agreeable  young  gentleman,  named  Burton 
Kline,  announced  as  “of  the  wlitorial  staff  of  the 
Boston  Transcript,”  wrote  quite  a  piece  for  the 
Philadel]ihia  Evening  Ledger’s  anniversary  edition,  the 
other  day,  under  the  title  “Dramatic  Color  in  .lournal- 
isni.”  Here  is  part  of  what  he  said : 

“.As  recently  as  tifti'cn  years  ago  a  newspaper  was 
still  a  newspaper.  As  then  understood,  the  business  of 
a  newspaper  was  to  present  the  news.  That  alone. 
Well.  It  presented  the  news,  haldl.v,  soberly,  drily,  with¬ 
out  notice  of  the  great  fact  that  news  Is  life.  Imagine, 
for  example,  how  the  dally  of  that  day  would  handle 
such  a  phs'e  of  news  as  the  sinking  of  the  Titanic  or 
the  Lusitania.  In  the  editor's  eye  It  would  naturally 
l»rnject  as  a  supremely  Important  piece  of  ‘marine  In¬ 
telligence.'  And  he  would  let  It  go  at  that.  All  the 
immense  human  signiiicance  in  the  sinking  of  the  great¬ 
est  ship  on  her  maiden  voyage,  all  the  atmosphere  of 
drama  surrounding  such  an  event,  he  would  have  been 
sure  to  neglect,  as  being  outside  the  province  of  a 
newspaper.” 

In-deed!  Well,  well,  well!  Our  suggestion  to  Mr. 
Kline  is  that  he  look  over  a  file  of  the  Boston  papers, 
notably  the  Herald,  of  20,  25  and  30  years  ago  (to 
say  nothing  of  “as  recently  as  15  years  ago”),  and 
see  whether  the  news  of  those  times  was  “bald”  or 
not.  Our  impression  is  that  it  was  frequently  quite 
conspicuously  hirsute,  so  to  speak.  Let  him  get  hold 
of  a  copy — no  doubt  in  Boston’s  excellent  Public 
Library — of  a  small  l)ook  published  as  far  back  as 
1878.  and  entitled  “The  History  of  the  Boston  Her¬ 
ald.”  In  it  he  will  see  what  .kind  of  men  got  out 
papers  in  his  town,  even  back  before  the  Civil  War. 
And  let  him  likewise  look  up,  as  an  example  of  ten 
thousand  other  good  things,  a  reportorial  “story”  of 


the  oiiening  of  John  L.  Sullivan’s  saloon  (when  that 
able-bodied  gentleman  was  in  his  prime),  written  by 
one  Grozier,  now  fairly  well  known  in  Boston  news- 
jjaiier  circles,  and  see  if  he  can  detect  any  “baldness” 
in  that  excellent  piece  of  news  writing. 

.Above  all,  let  him  get  the  New  York  Sun  of  20, 
25  and  30  years  ago,  and  read  therein  the  superb 
“human  interest”  work  done  by  the  incomparable 
staff  of  wlitors  and  reporters  that  Charles  A.  Dana 
gathered  about  him. 

We  spoke,  at  the  outset,  of  Mr.  Kline  as  an  agree¬ 
able  young  gentleman.  We  have  never  met  him,  but 
we  have  no  doubt  that  he  is  agreeable,  because  all 
newspaper  men  are.  We  have  no  doubt  that  he  is  a 
gentleman,  because  no  man  not  a  gentleman  could 
hold  a  job  on  the  sterling  old  Boston  Transcript.  AVe 
also  alleged  that  he  is  young — and  we  think  he  must 
be.  Yet,  after  all,  youth  is  a  fine  thing. 


The  International  Typographical  Union  Course  in 
Printing  conducted  in  Cliicago  by  the  Inland  Printer 
Technical  School,  under  the  direction  of  the  I.  T.  U. 
Commission  on  Supplemental  Trade  Education,  is  one 
of  the  enterprises  for  which  newspaper  men  are 
always  glad  to  say  a  good  word.  The  success  that 
has  attended  the  school  is  proof  of  its  practicability. 
It  offers  ambitious  young  men  a  chance  to  learn  the 
fundamentals  of  the  printing  art  at  a  reasonable 
cost. 


In  ai>ite  of  all  the  criticism  and  even  abuse  that  have 
been  heaped  ui)on  him,  Josephus  Daniels,  Secretary 
of  the  Navy,  has  kept  his  temper  and  attended  to  busi¬ 
ness.  He  has  refused  to  be  stampeded  or  driven  into 
doing  anything  that  he  does  not  believe  to  be  for  the 
best  interests  of  the  country.  Many  naval  experts 
have  disagreed  with  him  in  the  course  he  has  pur¬ 
sued,  but  he  has  had  the  courage  of  his  convictions 
and  has  stuck  to  his  position.  One  reason  why  Mr. 
Daniels  has  held  himself  so  well  in  hand  is  due  to 
his  training  as  a  newspaper  man.  .As  the  editor  of 
the  Raleigh  (N.  C.)  Observer  he  has  had  abundant 
opportunity  to  study  public  meu  and  methods  and  to 
acquire  the  habit  of  self-restraint  and  clear  thinking. 
He  is  giving  to  the  government  the  best  that  is  in 
him,  and,  moreover,  he  has  tlie  confidence  of  President 
Wilson. 


We  hear  a  great  deal  in  these  days  alwut  a  “sub¬ 
sidized  press,”  but  not  a  single  daily  newspaper  has 
thus  far  l>een  shown  to  be  guilty  of  receiving  either 
British  or  German  gold  for  exerting  its  influence  in 
their  iH-half.  The  only  papers  that  have  been  proven 
guilty  of  receiving  money  from  the  agents  of  foreign 
governments  are  the  Fatherland,  the  Vital  Issue,  and 
several  Hungarian  publications — all  weeklies  of 
limited  circulation  and  influence.  Why  then  this 
continual  harping  about  a  subsidized  press?  We  do 
not  believe  there  is  a  single  reputable  daily  news¬ 
paper  in  America  that  could  be  bribed  to  support 
the  cause  of  any  nation  in  the  present  war.  Those 
who  state  that  they  have  been  bribed  lie  for  a  pur¬ 
pose,  either  to  gain  notoriety  for  themselves  or  to 
destroy  public  confidence  in  them.  If  the  newspapers 
would  stop  reporting  their  false  charges  they  would 
soon  cease  making  them. 

GEORGE  FITCH 

By  Strickland  Oillilan. 

A  good  friend  journeyed  to  a  l)etter  place. 

I  smiled  while  yet  the  tears  were  on  my  face. 

It  would  have  pleased  him  (maybe  did — who  knows?) 
To  see  me  smile  at  his  earth-sojourn’s  close. 

He  had  so  striven  to  teach  the  world  to  smile— 
Should  we  forget,  in  such  a  little  while? 

The  chiefest  reason  for  the  smile  I  gave 
Was  not  alone  that  he  would  have  me  brave, 

But  that  I  reveled  in  the  thought  that  he 
Had  known,  in  life,  he  had  the  love  of  me — 

I  had  not  waited  till  he  went  away 

To  say  the  kind  thjngs  I  with  truth  could  say. 

So  I  am  glad — not  that  my  friend  has  gone; 

But  that  the  earth  he  laughed  and  lived  upon 
Was  my  earth,  too;  that  I  had  closely  known 
And  loved  the  lad,  and  that  my  love  I’d  shown. 
Tears  over  his  departure?  Nay,  a  smile 
That  I  had  walked  with  him  a  little  while. 
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PERSONALS 

A.  T.  Macdonald  is  the  new  assist¬ 
ant  general  manager  of  the  Toronto 
News.  He  was  born  in  Stratford,  Ont., 
and  received  his  newspaper  training  on 
the  Beacon  in  that  city.  For  some  years 
he  was  managing  editor  of  the  Denver 
Times,  and  was  later  with  the  New 
York  Daily  News  and  the  Louisville 
Herald  in  important  capacities.  He 
made  a  marked  success  while  in  the 
latter  city  as  general  manager  of  the 
local  office  of  the  Mutual  Life  Insurance 
Company  of  New  York. 

Mr.  Macdonald  is  well  known  as  a 
brilliant  writer  and  a  man  of  high  qual¬ 
ifications  in  the  newspaper  field. 

Major  William  Butler  is  now  in  the 
mobilization  camp  in  London,  Ont.,  hav¬ 
ing  been  appointed  from  the  reserve  of 
officers  to  be  senior  major,  or  second  in 
command  of  the  70th  Overseas  Battal¬ 
ion,  Canadian  Expeditionary  Force,  now 
being  mobilized.  He  was  formerly 
cashier  of  the  Detroit  News  and  of  the 
Grand  Rapids  Press,  circulation  manager 
of  the  Chicago  Journal  and  business 
manager  of  the  Washington  Times  and 
the  Wall  Street  Summary.  He  is  well 
known,  also,  for  his  efficient  work  as  an 
exj)ert  accountant,  specializing  in  news- 
paiwr  matters, 

Frank  Lyman  Bass  has  been  appoint¬ 
ed  managing  editor  of  the  Bangor  (Me.) 
Commercial,  succeeding  Henry  A.  Farn- 
ham,  who  resigned  to  go  to  New  York. 
Mr.  Bass  is  a  graduate  of  Bowdoin  Col¬ 
lege  and  the  University  of  Maine  College 
of  Law,  and  has  been  in  the  newspaper 
game  for  over  10  years. 

Levi  Crapser,  the  first  c<litor  of  the 
Poughkeepsie  (N.  Y.)  Evening  Star  when 
it  was  established  over  twenty-four  years 
ago,  paid  a  visit  to  the  Star  recently  to 
see  how  the  paper  was  published  with 
modern  conveniences.  Mr.  Crapser  claims 
to  be  the  oldest  printer  on  the  list  of 
Big  Six  of  New  York. 

W.  J.  Leach,  for  the  past  three  years 
on  the  Peoria  (Ill.)  Journal,  has  resigned 
to  take  an  appointment  from  the  Cen¬ 
tral  Illinois  Conference  of  the’  Methodist 
Church. 

G.  A.  Gregory,  managing  editor  of  the 
Savannah  (Ga.)  Morning  News,  is  seri¬ 
ously  ill  from  overwork. 

Lorin  L.  Baker  and  Oliver  Allstrom,  of 
the  Houston  (Texas)  Daily  Chronicle, 
are  at  present  making  a  tour  by  auto 
from  Houston  and  San  Francisco  and  re¬ 
turn.  They  expect  to  arrive  in  Houston 
about  January  1. 

Harry  W.  Shuman,  manager  of  the 
Bloomsburg  (Pa.)  Daily  Sentinel,  has  re¬ 
signed  his  position. 

Roy  F.  Soule,  editor  of  the  Hardware 
Age  of  New  York,  addres.sed  the  Shel¬ 
burne  Falls  (Mass.)  Club  recently,  tell¬ 
ing  of  his  experiences  when  investigating 
“hobo”  life. 

John  Callan  0’T.aughlin  will  be  the 
principal  speaker  at  the  first  banquet  of 
the  newly  formed  Knife  and  Fork  Club 
at  the  Hotel  Baltimore,  Kansas  City,  on 
October  8. 

Folger  McKinsey,  a  newspaper  man  of 
Baltimore,  has  written  an  official  munici¬ 
pal  song  for  that  city. 

P.  J.  McGrath,  editor  of  St.  John’s 
(N.  F.)  Herald  and  correspondent  of  the 
New  York  World,  is  visiting  New  York, 
after  a  trip  to  Atlantic  City. 

Henri  Bourassa,  editor  of  Le  Devoir 
of  Montreal,  gave  an  address  on  Septem- 
lH*r  L5  at  the  city  hall  of  T.^wlston,  Me., 
on  “Citizenship.”  He  spoke  first  in 
French  and  then  in  English,  making  an 
urgent  plea  for  the  preservation  of  the 
French  language  and  customs. 

Joseph  Steven  Smith,  of  Wilwaukee, 
has  been  appointed  instructor  in  jour¬ 
nalism  at  Marquette  University,  replac¬ 
ing  Karl  Stiimpf. 

Ray  Kelley,  of  Bangor,  formerly  of 
Philadelphia,  and  at  one  time  editor  of 
the  Pottstown  (Pa.)  Daily  News,  has 
joined  the  editorial  sfaff  of  the  East 
Stroudsburg  (Pa.)  Morning  Press,  re¬ 
placing  Russell  C.  Hughes. 

Ben  Shaw,  city  erlitor  of  the  Kenne¬ 
bec  (Me.)  Journal,  has  left  the  Augusta 
General  Hospital  after  a  stay  of  seven 
weeks.  He  is  expected  to  return  to  his 
desk  shortly. 


Jerry  Walsh,  formerly  of  the  Wilkes- 
Barre  Record,  and  at  present  employed 
in  Scranton,  was  stricken  with  appen¬ 
dicitis  on  September  25  and  was  removed 
to  the  State  Hospital  at  Scranton,  where 
an  operation  was  performed  the  follow¬ 
ing  day. 

George  Pomery  Goodale,  dramatic 
editor  of  the  Detroit  Free  Press,  is  to 
be  tendered  a  banquet  on  October  hi  at 
the  Detroit  Athletic  Club  on  the  fiftieth 
anniversary  of  his  liecoming  dramatic 
critic  of  the  Press. 

Francis  P.  Daily,  formerly  city  editor 
of  the  Washington  (D.  C.)  Herald,  was 
the  guest  of  honor  at  a  dinner  at  the 
National  Press  Club  on  September  21, 
on  the  occasion  of  his  departure  for 
Philadelphia,  where  he  is  to  become 
managing  editor  of  a  theatrical  publi¬ 
cation. 

David  Morton,  of  the  Louisville  (Ky.) 
Courier-Journal,  has  been  appointed  Pro¬ 
fessor  of  English  in  the  Boys’  High 
School. 

James  IL  Higgins,  business  manager 
of  the  Boston  Herald,  is  in  the  Maine 
woo<ls. 


IN  NEW  YORK  TOWN 

R.  W.  Foster,  of  the  Sun,  recently 
made  jirivate  secretary  to  Judge  Edward 
Swann  of  General  Sessions,  is  managing 
Judge  Swann’s  campaign  to  be  elected 
District  Attorney  on  the  Tammany 
ticket. 

Henry  ('ashman,  sporting  editor  of  the 
Sun,  has  resigned.  His  place  has  been 
taken  by  William  Sarver,  formerly  of 
the  Evening  Telegram  and  the  Evening 
World. 

R.  H.  Lyman  is  acting  as  managing 
editor  of  the  World  in  the  absence  of 
C.  M.  Lincoln. 

George  Morris,  of  the  Evening  Tele¬ 
gram,  has  been  assigned  to  cover  the 
Criminal  Courts  building. 

Stuart  Lake,  formerly  of  the  Herald, 
is  now  acting  as  press  representative  of 
the  World  Film  Corporation. 

Thomas  Tropse,  of  the  Evening  Jour¬ 
nal.  former  tackle  of  the  Columbia  foot- 
Imll  team,  has  been  appointed  assistant 
coach  at  Columbia. 

■Miss  Georgette  Wood,  who  has  been  a 
cliarity  investigator,  has  been  appointed 
head  of  the  “Save  a  Home”  department 
conducted  by  the  Evening  Mail. 

Peter  Henderson  has  been  added  to 
the  sporting  department  of  the  Eve¬ 
ning  Mail,  to  cover  football. 

Francis  P.  Albertante,  athletic  editor 
of  the  Evening  Mail,  who  has  promoted 
live  modified  Marathons  through  the 
streets  of  New  York,  had  charge  of  the 
details  of  the  McFarland-Gibbons  fight 
at  Brighton  Beach  recently. 

Eugene  Gifford  has  severed  his  con¬ 
nection  with  the  Evening  Mail. 

William  Sarver  has  been  appointed- 
sporting  editor  of  the  New  York  Herald, 
following  the  resignation  of  Harry  B. 
Cashman.  Mr.  Sarver  has  been  a  mem¬ 
ber  of  the  New  York  Herald  staff,  both 
in  New  York  and  Paris,  for  twelve  years. 

Miss  Ruth  M.  Byers,  a  New  York 
American  reporter,  rode  with  “Gil”  An¬ 
derson,  one  of  the  drivers  entered  for  the 
Astor  Cup  Race,  at  a  speed  of  101  miles 
an  hour  at  the  Sheepshead  Bay  Speed¬ 
way,  Tuesday.  She  is  the  first  woman 
to  ride  in  an  automobile  at  that  speed. 
Her  story  of  her  experience  was  a  feature 
of  Wednesday’s  American. 

E.  R.  Ho<lkinson,  recently  of  the  staff 
of  the  New  York  Evening  Post,  has 
joined  the  Motion  Picture  Magazine. 


WASHINGTON  PERSONALS 

Norman  Draper,  formerly  of  the  New 
York  office  of  the  Associated  Press,  has 
joined  the  local  staff  of  the  Associated 
Press. 

John  ,Tay  Daly,  formerly  of  the  Wash¬ 
ington  Bureau  of  the  New  York  Ameri¬ 
can,  and  who  is  now  editor  of  the  New 
Britain  ((Y)nn.)  Herald,  spent  the  past 
week  in  Washington  visiting  his  old 
friends  at  the  Press  Club. 

Theodore  Noyes,  .Tr.,  son  of  the  editor 
of  the  Washington  Star,  has  joined  the 
business  staff  of  that  paper. 


.John  Randolph  Crown,  of  the  Balti¬ 
more  Sun  Bureau,  who  was  married  to 
Afiss  Elizabeth  Lipscomb  on  Monday, 
is  spending  his  honeymoon  at  Old  Point 
Comfort,  Va.  J.  Fred  Essary,  chief  of 
the  Baltimore  Sun  Bureau,  was  Mr. 
Crown’s  best  man  at  the  wedding. 

General  Robert  *M.  MeWade,  well- 
known  correspondent,  who  was  ap- 
jMiinted  a  comnussioner  of  conciliation 
in  the  Department  of  Ijibor,  has  been 
doing  some  effective  work  in  settling 
strikes. 

William  Harper  Dean,  of  the  Saturday 
Evening  Post  staff,  is  the  proud  father 
of  a  son. 

Stanley  Frost,  formerly  telegraph  edi¬ 
tor  of  the  New  York  Tribune,  assumed 
charge  of  the  Washington  Bureau  of  the 
Tribune  yesterday.  Mr.  Frost  is  a 
brother  of  Consul  Frost  at  Queenstown, 
who  has  distinguished  himself  in  the 
performance  of  his  duties  in  caring  for 
.\mericans  who  were  survivors  of  the 
Lusitania  and  Arabic  disasters. 

Louis  AIcMahon,  who  has  been  in  Rich¬ 
mond,  Va.,  with  the  News  Leader  for 
some  years  past,  has  returned  to  the 
Washington  Times  staff. 

Leslie  R.  Hahn,  of  the  Associated  Press 
staff,  is  ill  with  typhoid  fever.  Mr.  Hahn 
is  well  known  in  Louisville. 

Newspaper  associates  and  friends  of 
Francis  P.  Daily,  former  city  editor  of 
the  Washington  Herald,  and  later  a  mem¬ 
ber  of  the  editorial  staff  of  the  Wash¬ 
ington  Times,  gave  a  dinner  at  the  Na¬ 
tional  Press  Club  last  Saturday  night, 
the  affair  being  a  farewell  function  in 
Mr.  Daily’s  honor,  on  the  eve  of  his  de¬ 
parture  for  Philadelphia,  where  he  is  to 
become  managing  editor  of  a  theatrical 
publication. 

LeRoy  W.  Herron,  Ralph  Goldsmith, 
Troland  Cleare,  and  J.  R.  Hamilton,  ad¬ 
vertising  managers,  respectively,  of  the 
Evening  Star,  Washington  Post,  Herald, 
and  Times,  were  designated  a  committee 
of  judges  which  decided  which  was  the 
best  decorated  show  window  in  Washing¬ 
ton  hist  Monday  night. 

Walter  H.  Schulz,  formerly  corres¬ 
pondent  of  the  Daily  Oklahoman,  Okla¬ 
homa  City,  now  Consul  to  the  Azores,  has 
been  transferred  to  Berne,  Switzerland, 
by  the  State  Department. 

Joe  Mitchell  Chappie,  editor  of  the 
National  Magazine  of  Boston,  addressed 
one  of  the  camp  fire  meetings  of  the 
G.  A.  R.  encampment  which  is  meeting 
here  this  week.  He  aroused  much  en¬ 
thusiasm  among  the  veterans  by  his 
patriotic  sentiments. 


BOSTON  PERSONALS 

.Tohn  Kelley,  for  many  years  City  Hall 
man  for  the  Globe,  realizes  that  a  techni¬ 
cal  education  pays  when  he  stops  to  con¬ 
sider  the  great  success  of  his  son,  Wal¬ 
ter  Kelley,  who  is  one  of  the  best  known 
engineers  of  Buenos  Ayres.  Young  Mr. 
Kelley  is  about  24  years  old,  and  is  a 
graduate  of  Tufts  Technical  School. 
Since  he  has  been  in  Buenos  Ayres  he 
has  secured  some  of  the  largest  contracts 
for  construction  work  in  that  locality, 
and  has  been  called  into  conference  with 
Mayor  Curley  of  Boston  on  more  than 
one  occasion.  Meantime  Pater  Kelley 
keeps  on  his  serene  way,  writing  the  news 
of  the  “hall”  as  he  has  done  for  many 
years. 

William  Dougherty  has  finished  work 
as  city  editor  of  the  Journal. 

George  B.  C.  Rugg,  assistant  city  ed¬ 
itor  of  the  Post,  is  regaining  his  usual 
good  health  in  the  wilds  of  New  Hamp¬ 
shire.  He  has  had  a  siege  of  illness  that 
has  lasted  several  weeks,  but  now  he  is 
able  to  walk  five  miles  at  a  stretch.  He 
is  at  Harvey  Lake  Inn,  Northwood  Cen¬ 
ter,  N.  H.,  a  hostelry  conducted  by  Rev. 
A.  H.  Amies,  father  of  H.  Lyman  Armes 
of  the  city  staff  of  the  Post. 

James  A.  Bean,  Cambridge  correspond¬ 
ent  of  the  Globe,  was  renominated  as  a 
candidate  for  Republican  Senator  from 
Cambridge  at  the  recent  primary. 

C.  Burnside  Seagreave,  editor  of  the 
Cambridge  Chronicle,  received  a  hand¬ 
some  endorsement  at  the  polls  when  he 
was  renominated  for  Republican  repre¬ 


sentative  from  the  third  Middlesex  dis¬ 
trict. 

Arthur  H.  Davis,  former  assistant  city 
editor  of  the  Lynn  Times,  has  joined  the 
staff  of  the  New  England  Auto  List, 
Boston. 

Charles  P.  Haven  of  the  Post  staff  has 
been  made  New  England  correspondent  of 
the  “Keystone,”  one  of  the  leading  jewelry 
publications. 

Kenneth  Roberts  of  the  Post  is  doing 
Newton  Newkirk’s  “All  Sorts”  column 
while  Mr.  Newkirk  is  enjoying  a  vacation 
in  Canada. 

John  N.  Harmon,  vice-president  and 
general  manager  of  the  Brooklyn  Daily 
Times,  and  Hans  von  Kaltenborn  of  the 
Brooklyn  Eagle,  were  among  the  members 
of  the  Brooklyn  Civic  Club  visiting  Bos¬ 
ton  Saturday.  Mayor  Curley  and  other 
city  officials  did  the  honors.  Mr.  von 
Kaltenborn  said  that  the  club  members 
came  here  to  learn  how  to  run  a  city  club 
and  a  city. 

Walter  Mahan  has  returned  from  Fall 
River  and  rejoined  the  staff  of  Practical 
Politics. 

Lee  Somers  of  the  Journal  has  joined 
Prof.  Baker’s  class  at  Harvard  in  play¬ 
writing.  It  is  said  that  Mr.  Somers 
wrote  a  play  that  measured  up  well  to  the 
standards  required  by  this  well-known 
dramatic  authority. 

Jerry  Delaney  of  the  Journal,  who  has 
been  doing  sports,  has  rejoined  the  city 
staff. 

William  Gavin,  political  editor  of  the 
Traveler,  has  been  visiting  with  the  dif¬ 
ferent  gubernatorial  candidates,  writing 
impressions  of  each  of  them  for  his  paper. 

A.  E.  Heneberger  of  the  Traveler  has 
been  made  city  editor  of  the  Journal. 
N.  T.  Tyson,  formerly  city  editor  of  an 
Ottawa  newspaper,  who  has  had  Metro¬ 
politan  experience  as  well,  has  been  made 
night  city  editor  of  the  Journal. 

Miss  Elizabeth  Burt  of  the  Sunday 
Post  has  been  invited  to  address  the  girls’ 
club  at  Filene’s  regarding  her  experienci's 
as  a  reporter.  Miss  Burt  has  been  doing 
special  work  for  the  Sunday  Post  for  some 
years.  She  once  served  as  a  waitress  and 
wrote  her  experiences  later.  On  another 
occasion  she  filled  a  chorus  girl’s  part  and 
made  a  story  out  of  that. 

Charles  Finley  of  the  Globe,  who  had 
the  reputation  of  having  one  of  the  best 
appointed  bachelor  apartments  in  town, 
has  just  been  married. 

Walter  Grannon,  who  has  been  farm¬ 
ing  on  the  Cape,  has  once  again  resumed 
the  duties  of  Newton  and  Wellesley  dis¬ 
trict  man  for  the  Post. 


VISITORS  TO  NEW  YORK 

Edgar  E.  Bartlett,  publisher  Rockford 
(Ill.)  Register-Gazette. 

IL  M.  Parker,  publisher  The  Chicago 
American. 

Urey  Woodson,  owner  Owensboro 
(Ky.)  Messenger. 

I.  L.  Stone,  chairman  board  of  direc¬ 
tors  Duplex  Printing  Press  Co.,  Battle 
Creek,  Mich. 

Robert  Hoe,  president  Duplex  Printing 
Press  Co.,  Battle  Oeek,  Mich. 

W.  A.  Elliott,  business  manager  of 
Jacksonville  (Fla.)  Times-Union. 


WEDDING  BELLS 

Russell  Palmer,  on  the  editorial  staff 
of  the  Chicago  Evening  American,  and 
Miss  Blanche  Boles,  of  South  Bend,  Ind., 
were  married  in  Chicago  on  September  7. 
Mr.  Palmer  is  a  son  of  Earl  I’almer,  of 
Paducah,  Ky. 

Lewis  S.  McMeekin,  advertising  man¬ 
ager  of  The  Fair  Company,  of  Cincin¬ 
nati,  and  Miss  Loraine  M.  Walther,  also 
of  Gncinnati,  were  married  on  September 
17,  at  the  residence  of  the  Rev.  II.  Crane, 
of  Mt.  Auburn.  Only  members  of  the 
immediate  families  witnessed  the  cere¬ 
mony. 


Henry  Tilford  Parker  and  Miss  Mary 
Cecil  Seessel,  daughter  of  Mrs.  Henry 
Seessel,  were  married  in  New  York  on 
September  2.  Mr.  Parker  is  one  of  the 
star  men  on  the  New  York  Journal  and 
was  formerly  city  editor  of  the  Louis¬ 
ville  Herald. 

Other  peraonala  on  pages  424  and  42(1. 
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Afternoon  Papers 

General  Office*.  World  Bldg.,  New  York 

Good  News  Service 

Isthatwhidi  reaches  you  FIRST 
Is  WEllWRITlEN,  Is  ACCURATE 

This  IS  the  Specialty  of 

International  News  Service 

238  William  St  New  York  City 


Cartoons 

By  Edgar  F.  Schilder 

6  a  Week — 2  and  3  col. 

Service  begins  Oct.  4th. 
Sample  mats  with  pleas¬ 
ure  on  request. 

THE  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Established  18M  Baltimore,  Md. 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

Let  ut  tend  you  eamplet  of  our  col¬ 
ored  comics,  doily  and  Sunday  pates 
in  black  and  colors. 

Newspaper  Feature  Service 

H.  Koenixtbsre,  Xanacar 
41  PABK  BOW  NEW  TOBK 


LIVE  PAPERS 

will  heed  this  call  and  wire  im¬ 
mediately  for  full  particulars  of 
Scenario  Contest  Lessons  fur¬ 
nished  gratuitously. 

Greatest  circulation  builder 
brought  out  in  a  long  time. 

The  Vitagraph  Company 
of  America 

Elast  1 5th  St.  &  Locust  Ave.,  B'kl3m,N.Y. 
NEW  YORK  LONDON 

CHICAGO  PARIS 


The 

Autofliatic  Press  Blanket 

Is  everything  the  name  implies. 
Eliminates  all  tympan  cloth. 

Saves  paper,  time  and  increases  press 
efficiency. 

Write  for  sample  and  descriptive  mat¬ 
ter.  We  are  the  sole  manufacturers. 

“Quality  Goods  Only’’ 

New  Elngland  Newspaper 
Supply  Co., 

Worcester,  Mas*. 


FRESH  FROM  CLEVELAND 

(ireal  Interest  in  National  Newspaper 

Advertisers’  Week — Further  C.ompliea- 

lions  Resperting  Those  Suits  Against 

the  New  York  W’orld  and  the  Detroit 

Free  Press  Live  News  Notes. 

< 'i.KVKi..\.M»,  Sept.  “.ill. — ‘“National 
.\e\vs|ia|MT  .V<lverlisers’  Week,”  iH^giiiniiig 
tIetolK'r  11,  is  going  to  he  one  of  the  big¬ 
gest  events  of  its  kind,  Itotli  from  the 
newsimper's  and  tlie  dealer’s  point  of 
view,  that  Ohio  lias  ever  seeti.  The  lead¬ 
ing  siiirits  of  the  movement  may  he  con¬ 
sidered  as  W.  G.  C'liandler,  advertising 
manager  of  the  (“leveland  Press,  and  II.  J. 
Fletcher,  manager  of  hiisiness  promo¬ 
tion  of  the  .same  paiier.  Working  in  con¬ 
junction  with  them  are  H.  U.  Hoffman,  of 
the  Cincinnati  Post ;  G.  E'.  Fischer,  of  the 
(iolumhus  Citizen ;  Ei.  H.  Conliss,  of  the 
Toletlo  Xews-Bts!,  and  Uay  Huber,  of 
the  Akron  Press.  Several  tliousand  deal¬ 
ers  in  every  conceivable  line  of  business 
in  the  State  are  co-operatitng  with  these 
men  to  make  their  wiiiduw  display,  during 
the  period,  pictures  long  to  be  remem¬ 
bered. 

The  aim  of  the  ncwspaiier  people  in 
this  sec'tion,  ae<-ordiug  to  Mr.  Chandler,  is 
not  to  obtain  immediate  results  in  ad¬ 
vertising,  but  to  jirove  to  the  public  gen¬ 
erally,'  and  the  retail  trade  particularly, 
the  value  of  nationally  adverti.s«‘d  goods 
as  tliey  are  related  to  the  newspajier. 
“We  want  to  prove  to  the  dealers  that 
success  must  result  to  them  in  their  han¬ 
dling  of  prcKluets  nationally  advertised 
through  the  newspaiiers,”  says  Mr.  Chand¬ 
ler.  ‘“We  <'are  less  for  immediate  results. 
We  know  the  ehaiu-es  for  future  busi¬ 
ness,  both  for  IIS  and  the  dealers,  will  be 
vastly  strengtheiie<l  as  a  •■ousequcnce  of 
this  week’s  work.  At  the  same  time  Na¬ 
tional  Newspaiier  Advertisers’  Window 
Display  Week  will  educate  the  public  to 
use  these  goods.  E'iiially,  the  movement 
is  expected  to  raise- the  jienentage  of  suc¬ 
cess  among  these  national  advertisers.” 

PERSISTENT  CAMPAIUN  IN  PKOURESB 

In  Mr.  E’letcher's  department  in  Cleve¬ 
land  there  is  a  year-round  campaign  in 
progress  in  which  the  objwt  is  to  bring 
the  advertiser  and  the  dealer  together. 
Not  only  are  the  dealers  continually  in¬ 
formed  as  to  the  new  business  opening  up 
for  them  from  these  advertisers,  but  the 
advertisers  themsidves  are  assisted  by  this 
business  iiroiiiotiou  which  seeks  to  open 
new  fields  for  goisls  that  are  new.  E’or 
example,  during  the  last  month  a  cam¬ 
paign  was  started  among  42  dealers  for 
the  display  of  Slei'pmeter  clocks.  Out  of 
the  42  dealers.  1(i  window  displays  were 
ohtaineil  by  the  press.  Similar  success  at¬ 
tended  the  introduction  of  the  Standard 
Oil  Company’s  Nujol  here. 

The  plans  for  National  Newspajier  .\d- 
vertisers’  Week  include  an  ad  art  service 
from  the  press,  in  which  the  illustrations, 
12x21)%  inches,  have  captions  telling 
why  the  customer  should  patronize  the 
stores  displaying  goods  advertised  in  the 
“home”  jiaper.  These  illustrations  will 
lie  in  colors  or  black  and  white. 

New  complications  have  arisen  in  con¬ 
nection  with  the  proposed  suit  of  Count 
E>nest  Ludwig,  .\ustro-Hungarian  consul, 
and  John  Pelenyi,  vice-consul,  for 
$500,000,  against  tlie  New  York  World, 
and  for  $100,000  against  the  Detroit 
Free  Press,  in  whic'h  the  foreign  rep¬ 
resentatives  are  expei-ted  to  claim  libel. 
Ad  Austrian  workman  in  a  Youngstown 
munitions  plant  has  been  charged  with 
treason  by  the  consulate  in  Cleveland, 
and  the  case,  a  test  one,  if  upheld  by  the 
United  States,  would  mean  the  extradition 
of  thousands  of  workmen  against  whom 
similar  charges  might  be  brought.  Judge 
Charles  S.  Reeil,  of  counsel  for  the  Aus¬ 
trian  representatives  here,  has  figured  to 
some  extent  in  the  case.  He  was  absent 
from  the  cit.v  for  one  day,  and  it  was  at 
once  coniduded  by  investigators  that  the 
judge  had  gone  to  New  York  to  file  the 
charges  against  the  World.  Interviewed 
by  The  Editor  and  Publisher  repre¬ 
sentative  here.  Judge  Reed  denied  posi¬ 
tively  he  had  been  in  New  York  within 
the  last  two  weeks.  “Matters  in  this  pro- 
poseil  suit  are  progressing,  hut  not  to  the 
point,  so  far,  that  we  may  act,”  says  the 


judge.  ““When  we  are  ready,  we  will  give 
full  information  to  the  publications  rep¬ 
resenting  the  newspaper  fraternity.” 
Roth  Count  Ludwig  and  Judge  Reed  de- 
clareil  as  absurd  the  rumors  that  the 
iiinsul  had  lieen  removed  from  office  here. 

That  more  money  is  siient  in  advertising 
than  is  rciiuirwl  to  ruu  the  United  States 
goveriiiiieiit  was  the  statement  made  to  the 
Cleveland  .Vdveitising  C'luh,  at  its  regu¬ 
lar  meeting  tislay,  by  Senator  Tlieotlore 
E.  llurton,  prosjieclive  Repiihlican  candi¬ 
date  for  the  Presidency.  .Mr.  Hiirton  is 
known  as  a  statistician,  and  when  he 
stated  that  the  sum  in  question  is  $800,- 
<X)0,00<)  annually,  it  took  even  the  most 
astute  members  off  their  feet.  “The  chief 
feature  of  advertisiug,  in  my  mind,”  says 
Mr.  Burton,  “is  that  through  it  the  peo¬ 
ple  are  able  to  buy  better  goods  at  less 
<-ost.”  Mr.  Burton’s  speech  was  chiefly 
devoted  to  a  discussion  of  this  country’s 
preparedness  for  war. 

"DIRECT  MAH.  ADVERTI.SI.NG.” 

At  the  Tuesday  meeting  of  the  Cleve¬ 
land  Advertisiug  Club,  Homer  J.  Buckley, 
of  the  Bu<kley-I  >ement  Company,  Chi¬ 
cago,  formerly  of  Marshall  E'ield  &  Co., 
was  the  speaker.  He  talked  on  “Direct 
.Mail  Advertisiug.”  He  said  in  part : 
"The  most  iiuiiortaut  part  of  direct  mail 
advertising  is  the  list.  The  general  rule 
among  retailers  is  to  get  a  list  of  10,000 
to  15,000  names,  and  send  out  their  mat¬ 
ter  to  these  individuals,  without  discrimi¬ 
nation.  This  is  the  must  wasteful  form 
of  advertising.  ’The  most  effective  way  is 
to  classify  the  list  into  territorial  divi¬ 
sions  of  the  city,  separatitng  the  wealthy 
classes  from  the  less  prosperous,  and  so 
on  down  the  list.  Then  send  out  to  these 
respective  jirospects  the  data  on  mer¬ 
chandise  that  will  interest  them  only.  In 
this  way  eaeli  class  is  reached,  without 
the  sending  of  material  that  does  not  in¬ 
terest  most  of  them.  Much  money  is 
saved  thereby.”  Mr.  Buckley  also  called 
upon  advertising  men  to  look  to  their 
mailing  lists.  As  much  as  48  per  cent, 
of  the  average  list  is  misdirected,  he'  says. 
Thus,  if  it  reaches  the  customer  at  all,  it 
reaches  him  too  late  to  do  any  good.  He 
said  the  Chicago  postoffice  alone  spent 
.$3,000  a  day  because  business  firms  failed 
to  put  their  street  addresses  on  envelopes 
and  stationery.  The  Cleveland  postoffice 
is  combatting  a  similar  evil,  the  Cleve¬ 
land  Advertising  Club  has  been  told,  and 
Norman  lycwis,  chairman  of  that  division, 
will  take  the  matter  up  in  this  city. 

The  next  meeting  of  the  affiliated 
Clubs — Cleveland,  Buffalo,  Uochester  and 
Detroit,  will  be  held  in  Buffalo  on  Janu¬ 
ary  2*2.  1016. 

LIVE  NEW.S  NOTES 
I 

George  M.  Rogers,  assistant  business 
manager  of  the  I’lain  Dealer,  has  this 
to  say  regarding  business  improvement : 
““TTie  Plain  Dealer  shows  the  most  remark¬ 
able  gain  in  all-around  business  during 
the  last  two  months.  August,  1015,  was 
the  biggest  August  this  paper  has  ever 
had,  but  September  shows  still  better 
improvement,  in  that  we  have  increased 
our  advertising,  both  total  space  and  total 
advertising,  to  a  jKiiut  where  we  gain 
over  all  other  (Teveland  paiiers  combined. 
In  the  face  of  what  possible  iiessimists 
have  to  say.  of  late,  it  is  most  unusual  to 
do  this,  we  ladieve ;  and  it  only  goes  to 
prove  how  substantial  business  as  a  whole 
is  in  this  part  of  the  country.” 

The  IMain  Dealer  is  taking  advantage 
of  new  business  made  possible  by  the  in¬ 
troduction  of  savings  checks  here.  These, 
while  a  premium  proposition,  in  which 
retail  stores  offer  to  purchasers  a  dis¬ 
count  of  2  |x>r  cent,  on  all  cash  sales  or 
on  bills  paid  within  10  days,  are  remuner¬ 
ative  to  the  business  office  of  this  news¬ 
paper  in  the  form  of  a  weekly  page  of 
advertisements  of  the  representative 
stores  that  give  savings  cheeks. 

Harry  Tipper,  advertising  manager  of 
the  Texas  Oil  Company,  was  in  town  last 
week  as  the  guest  of  the  Cleveland  Ad¬ 
vertising  Club  and  the  Chamber  of  Com¬ 
merce.  At  a  luncheon  given  by  the  latter 
organization  he  spoke  on  “Some  Phases 
of  the  Human  Side  of  Industry.”  He 
maintains  that  employers  must  understand 
employees,  and  employees  must  under¬ 
stand  each  other,  Indore  lietter  conditions 
can  rule  in  business  life. 


OUR  CANADIAN  BUDGET 

Censorship  Relaxed  on  Mail  from  the 

United  .States  to  Canadian  Papers 

Premier  Urged  to  Advertise  National^ 

to  Stimulate  Reeruiting  —  Winnipeg 

Trihune  Issues  Anniversary  Number. 

Toronto.  Septemher  28. — It  is  under¬ 
stood  tliat  the  eeiisorsliip  on  mail  from 
the  United  States  addressed  to  ('aiiadian 
newspaper  offices  has  been  lifted.  The 
regulation  empowering  local  postmasters 
to  open  and  examine  all  mail  coming  into 
the  country  in  this  way  was  put  into 
force  quite  recently  as  the  result,  sup¬ 
posedly,  of  a  misunderstanding.  Some 
well-meaning  editors  took  the  trouble  to 
send  to  the  J’ost  Glliee  Department  at 
Ottawa  copies  of  letters  and  documents 
sent  them  by  pro-Geriiian  agencies  in 
the  United  States,  merely  to  show  the 
sort  of  matter  that  was  coming  into  the 
country.  Tlie  Post  Office  officials  were 
under  the  impression  that  the  publishers, 
in  doing  this,  wished  to  be  protected 
from  the  receipt  of  such  material  aiiil 
jiromptly  took  steps  to  censor  the  mail. 
.\s  a  matter  of  fact,  far  less  liarin  would 
he  done  by  having  the  enemy’s  litera¬ 
ture  reach  the  newspapers  than  by  let¬ 
ting  it  go  to  private  individuals;  and  yet 
the  iH>wspap<*r  mail  was  censored,  while 
the  letters  going  to  the  general  public 
were  not  interfered  with.  Several  pa¬ 
pers,  notably  the  ^Montreal  Star,  the 
Toronto  Star  and  the  Hamilton  Specta¬ 
tor  published  strong  editorials  on  the 
subject;  and  as  a  result,  presumably,  of 
these  and  other  jirotests,  the  censorship 
has  lieen  allowed  quietly  to  drop. 

Taking  advantage  of  Premier  Borden’s 
presence  in  the  city  yesterday,  a  deputa¬ 
tion  from  the  Canadian  Press  Associa¬ 
tion,  led  by  President  Smalltield,  waited 
on  him  at  noon  and  presented  arguments 
in  favor  of  a  national  newspaper  adver¬ 
tising  campaign  to  stimulate  recruiting. 
The  delegation,  which  included  several 
representative  newspaper  men  from  out¬ 
side  points,  had  as  its  principal  spokes¬ 
men  Sir  John  Willison,  Toronto  News, 
and  J.  E.  Atkinson,  Toronto  Star.  The 
speakers  pointed  to  the  successful  use 
of  the  press  in  Great  Britain  for  the 
purpose  and  urged  that  the  Government 
of  Canada  should  do  likewise.  It  was 
pointt^d  out  that  large  display  adver- 
tisi'inents  would  have  an  effect  upon  re¬ 
cruiting  which  could  not  be  ohtainefl 
in  any  other  way.  It  would  lie  an  ap¬ 
peal  from  the  Government,  not  merely 
from  the  newspapers  themselves,  and  as 
such  would  carry  greater  weight.  Sir 
Robert  Borden  in  reply  said  that  he 
apprwiated  what  the  newspapers  had 
already  done  and  that  he  understood  tlie 
nature  of  the  destinction  pointed  out. 
E’or  tlie  present,  liow'ever,  nothing  would 
lie  done,  but  if  the  Government  found 
that  more  recruits  were  needed  than 
could  be  secured  liy  present  metlioda,  the 
suggestion  would  be  taken  into  consid¬ 
eration. 

B.  R.  'W.  Deacon,  recently  managing 
editor  of  Beck’s  Weekly,  Montreal,  has 
followed  Mr.  Beck  to  Winnipeg  and  is 
now  working  under  him  on  the  Tele¬ 
gram.  Mr.  Deacon,  who  is  an  expert 
make-up  man,  has  been  given  full  charge 
of  the  make-up  of  the  Telegram. 

£.  H.  Macklin,  business  manager  of  the 
Winnipeg  Free  Press,  who  was  taken 
quite  seriously  ill  in  Toronto,  while  at¬ 
tending  the  convention  of  the  Canadian 
Press  Association  there  the  first  of 
the  month,  is  understood  to  have  almost 
recovered  his  health  and  will  be  home 
shortly. 

R.  11.  McDonald,  who  has  been  acting 
as  city  editor  of  the  Moose  Jaw  Times 
for  some  time  back,  has  returned  to 
Winnipeg,  having  received  the  position 
of  private  secretary  to  the  Provincial 
Secretary  of  Manitoba. 

,  Last  Saturday  the  Winnipeg  Tribune 
issued  what  it  claims  was  the  largest 
newspaper  ever  produced  in  Winnipeg. 
It  was  its  25tli  birthday  number,  and 
the  contents  were  devoted  to  an  expo¬ 
sition  of  the  growth  of  the  cit.v  and  its 
business  interests.  The  advertising  de¬ 
partment  succee<led  in  securing  an  ex¬ 
cellent  lot  of  large  ads. 
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OUR  FREE  ALIEN  PRESS 


Foreign  Language  Newspapers  Not  All 
in  Mr.  Hammerling’s  Pocket — An  Ital¬ 
ian  Editor's  Frank  Statements  Regard¬ 
ing  the  “American  Association  of  For¬ 
eign  Newspapers.” 

Chiefly  owing  to  the  revelations  made 
hy  the  papers  of  New  York,  Cleveland 
and  Detroit,  a  good  deal  of  attention 
has  been  directe<l,  recently,  to  the  news¬ 
papers  in  the  country  at  large,  and 
particularly  in  this  city,  that  are  is¬ 
sued  in  foreign  languages.  Charges  and 
counter-charges  have  been  made,  and 
various  questions  have  been  raised  as  to 
whether  or  not  they  are  “contndled”  by 
anyl)ody,  or  can  be  “delivered”  by  atiy- 
bcdy,  and  so  on. 

In  the  New  York  Times  of  Monday,  on 
the  editorial  page,  appeared  a  letter  deal¬ 
ing  somewhat  frankly  with  this  situation 
and  particularly  mentuming  lauiis  11am- 
merling  of  this  city,  who  is  generally 
known  as  a  man  hitherto  possessing  an 
important  relation  to  foreign-language 
papers. 

Itesiring  to  Ih!  absolutely  fair,  Tiik  Ei>- 
Tdii  AM)  I’l'HMSiiER  called  the  office  of 
the  .\mericaii  Association  of  Foreign 
Language  Newspapers  on  the  telephone 
and  asked  for  Mr.  Ilammerling.  \  man 
who  declined  to  give  his  name,  but  who 
spoke  for  .Mr.  Ilammerling  in  the  latter’s 
absence,  saifl  : 

“We  are  not  interested  in  the  letter 
that  you  mention.  It  is  signed  by  a  man 
who  issues  an  inconsequential  paper.  Mr. 

I  laiiimi^rling  will  take  no  notic<>  of  it.” 

“Ibit  the  letter  is  carefully  phrased,  is. 
properly  signed,  and  has  been  given  sub- 
sl)<ntiai  spa<e  on  the  editorial  jiage  of  a 
leading  newspaper.  It  is  not  so  iinpor- 
liint  to  determine  that  the  man  who  put 
his  name  to  it  1m‘  personally  prominent  ns 
it  is  to  ascertain  that  the  statements  made 
h,v  him  are  accurate.  Are  they?” 

".Mr.  Ilammerling  will  have  nothing  to 
sa\ ." 

'I'he  letti'r  follows; 

To  the  Kditor  of  the  New  York  Times  : 

Wlioever  reads  the  correspondence  of 
tsaiis  lliinimerling  and  of  William  Forgo, 
which  appeared  in  the  New  York  Times, 
receives  the  impiesslon  that  the  ahove- 
mentioiii'd  persons  are  the  lead(>rs.  if  not 
the  managers  or  slave  drivers,  of  the  edi¬ 
tors  of  the  rorelgn  language  newspapers  In 
the  t’nited  States.  .\a  to  whatever  con¬ 
cerns  the  Italian  editors,  permit  me  to  ile- 
nonncc  at  least  the  part  concerning  myself. 

There  does  not  exist  an  association,  regu¬ 
larly  organized,  to  which  the  newspap  rs 
printed  In  Italian  can  he  said  to  helong. 
The  association  of  which  Mr.  Hammer- 
ling  is  president — known  ns  the  .\merlcan 
.\ssociatlon  of  Foreign  Dinguage  Newspa¬ 
pers  as  far  as  It  Is  known  to  many  Italian 
editors  and  to  myself,  Is  purely  an  associa¬ 
tion  in  name  only.  There  Is  an  oftice  of 
|>resldency,  but  the  “members"  of  tlic  as¬ 
sociation  do  not  hold  regular  meetings,  no 
social  funds  are  disbursed,  they  are  never 
called  to  decide  on  tiuestions  wlilch  after¬ 
ward  appear  as  If  sanctioned  by  tlie  entire 
association. 

It  la  simply  tills ;  Those  newspapers 
which  find  themselves  In  business  relations 
witli  the  advertising  agency  of  which  Mr. 
Ilammerling  is  the  proprietor  and  manager 
are  made  to  appear  as  members  of  this 
liypothetlcal  association.  Outside  of  the 
advertising  relations  they  have  nothing  to 
do  with  this  fantastic  Association  of  For¬ 
eign  Language  Newspapers.  Now  and  then, 
wltenever  It  pleases  Mr.  ilammerling,  and 
whenever  he  sees  the  posslliillty  of  gain  for 
ills  advertising  agency,  he  conics  to  the 
front  with  tlm  supposed  association,  either 
liy  inviting  some  newspaper  men  to  din¬ 
ners  given  by  himself  or  given  by  his  In¬ 
terested  friends,  politicians  now  in  New 
York,  now  in  Chicago,  and  now  in  I'hiliKiel- 
plila,  or  by  organizing  committees  in  order 
to  iiresent  meinoranda  to  the  authorities  at 
Washington,  I).  C. 

Following  tills  course,  Mr.  Ilammerling 
"appears"  as  the  real  and  effective  leader 
of  the  foreign  press. 

Tile  aiitliorities  shoiild  not  remain  in  tills 
misunderstanding  any  longer,  much  less  tlie 
.American  pi-ople,  liefore  wltlili  tile  foreign 
press  makes  such  a  disgraceful  tignre. 

The  association  has  lieeti  severely  Judged 
at  tile  time  of  tlie  iinneutral  “.Appeal  to 
tile  .American  People,"  puldished  liy  tlie 
newspapers  in  .America  by  the  order  tif  Mr. 
Ilamnierling.  jiald  with  money  not  precisely 
known  from  what  source  received,  but  cer¬ 


tainly  offered  by  interested  persons  to  initi¬ 
ate  a  pro-German  and  Austrian  propaganda 
in  order  to  cripple  and  damage  the  .Ameri¬ 
can  industry  ;  it  is  severely  Judged  at  pres¬ 
ent  following  the  invitation  extended  to  \A’. 
.1.  Bryan  to  go  to  Kurope  and  use  his  in¬ 
fluence  to  terminate  the  war. 

Following  tile  puldishlng  of  tlie  “.Appeal 
to  the  .American  I’eople"  tlie  best  Italian 
editors  energetically  protested,  and  tliey  do 
the  same  today  for  the  attempt  made  liy 
the  association  to  send  Bryan  to  Kurope. 
It  is  tile  ardent  wish  of  the  Italian  editors 
to  make  known  to  tlie  public  that  Mr.  llani- 
merling  works  for  the  .sole  interest  of  liis 
advertising  agency.  He  olistinately  wants 
to  consider  himself  wliat  he  is  not,  namely, 
the  leader  of  the  foreign  Journalists  of  the 
ITiited  States.  He  surely  is  not  the  leader 
of  the  Italian  press,  which  would  revolt  at 
such  a  thotiglit. 

AtlOSTINO  DK  BI.A.SI, 
Kditor  of  Italian  review  11  Carroccio. 
New  A'ork,  Sept.  "-1,  I'.tl.^. 


TO  MEET  IN  JACKSONA  ILI.E 


I'loridu  Kilitors,  Publishers  and  Printers 
F’lan  for  a  Big  Convention. 

Editors,  luililisbers  and  printers  of 
Florida,  wlio  are  inenibers  of  the  various 
press  associations,  will  be  royally  enter- 
taineil  in  .laeksoiiville,  October  l.'I,  14 
and  1."),  during  their  convention.  The 
I'.ast  Coast  Press  As.soeiation,  the  Lake 
Kegion  Press  Association,  South  Florida 
Press  .Association,  Middle  Florida  Presr, 
-Association  and  the  West  Florida  Press 
.Associatioji  are  among  those  to  be  rep 
resented. 

A.  K.  Wilson,  jiresident  Florida  East 
Coast  Pri'ss  Association,  will  preside. 
'I’he  jirogranime,  so  far  as  arranged,  in¬ 
cludes: 

Inviication.  by  itev.  .1.  T.  Boone,  pastor 
of  till!  First  Christian  cliiircli,  .lackson- 
ville. 

•Address  of  welcome,  .1.  K.  T.  P.owdcn. 
mayor  of  .laeksoiiville. 

.Address  of  welcome  on  lielialf  of  .lack- 
sonvllle  pnss,  Robert  McNamee,  editor  of 
Dixie. 

Res|ionse  to  address  of  welcome  on  be- 
lialf  of  all  tlie  associations,  George’  G, 
.Mathews,  cslitor  of  the  Fort  Isiiiderdale 
Sentinel. 

.Address  l,y  the  dean  of  the  Florida  press, 
Frank  Harris,  editor  of  the  Ocala  Daily 
aud  Wei’kly  Ihiniier.  Subject,  “The  Kvo 
liilioii  of  the'  Florida  Press,  Its  Power  I’ast 
and  I•re8ent  for  the  Developiiii’iit  of  Flor¬ 
ida." 

.Address  by  Dr.  Mason  W.  Pressly,  Si’IT- 
iier.  SuliJc'Ct,  “Kfliclency  and  Co-operation.” 

.Address  by  .Tefferson  Tliomas,  Thomas 
■Advertising  Agency,  .Tac-ksonvllle.  Siiliject. 
"Wliat  Is  An  .Advertising  .Agency?" 

•Address  hy  Lew  Brown,  editor  of  the 
SI.  Peterslnirg  Independent.  Suliject,  “The 
Ideals,  Opporlunltic's  and  Duties  of  News¬ 
papers,” 

.Address  liy  Royal  Daniel,  editor  of  the 
ijiiltman,  Ga.,  Free  Press.  Subject,  “Oftice 
Isaiks.” 

Address  liy  F.  M.  Ileatlierington,  editor 
Lakeland  Telegram.  Subject,  “How  to 
Make  a  Newspaper  Pay.” 

•Address  hy  Rube  Allyn,  editor  Sarasota 
Sun,  Sarasota.  Subject,  “Printers  and 
I‘ul)llslier8,  the  Service  They  Render  to  the 
Public  and  the  Support  the  Public  Should 
Render  Them.” 

Address  hy  Edward  VV.  Davis,  Orlando. 
Subject,  “Power  of  the  Press  for  Igiw  En¬ 
forcement.” 

Reports  of  joint  committees,  as  fol¬ 
lows  : 

First :  Committee  on  Classifications  and 
Freight  Rates,  Otto  AV.  Benner,  chairman, 
Jacksonville  branch,  Antietam  Paper  Com¬ 
pany.  Discussion. 

Second :  Committee  on  Circulation  and 
Advertising,  Oscar  Conklin,  chairman,  Mi¬ 
ami  Herald,  Miami.  Discussion. 

Third :  Committee  on  Price  List  and 

Cost  Sheet  for  Standard  Commercial  Print¬ 
ing,  Horace  Drew,  chairman,  II.  &  AV.  B. 
Drew  Compan.v,  Jacksonville.  Discussion, 

Fourth  :  Coninilltee  on  Needed  Is'glsla- 
tlon  in  the  Interest  of  Florida  Press  and' 
Printers.  A.  P.  Jordan,  chairman,  editor 
Punta  Gorda  Herald,  Pniila  Gorda.  Dis¬ 
cussion. 

Fifth :  Discussion  of  a  Statewide  piili- 
liclty  plan,  on  a  cooperative  pinii  for  the 
entire  press  of  the  State,  liotli  dally  and 
weekly  publications. 

•Address,  liy  Dr.  Ralph  .\.  Greene,  cliief 
physician  Slate  Hospital  for  Insane.  Clial- 
tahoochee.  Sniiject.  "The  Crime  and  In 
sanity  Problem.  The  Means  for  Its  Solu¬ 
tion.” 

In  .addition  there  will  be  exeur.sion.s. 


banquets,  etc.  Frank  Cassidey  is  chair¬ 
man  of  the  finance  committee,  and  W. 
A.  Elliott,  business  manager  of  the 
•lacksonville  'rimes-Union,  heads  the 
|iublieity  eoinmittee. 

Missouri  Journalism  Enrollment 
The  Missouri  University  School  of 
.Touinalisni  shows  an  increased  enroll¬ 
ment  of  more  than  .‘fil  jier  cent  over  last 
year.  .As  candidates  for  the  degree  of 
Bachelor  of  .Touriialism  there  were  en¬ 


rolled  in  the  first  week  94.  Including 
those  from  alt  divisions  of  the  University 
taking  work  in  journalism  the  enroll¬ 
ment  Avill  exceed  250.  This  is  the  largest 
enrollment  in  the  history  of  the  school, 
'rweiity-one  States  and  two  foreign 
cottntries  are  rejiresented  in  the  enroll¬ 
ment.  Missouri  is  one  of  five  universities 
that  confer  a  degree  in  journalism,  the 
others  being  Columbia  University,  Uni¬ 
versity  of  Texas,  Marquette  University 
and  tlie  University  of  Notre  Dame. 


1  Have  an  Absolutely 
New  Method 
of  Increasing  a 
Newspaper’s 
Circulation 

It  includes  the  giving  of 
a  premium  —  but  this  is 
a  uniquel  premium  —  that 
every  woman  wants. 

The  idea  is  now  being 
used  by  certain  publica¬ 
tions  of  high  standing. 

It  is  doing  for  them  ex¬ 
actly  what  it  will  do  for 
you  —  if  you  want  it  done. 


NORWOOD  T.  SMITH 

30  Broad  Street  New  York  City. 


MAX  n  A TTAX  TVPKS 


FOR  ALL  TYPE  I'KINTING  PURPOSES. 

AVI  FLRNiSH 

HALF-TONK.ZINC  FTCHISbS. COPPER  ETI  HIVOS.  BRASS  ETtHIStiS, 
COLOR  PLATES.  ELECTRO  TYPES,  DESIGNS.  HE  TOUCHING,  ILl.l  .STRATIONS 
AND  PHOTOGHAI'HS  FROM  THE  ORDINARY  TO  THE  HIGHEST  OLAI.ITY. 

ALL  ORDERS  RECEIVE  THE  .MOST  CAREFUI.  AND  PAINSTAKING 
VriENTIOV,  WITH  PRO.MPr  /AND  SATISFACFORY  SERVICE. 

GRANT  US  THE  PRIVILEGE  OF  ESTIMATING  ON  YOUR  ORDERS. 

.MAMl\ T'rAN  PHOTO  HNURWIMi  CO. 

251-253  AVilliakm  Street. 

Tflpphone  .  VVorlh  COR.NhH  NFVV  CHAMBER  SrHIET 
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TAkE  IT  TO~ 
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•4  HOUBS 
i  OUT  OP  941 


mn^aTESTj 
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PHOTO  CNCmCi 
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SPECljFY  , 

CLINE- WEStiNGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  FOR 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CUNE  ELECTRIC  MFC.  CO. 

FUher  Bldg.,  Chicago 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  Now  York  City 
Established  a  Quarter  of  a  Centur:' 


ELBERT  HUBBARD  made 
a  little  journey  to  the  Atlas 
press  clipping  community. 
If  you  want  to  read  of  some¬ 
thing  new  and  original,  send 
10c.  for  this  Journey,  to 
Charles  Hemstreet,  218  East 
42nd  Street,  New  York  City. 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadtnn 
Field  It  autwered  by  obtaining  the  aervlce  of 

The  Dominion  Press 
Clipping  Agency 

which  givet  the  clippingt  on  all  matters  of 
Interest  to  yon,  printed  In  over  95  per  rent, 
of  the  newspapers  and  pnbllcatlons  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  oSlce. 

74-76  CHUECn  ST.,  TORONTO,  CAN. 
Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


Successful 

Men  In  every  walk  of  life  are  all  familiar 
with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
l>usincss  men  and  women,  public  personages 
and  the  leading  Banks,  Trust  Companies  and 
Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  in  every  busi¬ 
ness,  If  yon  have  never  used  them,  write 
fur  Information  and  terms  today. 

HENRT  ROMEIKE.  DfC., 

106-110  Seventh  Avs.,  New  York  City. 


BALTIMORE’S  STAMP  BAN 


Newspapers  Saw  the  Light  Five  or  Six 

Years  Ago  and  Unanimously  Decided 

to  Decline  Trading  Stamps  or  Analo¬ 
gous  Advertising — Big  Stores  Have  No 

Use  for  Them. 

Baltimore,  September  29. — The  news- 
jiapers  of  this  city  long  ago  put  the  ban 
on  the  trading  stamp  and  the  profit- 
.sharing  coupon.  Not  a  line  of  space  for 
boosting  the  stamp  game  can  be  bought 
in  any  of  the  five  daily  papers  printed  in 
English.  The  trading  stamp  business  is 
declared  to  be  on  the  toboggan.  Only  a 
very  few  of  reputable  mercantile  estab¬ 
lishments  continue  to  use  it.  One  by  one 
they  have  been  dropping  it  as  a  possible 
business  producer.  Aside  from  the  three 
or  four  establishments  of  any  conse¬ 
quence,  the  use  of  the  “stamp  nuisance” 
is  confined  to  corner  groceries  and  the 
like. 

The  discontinuance  of  accepting  stamp 
advertising  was  not  the  result  of  a  writ¬ 
ten  compact,  or  even  of  a  “gentlemen’s 
agreement”  between  the  newspapers  of 
Baltimore.  Each  discontinued  taking  this 
kind  of  advertising  upon  its  own  volition, 
about  the  same  time,  some  five  years  ago, 
and  none  have  given  it  countenance  since. 

Five  or  six  years  ago  the  promoters  of 
the  trading  stamp  business  were  in  the 
hey-day  of  their  prosperity  in  Maryland. 
They  waxed  rich,  and  there  were  many 
exploiting  the  use  of  stamps.  The  buying 
public  came  to  be  demoralized.  The  ac¬ 
quisition  and  hoarding  of  stamps  got  to 
be  a  passion — a  passion  very  carefully 
nursed  by  the  tradinp  stamp  purveyors. 
It  came  to  such  a  pass  that  advertisers 
seemed  to  forget  that  they  were  in  the 
business  of  selling  goods.  Great  quanti¬ 
ties  of  space  were  used  to  advertise 
stamps.  The  mention  of  the  goods  that 
they  went  with  was  only  incidental.  What 
the  papers  gained  in  the  sale  of  space 
for  boosting  the  trading  stamp  game  they 
lost  in  legitimate  advertising.  People — 
of  course  the  women  mostly — bought  arti-. 
cles  at  pretty  nearly  any  old  price,  in  or¬ 
der  to  add  to  their  collection  of  stamps 
and  to  obtain  comparatively  valueless  pre¬ 
miums.  These  people  were  filled  with 
the  idea  that  they  were  getting  something 
for  nothing.  It  did  not  seem  to  occur  to 
them  that  somebody  was  getting  their 
good  cash ;  that  they  were  paying  a  per¬ 
centage  above  the  real  value  of  the  goods 
they  bought,  and  that  they  were  being 
“played.” 

SURELY  SOMETHING  WRONG. 

The  heads  of  families  finally  realized 
that  something  was  wrong.  They  were 
contributing  a  munificent  hand-out  to  the 
fraternity  profitinpr  by  the  women  folks’ 
obsession.  Finally,  a  rumpus  was  raised 
throughout  the  whole  State.  A  bill  was 
passed  in  the  IjCgislature  prohibiting  the 
sale  or  use  of  trading  stamps.  This  act 
went  into  effect  immediately  upon  its 
passage.  For  a  time  this  new  law  was 
enforced — just  long  enough  to  put  the 
small  fry  out  of  business. 

All  this  was  pie  and  ice  cream  for  one 
of  the  very  rich  corporations  promoting 
the  stamp  game.  It  lay  quiet  until  the 
little  fellows  closed  up  shop.  Then  it  car¬ 
ried  the  matter  into  the  courts,  employed 
expensive  and  able  counsel,  and  finally 
had  the  law  declared  unconstitutional. 
Since  then  that  corporation  has  been 
wading  in  clover,  having  a  practical  mo¬ 
nopoly  of  the  business. 

But  the  days  of  its  use  of  the  daily 
newspapers  to  fool  the  public  were  done. 
The  newspapers — spontaneously  and  with 
one  accord — put  on  the  lid  and  screwed  it 
down.  The  screws  still  hold,  and  are  like¬ 
ly  to  continue  to  hold. 

Said  Paul  Patterson,  business  manager 
of  the  Sun  and  the  Evening  Sun;  ‘"nie 
trading  stamp  is  not  an  issue  with  Balti¬ 
more  newspapers.  It  has  not  been  for 
five  years.  We  accept  no  advertising  in 
which  trading  stamps  are  mentioned. 
Many  efforts  have  been  made  to  put  one 
over  on  us.  but  never  with  success.  The 
Sun  and  the  Evening  Sun  accept  only 
legitimate  advertising.  We  believe  it  to 
be  the  duty  of  our  papers  to  protect  the 
public  against  imposition,  and  they  are 
doing  it.” 

Herbert  Wyle,  business  manager  of  the 


News,  was  equally  emphatic.  He  said : 
“The  News  has  not  accepted  an  adver¬ 
tisement  that  contained  any  reference  to 
trading  stamps  for  more  than  five  years. 
Not  only  do  we  refuse  to  accept  advertis¬ 
ing  that  mentions  stamps  in  connection 
with  the  sale  of  goods,  but  any  advertise¬ 
ments  that  mention  any  related  scheme 
are  eliminated.  Numerous  times  efforts 
have  been  made  to  get  such  matter  into 
our  columns,  but  as  quickly  as  it  was 
caught  in  reading  proof  it  was  thrown 
out.” 

Emanuel  Baum,  advertising  manager  of 
the  American  and  the  Star,  after  stating 
that  these  newspapers  were  antagonistic 
to  the  use  of  trading  stamps  and  relating 
variations  of  the  coupon  system,  gave 
some  interesting  personal  reminiscences 
of  the  evils  of  the  stamp  system.  “This 
stamp  nuisance  not  only  victimizes  the 
public,”  said  he,  “but  newspapers  that 
cater  to  it  soon  discover  that  it  absorbs 
business  of  a  legitimate  kind  that  right¬ 
fully  belongs  to  them.  The  function  of  a 
newspaper  is  to  be  a  purveyor  of  news; 
and  advertising  is  news — business  news. 
We  do  not  think  the  American,  or  the 
Star,  or  any  other  newspaper,  ought  to 
make  itself  the  means  of  misleading  its 
patrons  by  opening  its  columns  to  se¬ 
ductive  inducements  to  buyers  to  pur¬ 
chase  what  they  do  not  need  in  order  to 
get  a  book  full  of  trading  stamps  or  an 
accumulation  of  so-called  ‘profit-sharing’ 
coupons  that  represent  only  a  fraction  of 
the  excess  prices  that  people  have  to  pay 
for  merchandise.  Goods  ought  to  be  sold 
upon  their  merit — for  what  they  are 
really  worth — allowing  a  legitimate  profit 
to  the  merchant.  Anything  more  is  sim¬ 
ple  graft :  and  the  trading-stamp-profit- 
sharing-coupon  game  is  a  graft  game.” 

A  statement  furnished  to  the  repre¬ 
sentative  of  The  Editor  and  rrnLi.SHE'i 
by  Ilochschild,  Kohn  &  Co.  typifies  the 
attitude  of  most  pf  the  big  department 
stores  in  Baltimore  in  relation  to  the 
trading  stamp-coupon  matter.  It  follows; 

Baltimore,  Sept.  24,  1915. 
Tub  Editor  and  Publisher,  New  York, 

Gentlemen  :  Our  attitude  towards  trad¬ 
ing  stamps  has  always  been  unfavorable. 
We  are  equally  opposed  to  the  giving  of 
coupons  by  manufacturers,  and  our  depart¬ 
ment  beads  have  Instructions  to  avoid,  as 
far  as  possible,  the  purchase  of  merchandise 
with  which  such  coupons  are  given  away. 
We  prefer  to  train  our  customers  to  become 
good  Judges  of  merchandise  and  values 
rather  than  to  become  stamp  savers  or 
coupon  collectors. 

Very  truly  yours, 
HOCHSCHILD,  KOHN  &  CO. 

Leo  Gutman,  of  Julius  Gutman  &  Go., 
said ;  “In  former  years  we  used  the  trad¬ 
ing  stamps,  but  abolished  them  from  our 
business  some  five  yearb  ago  when  the 
newspapers  refused  to  take  advertising 
containing  reference  to  them.  We  find 
our  business  is  the  better  for  it.  We  give 
value  received.  When  we  did  use  them 
we  found  they  were  a  drag  and  an  un¬ 
necessary  expense  to  our  business.  We 
not  only  found  that  the  use  of  trading 
stamps  did  not  pay,  especially  after  the 
newspapers  quit  using  trading  stamp 
copy,  but  that  it  was  a  positive  nuisance.” 

Of  the  down-town  big  department  stores 
only  Stewart  &  Co.  maintain  the  use  of 
trading  stamps.  The  manager,  when  in¬ 
terviewed,  said :  “If  we  did  not  find  the 
use  of  stamps  profitable  we  would  quit 
using  them.” 


Freer  Field  for  Advertisers 

A  man  in  New  Rochelle  wrote  to  the 
New  York  Herald  protesting  against  that 
paper’s  having  permitted  the  insertion  in 
its  columns  of  an  advertisement  of  that 
earnest  pro-German  publication,  the 
Fatherland.  To  this  the  Herald  replies 
thus: 

“The  Herald  cannot  agree  that  It  should 
exclude  from  its  columns  all  advertisements 
with  which  It  does  not  editorially  agree. 
The  Herald  published  the  advertisement  of 
the  Imperial  German  Embassy  warning 
Americans  against  traveling  on  the  Lusi¬ 
tania  on  the  last  voyage  of  that  steamship. 
It  printed  the  advertiseme  nt  of  the  Imperial 
Gorman  Government  five  per  cent,  bonds, 
third  war  loan.  It  printed  the  advertise¬ 
ment  of  the  Fatherland  on  the  principle 
that  Its  columns  are  common  carriers  and 
that  they  are  entirely  separate  and  dis¬ 
tinct  from  Its  editorial  columns.’’ 


ALONG  THE  ROW 

,  CAN  CARE  FOR  THEMSELVES- 
Every  now  and  then  some  crook  starts 
in  collecting  money  on  the  pretense  that 
it  is  needed  for  a  Home  for  Aged  Re¬ 
porters,  or  to  provide  beds  in  hospitals 
for  sick  scribes.  Newspaper  men  do  not 
need  charity.  A  good  man  earns  good 
pay,  and  can  save  something  if  he  cares 
to.  We  know  several  newspaper  men  who 
own  autos,  and  the  cars  do  not  have 
“Special  Delivery,”  on  the  sides,  either. 


NOT  ALWAYS  THE  BEST  POLICY. 

Truth  should  rule  in  every  newspaper 
office.  Still,  at  times,  it  might  be  well 
not  to  tell  the  City  Editor  just  what  your 
real  opinion  of  him  is. 

BLUE  CHRISTMAS. 

Brooklyn  newspaper  men  are  sore  on 
this  year’s  calendar.  It  makes  them  work 
Christmas  niglit  in  order  t«  get  out  a 
Sunday  edition. 


TWO  OF  A  KIND. 

Managers  of  the  Panama  Exposition 
say  that  it  is  successful  without  using 
any  paid  advertising.  So  is  the  Charity 
Organization  Society  of  this  city. 


NOT  HOYT’S. 

“What’s  the  latest  opening  on  Broad¬ 
way?”  asked  the  Sunday  Editor  of  the 
Dramatic  Critic.  And  the  latter,  who 
had  just  escaped  with  his  life,  answered. 
“A  Hole  in  the  Ground.” 


I-ROM  THE  SKINNERSVTLLE  SIGNAL. 

“We  are  against  the  coupon  system 
tooth  and  nail.  The  coupon  is  a  brazen 
liar  and  a  faker.  It  says,  ‘Save  me,  and 
you  will  get  something  for  nothing.’ 
While  you  are  paying  for  it  all  the  lime. 
There  are  some  people,  of  course,  who 
believe  they  can  get  something  for  noth¬ 
ing,  but  nearly  all  of  them  reside  in 
Bloomingdale  and  Matteawan.  There  is 
only  one  kind  of  coupon  that  we  have 
any  faith  in,  and  that  is  the  kind  you 
separate  from  the  main  sheet  with  a  pair 
of  shears  in  a  safe  deposit  vault,  and 
collect  seven  per  cent,  interest  on.  This 
is  the  only  brand  of  coupon  the  Signal 
has  any  use  for.  Subscribe  now,  and 
help  us  to  accumulate  an  iron  box  full.” 


TOLD  OF  HORACE  GREELEY. 

When  a  great  editor  gets  a  great 
thought  in  his  mind  and  sits  down  to 
write  it  out,  he  is  unconscious  of  all  else. 
This  is  illustrated  by  a  story  of  Horace 
Greeley,  vouched  for  by  an  old-timer. 
One  bitter  cold  day  Mr.  Greeley  entered 
his  den  in  the  Tribune  building,  sat  down 
to  his  desk,  put  his  feet  against  the 
register,  and  began  to  write.  Presently 
an  attendant  entered,  and  seeing  where 
Mr.  Greeley’s  feet  were,  said ;  “^Ir. 

Greeley,  the  fire  in  the  furnace  has  not 
been  started  yet,  there  is  nothing  but 
cold  air  coming  out  of  that  register.” 
“What  did  you  tell  me  that  for?”  said 
Mr.  Greeley,  as  he  jumped  up,  “I  was 
getting  my  feet  beautifully  warm.” 


LITTLE  STORY  FROM  BROOKLYN. 

“Hear  the  news  about  Col.  .John  Brock¬ 
way,  the  Brooklyn  dramatic  critic?”  said 
a  man  from  that  borough  yesterday. 
“No,”  we  answered,  “let’s  have  it.” 
“Well,  it’s  like  this.  Years  ago  Col. 
Brockway  invented  a  cocktail — a  mighty 
fine  one,  too,  I  tell  you — I’ve  had  ’em. 
Now  he’s  got  the  gout — that  all.” 


FOOLISHNESS. 

Canada  is  going  into  the  censorship 
game.  Now,  what  is  the  use?  You  can’t 
hide  news  any  more  than  you  can  a  red 
nose.  You  may  cover  it  up  for  a  while, 
but  sooner  or  later  it’s  bound  to  show  it¬ 
self.  London  sought  to  suppress  facts  re¬ 
garding  Zeppelin  raids,  but  now  England 
knows  the  full  damage  done  by  means  of 
American  newspapers.  People  got  the 
news  late,  but  they  got  it — so  what’s 
the  use? 

Tom  W.  Jackson. 
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THERE  WAS  NEVER  A  TIME  WHEN  THE  IMPORTANT 
NEWSPAPERS  HAD  A  STRONGER  HOLD  ON  THEIR 
CONSTITUENCIES  THAN  THEY  HAVE  NOW 

If  You  Are  Making  Quality  Goods,  Goods  That  Stand  the  Test  of  Critical,  Careful  Buyers,  You  Can  Build  Up 
a  Following  in  New  England  That  Will  Be  Loyal  and  Permanent 

By  HENRY  B.  HUMPHREY,  A  Leading  Advertising  Agent  of  New  England 


Many  merchants  and  manu¬ 
facturers  who  forego  the  ad¬ 
vantages  of  national  advertis¬ 
ing  because  of  lack  of  distribu¬ 
tion,  insufficient  capital  or 
other  reasons,  are  yet  in  posi¬ 
tion  to  enlarge  their  fields  of 
operation  and  lay  the  founda¬ 
tion  for  a  national  campaign  a 
few  years  hence. 

The  safest  method,  for  a  con¬ 
cern  that  aims  at  becoming  a 
national  advertiser,  is  to  de¬ 
velop  its  business  in  one  sec¬ 
tion  at  a  time.  And  the  logical 
section  for  an  initial  cam])aign 
is  New  England.  The  density 
of  its  population,  the  numher 
and  character  of  its  news¬ 
papers,  the  easy  access  of  all 
its  people  to  stores,  the  ability 
of  New  Englanders  to  buy, 
and  the  quality  of  the  pur¬ 
chasing  power  are  the  chief 
reasons. 

There  are  no  less  than  nine¬ 
teen  states  in  the  Union  each 
with  a  greater  area  than  is  ob¬ 
tained  by  combining  the  terri¬ 
tory  of  Maine,  New  Hamp¬ 
shire,  Vermont,  Massachu¬ 
setts,  Rhode  Island  and  Con¬ 
necticut.  Yet  the  New  Eng¬ 
land  states  hold  more  than 
twice  as  many  people  as  does 
the  most  populous  of  these 
nineteen  large  states. 

Massachusetts  has  a  greater 
number  of  cities  with  50,000 
or  more  inhabitants  than  any 
other  of  the  forty-eight  states 
of  the  Union,  regardless  of  size. 


MASSACHUSETTS. 


Circulation 

2,5001 

10,000 1 

Boston  American  (E) . 

377,419 

.35 

.35 

Boston  Globe  (ME) . 

226,823 

.30 

.30 

Boston  Herald-Traveler  (ME) . 

164,808 

.28 

.25 

Boston  Journal  (M) . 

53,816 

.16 

.125 

Boston  Post  (M) . 

425,943 

.40 

;  .40 

Boston  Transcript  (E) . 

28,911 

.15 

.15 

Fall  River  News  (E) . 

7,153 

.02 

.02 

Fitchburg  Sentinel  (E)  . 

4,812 

.0172 

.0129 

Haverhill  Record  (S)  . 

**15,000 

.0285 

.0285 

Lawrence  Telegram  (E) . 

8,986 

.0286 

.016 

Lawrence  Tribune-Eagle  (ME) 

11,613 

.03 

.02 

Lowell  Courier-Citizen  . 

16,182 

.03 

.03 

Lynn  Item  (E) . 

13,004 

.0536 

.0357 

Lynn  News  (E)  . 

8,694 

.0357 

.0207 

New  Bedford  Standard  and 

Mercury  (ME)  . 

20,900 

.03 

.03 

Springfield  Daily  News  (E) . . . 

14,159 

.0357 

.025 

Springfield  Union  (MES) . 

27,370 

.07 

.06 

Taunton  Gazette  (E) . 

*5,917 

.0215 

.015 

Worcester  Gazette  (E)  . 

25,188 

.045 

0.35 

Worcester  Telegram  (MS) . 

26,299 

.05 

.05 

Massachusetts  totals  . 

1,480,313 

2,1358 

1.9738 

Population,  3,605,522. 

RHODE 

ISLAND. 

Pawtucket  Times  (E) . 

21,367 

.05 

.0325 

Providence  Bulletin  (E) . 

49,248 

.09 

.09 

Providence  Journal  (MS*) .... 

21,850 

.07*08 

.07*08 

Providence  Tribune  (E)  . 

18,044 

.05 

.05 

Rhode  Island  totals  . 

110,509 

.26 

.2425 

Population,  591,215. 

MAINE. 

Portland  Argus  (M) . 

7,258 

.0178 

.0178 

Portland  Express  (E) . 

19,382 

.0535 

.0375 

Waterville  Sentinel  (M) . 

5,558 

.02357 

.01215 

Maine  totals  . 

32,198 

.09487 

.06745 

Population,  762,787. 

NEW  HAMPSHIRE. 

Manchester  Union  &  Leader 

(M&E)  .  26,593 

Population,  438,662. 

VERMONT. 

Burlington  Free  Press  (M)....  9,814 

Population,  361,205. 

CONNECTICUT. 
Bridgeport  Post  &  Telegram 

(E  &  M)  .  ***25,000 

Bridgeport  Standard  (E) .  8,400 

Danbury  News  (E) .  6,168 

Hartford  Courant  (MS) .  15,984 

Hartford  Post  (E) .  13,500 

Hartford  Times  (E) .  23,901 

Meriden  Journal  (E) .  4,722 

Meriden  Record  (M) .  5,963 

New  Haven  Journsd-Courier  (M)  12,020 

New  Haven  Union  (E) .  16,076 

New  London  Day  (E) .  7,793 

New  London  Telegraph  (M) . .  3,550 

Norwich  Bulletin  (M) .  9,210 

Connecticut  totals  .  152,287 

Population,  1,114,756. 

New  England  totals .  1,811,714 


ui  uiuic  iiiiiauuciius  Liiciii  tiiiv  *^vernmgjjj  October,  1914.  •  i 

,  fir  •  1  '  **Publishers  Statement.  *  rOF  an  economical,  Vlgor- 

Other  of  the  forty-eight  states  ***Government  Statement  and  A.  B.  C.— M.  &  E.  Combination.  nnirV  arti'nn  r'omnoirrr. 

^f.i  TT  .  1,  f  .  Other  ratings  Government  statements,  April,  1915.  OUS,  quiCK-actlOn  campaign,  try 

Ot  the  Union,  regardless  of  size.  Population  lor  New  England,  6,874,147.  New  England. 

Assuming  that  it  would  be  possible  to  buy  exclusive  New  England  circulation  in  twenty-one  leading  magazines  on  a  pro 
rata  basis,  it  would  cost  $6.29  per  line  for  a  gross  circulation  of  1,339,006. 

The  42  leading  New  England  dailies  listed  on  this  page  offer  1,811,714  circulation  at  $2.64  a  line,  or  over  400,000  more  circula¬ 
tion  at  about  one- third  the  cost  per  line. 

General  advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  the  New  England 
territory  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER  AND 'JOURNALIST,  The  Newspaper  Advocate 
Suite  1117  World  Building,  New  York.  Phones  Beekman  4330,  4331.  '  * 


These  facts  indicate  the  den¬ 
sity  of  population  in  the  north¬ 
east  corner  of  the  country  and 
suggest  a  rare  opportunity  for 
the  general  advertiser  or  for  the 
advertiser  who  wishes  to  con¬ 
duct  a  “try-out”  campaign. 

d'he  purchasing  power  of  the 
people  of  New  England  is 
shown  by  the  fact  that  here  the 
per  capita  is  greater  than  those 
in  any  other  state  or  any  com¬ 
bination  of  states. 

An, examination  of  the  circu¬ 
lation  figures  of  ten  leading 
high-grade  periodicals  that  are 
read  throughout  the  country 
reveals  the  fact  that  one-tenth 
of  their  domestic  circulations 
is  absorbed  by  New  England, 
d'his  taste  for  quality  reading 
matter  indicates  a  market  for 
quality  commodities  as  well. 

If  you  are  making  quality 
goods,  goods  that  stand  the  test 
of  critical,  careful  buyers,  you 
can  build  up  a  following  in 
New  England  that  will  be  loyal 
and  permanent — dealer  distri¬ 
bution  and  consumer  demand 
based  on  a  solid  foundation. 

Eew  sections  are  blessed  with 
so  large  a  number  of  power¬ 
ful  dailies.  In  no  other  section 
are  newspapers  more  thor¬ 
oughly  read.  Every  important 
city  and  town  has  at  least  one 
local  paper  that  wields  an  in¬ 
fluence  built  up  by  years  of 
service. 


!oi71  There  was  never  a  time  when 
.00714  the  important  newspapers  had 
a  stronger  hold  on  their  con- 
29334  stituencies  than  they  have  now, 
64  or  when  they  gave  so  much  cir¬ 
culation  for  the  money. 


420 


The 

Detroit  Free  Press 

"MichifaB**  Graatast  Nawapapar” 
Til*  Larg  eat 

2-Cent  Morning  Circulation 
In  America 

Ratea  and  information 
direct,  or  from 

VERREE  &  CONKLIN,  INC, 

Brunswick  Bldf.  Stsjrer  Bldf. 

New  York  Cnlcafro 


DETROIT 

SATURDAY  NIGHT 

refuses  to  accept  advertising  that  does 
not  hold  out  honest  value  to  the  reader. 
We  include  in  this  generalization,  beer, 
whiskey,  cigarette  and  patent  medicine. 
Also  DISHONEST  MERCHANDISE, 
no  matter  by  whom  it  it  offered  for  tale. 

Foreign  Advertising  Representatives 

G.  lOGAN  PAYNE  CO. 

T4S  Marquette  nuilding,  Chicago 
20fi  Fifth  Art.,  New  York  City 
Pnhiictty  Building,  Boston 


Prosperity  Retumed  to  Pittsborgh 

FALL  LISTS  SHOULD  INCLUDE 
GAZETTE  TIMES 
Morning  and  Sunday — 
CHRONICLE  TELEGRAPH 
Evening  except  Sunday 
They  are  the  rW'O  BIG  NEWSPAPERS  in 
a  metropolitan  district  of  1,042,855  people. 
FLAT 

COMBINATION  RATE  ZZ^c.  PER 
AGATE  LINE 

For  further  information  and  co-operation 
write 

URBAN  E.  DICE 

Foreign  Advertising  Manager 
PITTSBURGH,  PENNSYLVANIA. 

J.  C.  WiLBUDING 

225  Fifth  Avenue . New  York  City 

The  J.  M.  Bkanham  Comfany 

Mailers’  Building . Chicago 

Chemical  Building . St.  Louis 


Get  the  Best  Always 

Greater  Pittsburgh’s  Greatest 
Newspaper 

WALLACE  O.  BROOKE, 

Brunswick  Bnildlng,  New  York 
HORACE  M.  PORI), 

P<>o|>Ies  Gsk  Building,  Chicago 
H.  C.  ROOK, 

Real  Estate  Truat  Building,  PhlUdelphla 


TOE  PITTSBURG 
PRESS 

Has  the  LARGEIST 

Dailjr  and  Sundap 

CIRCULATION 
IN  PITTSBURG 

ForeigB  Advertiwag  Rapreaaatativea 

L  A.  EUIN,  Metropolttui  Ttwer,  N.  T. 
JOHN  CLASS,  PmiAm  Gu  Udg,,  Cldc^o 


WHY  IS  IT? 

that  the  Times-Leader  is  the  only  one  of 
the  three  evening  newspapers  in  New 
H.-iven,  Conn.,  that  it  a  member  of  the 
.All  III  Bureau  of  Circulationa  Think  it  over. 

BRYANT,  GRIFFITH  a  FREDRICKS 
ZZS  Fifth  Avc.  7lt  Paopla  Gaa  Bldg. 
New  York  City  Aicago 
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NOW  IT’S  CHATTANOOGA 


The  Brisk  Tenneshee  City  Again  Men¬ 
aced  by  the  Coupon  Evil  —  Leading 
Merchants  Opposed  to  the  Plan — Atti¬ 
tude  of  the  Papers  as  to  Advertising 
the  Scheme — Legislation  Later. 

Chattanooga.  Tenn.,  September  25. — 
Chattanooga,  after  twenty  years,  is 
again  menaced  by  the  introduction  of 
what  is  called  the  Profit  Sharing  coupon, 
which  is  being  used  by  a  limited  number 
of  merchants;  but  even  these,  after  a 
few  weeks’  exiierience,  are  beginning  to 
show  signs  of  dissatisfaction,  some  not 
hesitating  to  admit  that  the  experiment 
has  proveil  a  failure.  Twenty  years  ago, 
what  was  called  the  trading  stamp  was 
ipiile  |Hi|iiilar  for  a  while,  but,  by  the 
work  of  leading  merchants  and  news- 
pa  {lers  of  the  state,  who  realized  the 
lallacy  of  the  scheme,  the  legislature 
jiassiKl  a  law  imposing  so  heavy  a  tax 
on  trading  stamp  companies  that  it  vir¬ 
tually  crushed  them  out  of  existence. 

Recently  a  company  was  organized 
here,  under  the  title  of  the  United  Profit 
Certificate  Company,  for  the  purpose  of 
inducing  merchants  to  give  profit  shar¬ 
ing  coupons  with  purchases.  This  com¬ 
pany  is  composed  of  a  number  of  busi¬ 
ness  men,  the  principal  one  being  a 
johlx^r  in  punch  boards  and  other  allied 
advertising  devices.  The  company,  by 
persistent  work,  has  secured  twenty  re¬ 
tail  merchants  to  enter  into  the  scheme, 
but  none  of  these  are  members  of  the 
Retail  Merchants’  Association,  which 
very  promptly  rejected  the  plan  as  a 
mtmace  to  trade  and  a  parasite  that  eats 
away  the  character  and  vitals  of  busi¬ 
ness.  The  merchants  who  did  enter  into 
this  scheme  cannot  be  classed  as  repre¬ 
sentative  of  Chattanooga. 

THE  NEWSPAPER  ATTITUDE 

Previous  efforts  had  been  made  during 
the  past  year  or  two  by  outside  com¬ 
panies  to  introduce  the  coupons  in  Chat- 
taniKiga,  but  they  always  met  with  fail¬ 
ure.  laq-ause  the  Retail  Merchants’  Asso¬ 
ciation  declined  to  take  any  stock  in  any 
such  fallacy. 

The  Chattanooga  News,  realizing  that 
this  profit-sharing  coiijKtn  business  was 
a  detriment  to  legitimate  advertising,  as 
well  as  a  drawback  to  trade — being 
merely  an  artificial  scheme  without  in¬ 
herent  value  either  to  the  newspaper  or 
the  merchant — declined  to  accept  the  ad¬ 
vertising  of  the  coupon  companies.  This 
action  was  taken  even  before  the  present 
company  made  application  to  the  News 
for  the  purchase  of  space,  the  manage¬ 
ment  acting  independently  because, 
through  previous  experience,  it  had  be¬ 
come  convinced  that  such  promotion  de¬ 
vices  have  no  legitimate  place  in  trade 
or  advertising  circles.  In  fact,  the  News 
frankly  told  the  representative  of  each 
of  the  coupon  companies  that  his  cou¬ 
pons  would  become  an  obstruction  to 
trade,  and  therefore  declined  the  adver¬ 
tising. 

This  action  was  taken  notwithstand¬ 
ing  the  fact  that  Chattanooga  merchants 
are  not  as  a  whole  consistent  advertis¬ 
ers,  when  compared  with  cities  of  the 
South  of  equal  population. 

The  News  also  made  an  effort  to  per¬ 
suade  the  Times  to  unite  with  it  ,  in  re¬ 
fusing  this  class  of  advertising,  but  so 
far  this  effort  has  been  ineffective. 

The  leading  merchants  of  diattanooga, 
regardless  of  whether  they  are  members 
of  the  association  or  not.  are  persistent¬ 
ly  opposed  to  coupons,  because  they  be¬ 
lieve  that  the  fate  of  the  scheme  will 
merely  be  a  repetition  of  the  old  trading 
stamp,  which  had  a  short  and  perilous 
life.  Even  now  some  of  the  few  mer¬ 
chants  who  have  agreed  to  give  cou|>on8 
are  handing  them  out  to  purchasers  only 
when  asked  to  do  so. 

LEOIKLATIO.N  I4M>KED  F'OK. 

One  peculiar  thing  about  the  fight  that 
is  progressing  in  Chattanooga  over  this 
coupon  plan  is  that  the  men  who  are 
engineering  the  company  are  personal 
friends  of  many  of  the  merchants,  and 
hence  there  has  lieen  really  no  hard  feel¬ 
ing  between  them ;  but  as  a  rule  the 
merchants  are  positive  and  determined 


in  their  stand  against  the  fallacy  of  the 
coupon. 

VVhile  the  Legislature  of  Tennessee 
will  not  meet  for  a  year,  there  is  already 
a  tentative  movement  on  foot  to  call  its 
attention  to  this  matter  with  a  view  of 
having  it  take  similar  action  to  that 
recently  taken  by  the  Alabama  Legis¬ 
lature,  which  will  practically  eliminate 
all  schemes  of  this  kind. 

The  merchants  of  Chattanooga  are  ad¬ 
vocates  of  judicious  advertising,  which, 
they  hold,  builds  up  trade  and  places  it 
on  a  firm  foundation  of  development; 
and  they  contend  that  this  coupon  busi¬ 
ness,  which  is  regarded  as  a  menace  to 
trade  as  well  as  to  advertising,  should 
be  prohibited  by  law. 

In  discussing  coupons,  one  of  the  lead¬ 
ing  merchants  said  that  the  trade  had 
enjoyed  practical  immunity  from  such 
schemes  for  the  past  decade  or  so, 
thanks  to  an  intelligent  Legislature 
which  taxtql  the  old  trading  stamp  out 
of  existence,  and  that  he  regretted  to 
see  this  evil’s  re-appearance;  hut,  like 
many  others,  he  was  satisfied  that  it 
would  become  a  burden  and  soon  die  of 
its  own  weight. 


Williams  of  Richmond  (Va.)  Journal 
Alfred  B.  Williams,  president  of  the 
Richmond  (Va.)  Evening  Journal,  whose 
portrait  is  presented  herewith,  has  had 
an  interesting  career.  Born  in  Virginia 
in  18r»r>,  he  has  been  actively  engaged  in 
newspaisT  work  for  nearly  forty  years. 
In  1S78  he  went  to  Liberia  with  a  ship 
load  of  negro  emigrants  as  the  corresiiond- 
ent  of  the  Charleston  (S.  C.)  News  and 
Courier.  lie  exposed  the  horrors  of  the 
mismaiiageineiit  of  the  negro  exodus  and 


Alfred  B.  Whxiams, 
Publisher  Richmond  (Va.)  Jotirnal. 


broke  up  the  enterprise.  A  year  later, 
disguised  as  a  tramp,  he  visited  a  convict 
camp  and  showed  up  its  abuses.  He  did 
much  to  break  up  the  leasing  system  in 
the  South.  E’rom  1896  to  1900  he  worked 
on  the  New  York  Times  and  the  old  Ad¬ 
vertiser.  In  1901  he  became  editor  of 
the  Richmond  News  and  later  became 
editor-in-chief  and  part  owner  of  the 
Morning  Times  and  Evening  World  News 
at  Roanoke. 


WRITERS  TRAINING  FOR  WAR 

Washington  Newspaper  Men  Learning 
Cavalry  Duties  at  Ft.  Myer 

Washington,  S<>pteml)er  2ft. — Twenty- 
four  Washington  correspondents  have 
liegun  a  course  of  military  training  at 
Fort  Myer,  Va.,  which  is  to  be  eontinuwl 
throughout  the  Fall  and  Winter.  They 
have  been  taken  in  hand  by  Col.  W.  W. 
Wilder,  the  eoiiimandant,  and  have  been 
formed  into  a  cavalry  platoon. 

By  the  direction  of  Secretary  Garrison 
the  correspondents  will  be  taught  as 
mueli  of  the  duties  of  a  cavalryman  as 
they  are  willing  to  learn.  Field  in¬ 
struction  at  Fort  Myer  is  to  be  supple¬ 
mented  by  lectures  by  army  officers  in 
Washington. 

The  platoon  of  newspaper  men  has  se¬ 


cured  the  regulation  olive  drab  service 
uniform,  and  they  have  entered  into 
their  duties  with  enthusiasm.  Non- 
attendance  will  be  punishable  by  dis¬ 
missal  if  a  member  misses  two  practice 
drills  in  succession  without  having  se¬ 
cured  permission.  Other  infractions  of 
the  regulations  are  punishable  by  mone¬ 
tary  fines.  The  drills  will  consist  of 
musketry,  rifle  range  and  small  arms 
practice,  and  equitation. 

The  executive  committee  of  the  platoon 
is  Mark  L.  Goodwin  of  the  Dallas  and 
Galveston  News,  who  has  recently  re¬ 
turned  from  the  Citizens’  Military  Camp 
at  Plattsbiirg,  N.  Y.;  John  Kirby,  of  the 
New  _York  World,  and  Joseph  P.  Annin, 
of  the  Washington  Herald,  who  is  also 
adjutant.  The  full  roster  of  the  platoon 
is  as  follows;  J.  P.  Annin,  Washington 
Herald;  M.  Brice  Claggett,  Associated 
Press;  W.  .1.  CtKdtran,  St.  Ixiuis  Repub¬ 
lic;  Roy  Raker,  Washington  Herald; 
Donald  A.  Craig,  New  York  Herald; 
Rudolph  Ut;  Zapp,  Wasliington  Post;  W. 
A.  DuPuy,  syndicate  writer;  S.  T.  Early, 
.Associated  Press;  Frank  L.  Fisher,  man¬ 
ager  Harris  &  Ewing  News  Photo  Bu¬ 
reau;  C.  S.  N.  Godwin,  Central  News 
Association;  Earl  Godwin,  Washington 
Star ;  Mark  L.  Goodwin,  Dallas  and  Gal¬ 
veston  News;  Robert  F.  Wilson,  Cleve¬ 
land  Leader;  John  Kirby,  New  York 
World;  John  O.  LaGorce,  National  Geo¬ 
graphic  Magazine;  Benjamin  LamlMi, 
Associated  Press;  Donald  McGregor,  New 
York  Herald;  C.  N.  Odell,  Washington 
Herald  ;  George  T.  Odell,  New  York  Mail ; 
R.  B.  Smith,  publicity  agent;  W.  L. 
Stoddard,  Boston  Transcript;  W.  1). 
Hassett,  International  News  Association ; 
lA)uis  E.  Van  Norman,  Nation’s  Busi¬ 
ness;  William  J.  Maddox. 

Eight  or  ten  meinliers  of  the  National 
Press  Club,  who  are  not  newspaper  men, 
liave  also  associated  themselves  with 
these  newspaper  men  in  forming  this 
platoon.  There  will  probably  he  a  second 
plattKin  of  newspaper  men  formed 
shortly,  as  there  is  already  a  waiting 
list  of  about  fifteen.  While  tliese  new's- 
paper  men  think  in  time  of  peace  the  ]H*n 
is  mightier  than  the  sword,  they  are 
convinced  that  tlie  sword  is  mightier 
tlian  the  jien  in  time  of  war.  Owing  t<i 
the  fact  that  militarism  will  !«■  a  domi¬ 
nant  feature  in  the  coming  session  of 
Congress,  the  training  these  newsjmpcr 
men  will  receive  as  to  the  details  of  war 
will  be  invaluable  to  them  in  their  writ¬ 
ings  on  the  stibject  of  preparedness. 

•Joseph  P.  .Annin,  of  the  Washington 
Herald,  is  the  moving  spirit  in  the  organ¬ 
ization  of  this  platoon  and  is  one  of  the 
most  enthusiastic  promoters. 


NEWS  FROM  SPOKANE 

Proposition  to  Advertise  Through  Can¬ 
cellation  Stamps — Locals. 

Si><)KANE.  Wash.,  Septemlicr  2."». — .An 
employee  of  the  local  post-office  is 
sponsor  for  a  crisp  new  idea  in  the  line 
of  advertising,  uauiel.v.  that  Uncle  Sam 
utilize  the  cancellation  stamp,  previously 
turned  to  practical  account  only  for  ex- 
Iiloiting  different  expositions,  in  giving 
publicity  to  its  various  interests,  as  the 
army  and  navy.  Government  officials, 
including  Secretary  Daniels,  have  taken 
cognizance  of  the  scheme  and  indicated 
that  the  suggestion  meets  with  their  ap- 
Iiroval.  Tlie  inventor  confessed  to  hav¬ 
ing  speculated  as  to  how  mtieh  a  national 
advertiser  would  lie  willing  to  pay  for 
the  privilege  of  boosting  the  merits  of  a 
soap  or  biscuit  in  this  little-utilized 
medium. 

More  than  ten  thousand  replies  were 
received  in  answer  to  a  series  of  adver¬ 
tisements  in  the  Spokesman-Review 
through  whicli  a  Sjiokane  soai*  manu¬ 
facturer  sought  a  name  for  a  new  laun¬ 
dry  soap;  the  title  “Western  Maid’’  be¬ 
ing  chosen  from  the  mass  of  suggestions. 

1).  M.  Niilt.v,  a  newsiiaiter  man  of 
Pullman.  Wash.,  has  pnrehased  the  Al¬ 
bion  (Wash.)  Grniihic  from  Mrs.  T.  .1. 
O'Shntighnessy. 

.Vshlcy  E.  Holden,  publisher  of  the 
Orient  (Wash.)  Sentinel,  was  married 
recently  to  Miss  Ruth  Turner,  of  the 
same  place. 

W.  .7.  Morton,  the  New  York  siiei'ial 
representing  the  Spokesman-Review  in 
the  Eastern  field,  was  a  recent  visitor, 
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DO  YOU  FULLY  REALIZE  THAT:— 

10%  of  all  the  people  in  the  United  States  derive  their  living,  directly  or  indirectly,  from  the 
ELECTRICAL  industry! 

70%  of  all  the  people  in  the  United  States  come  into  contact  with  the  uses  of  ELECTRICITY 
in  some  form  or  other  every  day ! 

1000%  more  electric  light  (candle  hour  units)  can  be  had  today  for  10  cents  than  could 
be  had  for  the  same  amount  twenty  years  ago — all  other  commodities  of  life  have  INCREASED 
in  cost ! 


'^HE  Great  Electrical  Industry  and  Many 
Other  Industries  Pay  Tribute  to  Wonder- 
Worker  Electricity  in  a  Nation-Wide  Electri¬ 
cal  Prosperity  Week,  Nov.  29  to  Dec.  4. 


During  this  period,  the  electrical  industry  will  make  un¬ 
precedented  efforts  to  popularize  Electricity.  It  can  deliver 
its  message  and  fulfill  its  mission  best  with  the  co-operative 
aid  of  the  newspaper.  For  the  new.spaper,  it  is  THE  time 
to  get  electrical  business — to  prove  what  the  Society  for 
Electrical  Development  is  trying  to  show — that  the  news¬ 
paper  is  a  most  effective  medium  to  educate  the  public 
to  **do  it  electrically.  ” 

THIRTY  NEWSPAPERS  ARE  REGULARLY 
PRINTING  PROFITABLE  ELECTRICAL  PAGES! 

Among  them  are : — Toledo  Times,  Cleveland  Plain 
Dealer.  St.  Paul  Pioneer-Press,  Pittsburg  Gazette  Times, 
Houston  Chronicle,  Peoria  Journal,  Elmira  Star-Gazette, 
Erie  Disi)atch,  Scranton  Times,  Berkeley’  (Cal.)  Daily 
Gazette,  Montreal  Gazette. 

WHAT  IS  AN  ELECTRICAL  PAGE?  It  is  a  page  or 
part  of  a  i)age  devoted  to  advertising  and  news  matter 
e.xploiting  electricity  and  electrical  products. 


The  Society  for  h'lectrical  Development  will  furnish  you 
without  cost  u])-to-date  and  authoritative  reading  matter 
for  a  weekly  issue  of  an  electrical  page.  It  will  in  other 
co-operative  ways  aid  you  in  starting  a  page  and  in  main¬ 
taining  it. 

OUR  OBJECT?  It  is  solely  to  promote  the  develoj)- 
ment  of  Electricity  and  Electrical  products.  The  Society 
is  not  organized  for  profit — it  makes  none.  It  does  not  ad¬ 
vertise  any  make  of  goods.  It  seeks  only  to  popularize 
IHectricity.  Our  expert  service  helps  to  make  the  page  pay 
its  way.  We  furnish  service  in  proof  sheet  form — mats 
only  when  s])ecifically  requested. 

'Phis  service  "enables  you  to  get  Advertising  from  the 
local  electrical  interests  for  the  page.  Most  of  this  is  busi¬ 
ness  you  couldn’t  get  in  any  other  way.  We  help  our 
Members  all  over  the  country  with  copy,  cuts  and  adver¬ 
tising  ideas  and  consistently  advocate  the  use  of  newspaper 
advertising. 


Remember  the  space  sold  carries  the  page.  Your  paper  becomes 
more  interesting  to  the  publif — more  profitable  to  you.  ji 

— WHO  PRoi='ITS?  '  ^  ■ 

THE  NEWSPAPER — Because  it  obtains  electrical  business  THE  PUBLIC — Because  it  acquires  knowledge  on  how  to 

that  will  grow  and  not  otherwise  obtainable.  live  with  new  comfort,  economy  and  efficiency. 

THE  SOCIETY— Because  its  mission  is  executed  when  all 
THE  ELECTRICAL  INDUSTRY — Because  its  .story  is  best  interested  join  hands  to  reap  the  profits  of  a  wider  use  of 
told  when  advertising  and  reading  are  tied  up  on  one  page.  electricity. 

Write  today  for  full  information  regarding  electrical  pages  and  also  about  our  service  (rendered  without  charge) 
for  special  editions — such  as  the  big  Electrical  Prosperity  Week  issue  of  the  Milwaukee  Sentinel  and  others. 

Celebrate  Electrical  Prosperity  Week  in  Your  Town  and  Profit! 

(JJ  THE  SOCIETY  FOR  ELEaRICAL  DEVELOPMENT,  INC.  ® 

29  West  39th  St.,  New  York 
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Greatest  Gain  in 
Sunday  Advertising 

In  September  the  Sunday  Edi¬ 
tion  of  The  New  York  Times 
published  307,338  lines  of  adver¬ 
tisements,  a  Rain  of  35,387  lines 
compared  with  September  last 
year,  surpassing  the  combined 
gains  of  the  other  New  York 
Sunday  newspapers  recording 
an  increase  in  September. 

The  Jewish  Morning  Jnurnal 

NEW  YORK  CITY 
(The  Only  Jewish  Morninc  Fsper) 

The  sworn  net  paid  aremce  dally  clrcnlatlon 
of 

The  Jewish  Mominc  Journal  for  ||  O  AU 
six  months  eudinf  March  31,1015,  IlAywwV 
The  Jewish  Morning  Journal  enjoys  the  dis¬ 
tinction  of  haring  the  largest  clrcnlatlon  of 
any  Jewish  paper  among  the  Americanised 
Jews,  which  means  among  the  best  purchas¬ 
ing  element  of  the  Jewish  people. 

The  Jewish  Morning  Journal  prints  more 
HELP  WAVTEO  AOS. 
than  any  pat>er  in  the  city,  excepting 
the  New  York  World. 

I.  S.  WALLIS  A  BOM,  West'n  Representatires 
1246  First  Mati,inal  Bank  Bldg.,  Chicago. 

Clye  SJvui  ^ork 

Suening  iRail 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  August  was  in  excess 

158,000 

A  l«tir*ble  advertitin^  medium. 


114  YEARS 

RECORD 

BROKEN 

The  circulation  of  the  New  York  Evening 
Post  is  highest  in  its  history  of  114  years. 

During  the  year  ending  August,  1915,  the 
paid  circulation  of  The  Evening  Port  was 
the  greatest  daily  average  net  sale  in  114 
years. 

The  discriminating  readers  of  The  Evening 
Post  are  its  circulation-getters.  Advertised 
by  its  friends,  its  hold  upon  the  individual 
reader  was  never  stronger  than  it  it  today. 

Advertisers  reach  a  concentrated  finan¬ 
cially  able  class  when  they  advertise  in  the 
New  York  Evening  Post. 

Member  Audit  Bureau  of  Circulatione 

PublicatioB  Office  Western  Office 

26  Vesey  Street  McCormick  Bldg. 

New  York  Chiengo 


You  can  now  lease 

for  small  monthly  rentsJ 

National  Bectric  Bulletins 


Publishers  everywhere  should 
investigate.  Write  or  wire 
for  particulars. 


National  Electric  Bulletin  Corp. 
New  York  City 


For  Sale 

DUPLEX  fUT  BED  NEWSPAPER  PRESS 

Prints  from  type,  4-6-8- 10- 12- page 
papers,  length  of  page  2256",  7  col¬ 
umns  to  page,  folds  to  half  or  quarter 
page  lire.  Speed  up  to  4,500  per  hour. 
Press  is  in  good  condition  and  was 
replaced  by  a  Scott  Three-Tiered 
Stereotype  Newspaper  Press.  Write 
for  price. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


LIVE  TOPICS  DISCUSSED  BY  READERS 


should  not  make  the  electrical  Industry  the 
same  for  everybody  knows  that  the  more 


[Under  this  caption  we  will  pr'nt  each 
week  letters  from  our  readers  on  subjects 
of  Interest  connected  with  newspaper 
publishing  and  advertising.  Any  pub¬ 
lisher  who  desires  help  In  the  solution  or 
his  problems,  or  who  has  pronounced 
views  on  any  subject  connected  with  the 
business,  is  Invited  to  contribute  to  this 
column.  We  are  confident  that  such  a 
column  can  be  made  of  great  value 
through  the  co-operation  of  our  readers. 
—Ed.] 

ELECTRIC.4L  PROSPERITY  WEEK 


THE  SOCIETY  h'OR  EI.ECTUICAD 


Times,  Houston  Chronicle  and  Toledo  Times 
type  are  regularly  running  Electrical  pages. 

(6)  Newspapers  of  the  type  of  the  Al¬ 
bany  Knickerbocker  Press,  Buffalo  Evening 
Enquirer,  Boston  Herald  and  Milwaukee 
Free  Press  are  starting  electrical  pages  with 
the  help  of  the  society. 

(7)  The  Milwaukee  Sentinel  Is  at  work 
on  an  eight  page  special  se<‘tion  for  the 
Week.  A.  B.  Cargill,  advertising  manager 
of  the  Sentinel,  personally  called  at  the 
society's  offices.  He  said  the  society  has 
done  more  than  any  institution  of  its  kind 
he  could  name  In  assisting  the  business 
offices  of  newspapers.  He  will  he  glad  to 
so  inform  anyone  who  Inquires.  News- 


electrlclty  Is  used,  the  less  will  be  the  cost 
to  the  public. 

The  Industry  asks  only  the  same  aggrea- 
slveness  In  getting  new  business  and  the 
same  liberality  In  treatment  that  the  news¬ 
papers  accorded  the  automobile  Industry. 
Electricity  Is  the  most  important  com¬ 
modity  In  our  lives  ;  It  is  something  every¬ 
body  re<iulres ;  It  Is  the  safest,  most  efficient 
and  most  economical  servant  we  have.  Why 
should  not  the  newspapers  start,  on  their 
own  Initiative,  a  nation-wide  campaign  to 
promote  the  uses  of  electricity.  We  will 
help. 

H.  W.  AI.E.XANDEK, 
Director  of  Puhllclty. 


ItEVFlIAH’MENT,  INC.  papers  throughout  the  country  almost  dally 


29  West  .inth  Street, 

New  York.  Sept.  :!0,  1915. 

The  Epitob  and  Pcbi-isiier  ; 

The  only  sentence  in  j-our  editorial  of 
September  18,  eoneeruing  “Eleetrl<-al  Pros¬ 
perity  Week”  In  which  we  heartily  concur 
Is  :  ‘‘The  advertising  columns  of  the  nows- 
paiK-rs  are  the  market  place  of  the  world; 
money  spent  In  them  gets  you  what  you 
want  at  ridieuloiisly  low  cost.”  I  do  not 
know  where  or  how  you  derive  the  other 
information  set  forth  in  the  editorial ;  cer¬ 
tainly  it  is  a  grave  iiijiistiee  to  a  bonatide 
and  sincere  effort  to  make  the  newspaper 
the  medium  of  advertising  for  the  electrical 
industry.  I  will  go  further  than  that  and 
say,  if  you  can  name  one  undertaking  that 
more  honestly  seeks  to  bring  an  Industry 
and  the  newspaper  together,  I  will  admit 
all  you  say  is  correct. 

“Electrical  ITospcrlty  Week,”  Noveml)er 
29  to  December  4,  was  torn  last  spring 
with  the  resolve  by  the  great  eleetrieal  In¬ 
stitutions  of  America  to  Inject  a  national 
spirit  of  optimism  into  husiness  in  general 
and  to  conduct  an  unprejudiced,  co-opera¬ 
tive  campaign  throughout  the  I'nlted 
States  to  stimulate  trade  everywhere  and 
particularly  in  the  electrical  Industry.  Ob¬ 
viously,  such  a  gigantic  undertaking  could 
not  l>e  hasiKl  on  a  press  ag<‘nt  proposition  ; 
Its  success,  and  this  Is  entirely  assured, 
was  and  is  dependent  upon  the  extent  to 
which  the  Industry  and  all  its  branches  ad¬ 
vertise  Its  sales  plans  and  celebrations  in 
the  newspapers. 

A  BUSINESS  BUII.PINO  .MOVEMENT 

The  campaign  is  under  the  management 
of  the  Society  for  Electrical  Development, 
Inc..  '29  West  39th  street,  of  which  James 
M.  Wakeman,  for  many  years  vice-president 
and  general  manager  of  tlic  electriral 
World,  and  a  rei-ognlzed  force  in  the  in¬ 
dustry,  is  general  manager.  The  society 
has  organized  the  industry  liack  of  this 
campaign  in  every  city  in  the  I'nlted  States. 
Without  question,  this  campaign  will  to  the 
greatest  trade  uplift  and  business  liuilding 
movement  in  the  history  of  .\mericnn  In¬ 
dustry.  We  have  ample  testimony  to  fully 
establish  this  fact. 

The  movement  was  ushered  in  at  a  mo¬ 
ment  in  the  nation's  affairs  when  pessim¬ 
ism  was  everywhere.  The  men  of  the  elec- 
tri<-al  Industry  recognizing  this  injury  to 
l>usinesK,  courageously  determined  to  deal 
a  lasting  blow  at  “hard  times.”  The  en¬ 
thusiasm  of  the  movement  has  caught  on 
everywhere;  Its  purpose  has  swept  over  the 
nation  and  its  results  will  be  beneficial  be¬ 
yond  ail  expertntlon.  Thus,  you  will  note 
that  for  many  reasons  "Electrical  Pros¬ 
perity  Week”  Is  not  in  the  category  of  tlie 
“Days”  you  enumerate. 

NOT  "WORKIKO”  THE  PAPERS 

Now  as  to  your  theory  that  any  sohenie 
Is  afoot  to  “work”  newspapers  to  their 
“financial  disadvantage.”  This  unfair 
statement  Is  tost  met  by  a  recital  of  facts 
to  date,  and  this  is  about  two  months 
ahead  of  the  week's  celebration. 

(1)  Denver  Post.  Denver  Rocky  Moun¬ 
tain  News  and  other  papers  on  September 
19  were  paid  for  fuU  pafir  advertisements 
by  the  “Electrical  Prosperity  Week”  Den¬ 
ver  Committee.  This  was  only  the  open¬ 
ing  gun  of  the  Denver  district  campaign. 

(2t  The  Boston  Edison  Company  opened 
the  Boston  District  “Electrical  Prosperity 
Week"  campaign  by  advertising  the  Week 
in  sixty  New  England  newspapers.  Simi¬ 
lar  broadsides  will  follow  in  Oetotor  and 
November.  The  Edison  Company  alone  will 
spend  $15.(K»0  in  advertising  the  Week. 
TTie  total  New  England  eleetrieal  Industry 
will  spend  at  least  $50,000. 

(3)  The  Cleveland  “Electrical  Prosper¬ 
ity  Week”  committee  Is  arranging  for  a 
full  page  of  advertisements  in  all  the 
Cleveland  papers  every  day  of  “Electrical 
Prosperity  Week.”  This  is  in  addition  to 
preliminary  ads-ertlsing  by  the  local  Cleve¬ 
land  interests. 

(4)  The  Elkhart,  Indiana,  committee, 
through  the  Brice  H.  Reid  Company,  will 
run  a  full  page  “Electrical  Prosperity 
Week”  advertisement  every  day  of  the 
Week  In  the  local  newspapers. 

(5)  More  than  thirty  newspapers  of  the 
Cleveland  Plain  Dealer,  Pittsburgh  Gaaette 


•seek  the  co-operation  and  toneftt  of  au¬ 
thoritative  and  accurate  copy  for  special 
editions  and  special  numbers  being  planned 
for  this  Week. 

COM  fl.IM  ENTS  TOR  SERVICE 

(8)  If,  perchance,  any  doubt  should 
arise  as  to  the  value  of  tlie  society's  serv¬ 
ices  and  the  appreciation  liy  newspapers 
thereof,  please  permit  me  to  quote  from  a 
big  file  of  letters ; 

From  the  .Tournal  Gazette,  Fort  Wayne, 
Indiana  :  “We  appreciate  your  sending  us 
the  electrical  matter  for  an  electrical  page 
which  we  are  running.  The  Illustrations 
are  certainly  very  good  and  we  will  make 
use  of  them.  Send  us  all  your  electrical 
matter.” 

From  Houston  Chronicle :  “We  are  send¬ 
ing  you  under  separate  cover  a  double 
electrical  page  spread  that  appears  In  the 
Chronicle  tomorrow.  You  can  sec  we  have 
gone  IMttsburgh,  Cincinnati  and  other  east¬ 
ern  cities  ‘one  totter.’  They  are  content 
with  one  page,  we  had  to  have  two.” 

From  Itally  Oklahoman ;  “I  am  sure 
we  find  many  interesting  new's  articles  In 
the  services  sent  out  by  the  Society  for 
Electrical  Development.  I  find  it  very 
valuable  matter.” 

From  Pittsburgh  Gazette  Times:  “Your 
mats  and  reading  matter  of  last  week  were 
very  satisfactory  and  If  the  future  news 
matter  Is  as  good,  we  shall  encounter  no 
trouble  In  making  use  of  it.  Thank  you 
very  kindly  for  your  valuable  co-operation. 
We  trust  that  we  will  be  in  a  position  to 
reciprocate  in  a  material  way  later  on." 

From  Springfield  (Mass.)  Republican; 
“We  received  today  the  large  envelope 
which  you  sent  containing  special  articles 
and  photographs;  also  separate  w’rapper 
containing  cartoons,  all  for  use  In  our 
electrical  number  next  Sunday.  Please  ac¬ 
cept  our  thanks  for  your  careful  attention 
to  our  wishes.” 

Space  will  hardly  permit  further  evi¬ 
dence  of  wliat  we  are  doing  but  we  will 
Im>  glad  to  show  you  expressions  from  edi¬ 
tors  and  publishers  testifying  to  benefits 
derived  from  the  society's  co-operation. 

THE  ELECTRICAL  PACK 

A  word  explaining  what  the  Electrical 
Page  is  should  be  added,  for  this  enterprise 
evl<lenees  the  zeal  with  which  the  society 
pursues  the  policy  of  encouraging  news¬ 
paper  advertising.  The  news  matter  for 
these  pages  Is  written  by  John  Tyrone 
Kelly,  for  many  years  one  of  Park  Row’s 
best  known  newspaper  men.  No  advertis¬ 
er's  name  appears  in  this  exceptionally 
well  written  copy.  In  this  campaign,  to 
induce  the  newspapers  and  the  local  Indus¬ 
try  to  start  electrical  pages  in  various  elites 
we  communicate  directly  with  the  business 
offices  of  newspapers ;  we  point  out  to  the 
l>usiness  manag)>r  the  opportunities  of 
"Eleetrieal  Prosperity  Week”  and  the  timely 
occasion  to  inaugarate  an  electrical  page 
in  his  clt.v.  We  show  him  how  other  news¬ 
papers  make  the  page  pay  its  way ;  we  urge 
our  members  whose  names  we  furnish  the 
local  newspaper  business  manager,  to  snp- 
I>ortl  this  enterprise ;  we  furnish,  without 
<ost;  te<-hnlcal,  educational  and  well  written 
reading  matter  and  mats  for  such  Illustra¬ 
tions  as  the  newspapers  desire ;  we  watch 
these  pages  and  keep  In  touch  directly 
with  advertisers,  offering  them  our  expert 
services  in  improving  newspaper  ad  copy ; 
we  do  ever.vthing  possible  to  advise  the 
industry.  locally  and  nationally,  that  the 
newspaper  is  the  medium  of  educating  the 
pul)lie  to  the  uses  of  electricity  and  thus 
popularize  electricity's  products. 

This  is  not  an  easy  task.  Our  work  de¬ 
serves  and  should  receive  the  heartiest  sup¬ 
port  of  publisher's  journals  and  of  the 
newspapers.  We  are  helping  the  newspa¬ 
pers  in  ever.v  possible  way — we  are  trying 
to  get  the  local  Interests  to  at  least  devote 
part  of  Its  advertising  appropriation  to  the 
newspapers—  a  start  had  to  be  made- — we 
started  with  the  eleetrieal  page.  Certainly 
we  should  have  your  support. 

If  the  newspapers  and  publisher's  jour¬ 
nals  adopted  the  same  open-gate  methods 
accorded  the  automobile  Industry,  our  task 
would  to  greatly  lessened.  The  newspaper* 
made  the  automobile  Industry  the  first  in 
America.  There  Is  no  reason  why  they 


Views  of  a  Friendly  Critic 
The  Editor  ok  the  EJiitor  and  Publisher: 

Wht‘re  did  you  Icam  your  geography?  Were 
you  not  taught  at  school  that  Newfoundland 
is  no  more  a  part  of  Canada  than  Is 
Jamaica  or  New  Zioiland?  Y'ct  In  today's 
issue  you  write  about  the  Canadian  censor¬ 
ship  as  applied  to  the  Mall  and  Advocate 
of  SI.  Jolin's,  N.  F.  For  sliamc  ! 

The  Brooklyn  Eagle  got  Newfoundland 
and  Canada  all  mixed  up  a  few'  months 
ago,  and  it  had  the  good  grace  to  print  a 
letter  of  mine  taking  it  to  task  tlierefor. 

I  wonder  if  tile  geographies  used  in  our 
public  schools  today  teach  that  Newfound¬ 
land  is  part  of  Canada?  I  observe  that  the 
mistake  Is  very  common.  If  you  go  to  St. 
John's  and  jiut  Canadian  postage  stamps  on 
letters  you  will  never  bear  of  these  again, 
for  they  will  be  treated  as  if  they  had  been 
mailed  without  stamping.  Just  make  a  note 
of  this  in  your  mind :  Newfoundland  is  a 
distinct  and  Independent  British  Colony, 
with  Its  own  Governor,  Its  own  Parliament, 
Its  own  laws.  Its  own  coinage.  Its  own  post¬ 
age  stamps.  Goods  going  Into  Newfoundland 
from  Canada  have  to  pay  duty  just  like 
goods  going  from  the  United  States.  Docs 
that  make  it  clear? 

The  Editor  and  Publisher  Is  too  good 
a  paper  to  he  guilty  of  mistakes  that  a  boy 
in  school  ought  to  be  able  to  correct. 

Arthur  Bbnington. 
New  York,  September  25. 

1’.  S. — Now’  go  and  spell  my  name  wrong, 
as  you  generally  do. 

The  Desire  of  Advertising 

Bloomington,  Ill.,  Sept.  20. 
The  Editor  and  Publisher  : 

It  Is  worth  noting  that  the  newspaper 
Is  steadily  strengthening  in  precedence  over 
every  other  form  of  publicity.  Somebody 
explained  the  genius  of  this  thing  to  me  not 
long  ago  and  submitted  a  novel  view  of  the 
psychology  of  advertising.  At  the  risk  of 
being  gabby  here  it  is : 

In  every  Individual  there  is  stirring  a 
principle  that  prompts  nearly  every  human 
act.  It  is  the  desire  for  notice,  the  lust 
for  distinction,  it  Is  the  force  that  makes 
us  eager  to  do  something,  to  amount  to 
something.  Under  right  conditions  the  am¬ 
bition  takes  a  noble  turn.  Adverse  environ¬ 
ment  breeds  the  defective.  One  man  tat¬ 
toos  his  arm  ;  another  is  studiedly  informal 
in  manner  or  dress ;  another  finds  a  new 
truth  in  science,  discovers,  invents ;  some 
crave  office.  This  one  has  social  homage. 
This  one  would  he  looked  up  to  as  moneyed. 
The  criminal  In  “Within  the  Law”  begs  to 
be  heralded  the  first  to  use  the  silent  pistol. 
All  advertising. 

The  fondness  for  attention  is  satisfied 
only  through  the  mediation  of  the  press. 
The  doings  and  conquests  In  everyday  life 
are  mirrored  in  the  newspaper.  The  call  of 
curiosity  in  man  Is  little  l^ss  strong  than 
the  law  of  aspiration.  All  read  these  ad¬ 
vertisements.  And  whtle  they  are  at  It  al[ 
read  as  a  matter  of  business  the  business 
advertisements. 

James  F.  O’Donnell, 

Manager  Bulletin. 

Right  You  Are,  Mr.  Palmer 
Houston,  Tex..  September  2.3, 

The  Kditok  and  Publisher,  New  York. 

(ieiitlenien:  Referring  to  an  item 
under  the  heading  of  “Advertising  Activ¬ 
ities,”  ill  your  issue  of  September  18,  we 
realize  that  the  Houston  papers  eoinpare 
very  favorably  with  the  papers  of  St. 
Ixuiis,  and  that  you  might  easily  get 
them  confused;  but  we  object  to  your 
removing  one  of  our  best  advertiwrs  to 
the  city  above  named. 

Levy  Brothers  Dry  Goods  Co.  does 
business  throughout  south  Texas,  but  it 
has  headquarters  in  Houston,  and  is  said 
to  be  one  of  the  largest  houses  of  its 
kind  in  the  entire  South. 

The  Houston  Post, 

G.  J.  Palmer,  V.  P.  and  Gen’l  Mgr. 
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In  PITTSBURGH 

Our  Competitors  arc  amazed  at  the 
rowth  in  Circulation  and  Advertising 
eing  made  by 

The  Post  N  The  Sun 
WHY? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  today  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide¬ 
awake,  up-to-date  Daily  papers  ever  pub¬ 
lished  in  that  city,  and  the  great  public 
is  realizing  the  fact  more  and  more  every 
day. 

CONE,  LORENZEN.  &  WOODMAN, 
Special  Representatives 
New  York.  Detroit.  Kansas  City.  Chicago. 


IL  PROGRESSO 

ITALO-AMERICANO 

Established  1880 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last 
postofHce  statement,  134,286  copies 
11  Progresso  Italo- Americano  enjoys 
(he  distinction  of  being  the  largest  and 
most  successful  Italian  paper  among 
the  Italians  in  the  United  States,  which 
means  among  a  responsive  and  re¬ 
sponsible  class  with  purchasing  power 
to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 
CHAV.  CARLO  BARSOTTI, 

Ed.  and  Pub. 

42  Elm  Street,  New  York  City 


Know 


Your 
service 
is  entirely 
saiu.ac- 
tory.  • 

It  shows 
that  you 
are 

in  close 
pursuit  of 
tr.e  news 
and  that 
your 

resources 
are 

extending 
daily. 

BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


PUBUSHER’S  NOTICE. 

Subscription:  Two  Dollars  a  year  In 
the  United  States  and  Colonial  Posses¬ 
sions,  I2.5U  a  year  In  Canada  and  $3.00 
forelfD. 

It  Is  suggested  that  the  publication 
should  be  mailed  to  the  home  address 
to  Insure  prompt  delivery. 

The  Editor  and  Publisher  page  con¬ 
tains  <172  agate  lines,  168  on  four. 

The  columns  sre  13  picas. 

Advertising  Rates:  Transient  Display, 
25c.  an  agate  line. 

IJberal  disoonnta  are  allowed  on  either 
time  or  space  contracts. 

Small  advertisements  under  proper 
claMlOcatlon  will  be  charged  as  follows: 
For  Sale  and  Help  Wanted,  fifteen  cents 
a  line;  Business  Opportunity  and  Miscel¬ 
laneous,  twenty  five  cents  a  line,  and 
Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  line. 

The  Editor  and  Publisher  can  be  fonnd 
on  sale  each  week  at  the  following 
news-stands: 

New  York — World  Building.  Tribune 
Bnilding.  Park  Row  Building.  140  Nassau 
street.  Manning’s  (opi>osite  the  World 
Building),  33  Park  Row;  The  Woolwortb 
Building,  Times  Building.  Forty-second 
Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentano's  Book 
Store,  Twenty-sixth  Street  and  Fifth 
Avenue  and  Mack's,  opposite  Macy’a  on 
Thirty-fourth  Street. 

Philadelphia — L.  O.  Ran,  7tb  and 
(Tiestnut  Streets. 

Plttsbnrgh — Davis  Book  Shop,  416 
Wood  Street. 

Wssblngton.  D.  C. — Bert  B.  Trenls, 
511  Fourteenth  Street,  N.  W. 

Chicago— Pont  Office  News  Co.,  Monroe 
Street. 

Cleveland — Sefaroeder’s  News  Store, 
Superior  Street,  opposite  Post  Olfice. 

Detroit — SokHnoo  News  Co.,  06  Lamed 
Street.  W. 

San  Francisco— R.  J.  Bldwell  Co.,  742 
Market  Street. 


Exlitors  Who 


R.  J.  BEAMISH 
Philadelphia  Press 


FIFTY  YEARS  A  CRITIC 

George  Pomeroy  Coodale,  of  the  Detroit 
Free  Press  to  Be  Given  a  Banquet. 

Ill  lionor  of  the  fiftieth  .tniiiversary 
of  the  a|i|>ointnieiit  of  (leorjje  Pomeroy 
fbuMlale  as  draniatie  eritie  of  the  Detroit 
Free  Press,  the  eitizens  of  that  city  will 
tender  him  a  |mhlie  haii(|iiet  at  the  De¬ 
troit  .\thletic  Chih  on  (>ctols-r  Hi.  In¬ 
vitations  have  l>een  sent  to  friends  and 
admirers  in  all  parts  of  the  United 
States. 

.Mr.  Goodale  was  Imrn  in  Orleans.  N.  Y., 
.\ugust  12,  As  a  boy  he  worked  in 

a  printing  office,  and  for  many  years  was 


Geukoe  Pomeroy  Goodale. 


city  (“ditor  of  the  Detroit  Free  Press, 
also  writing  the  dramatic  critieisins ;  but 
it  was  ill  ISli.),  after  the  elose  of  the 
war.  that  he  formally  assumed  the  duties 
of  draniatie  editor  of  that  pa|H*r. 

Until  William  Winter  retired  from  the 
position  of  draniatie  editor  of  the  Xew 
York  Trilmne,  .-Viionst  14,  1!MM),  .Mr.  Win¬ 
ter  had  slightly  the  advantage  of  time 
on  his  side  us  regards  eoiitinuoiis  service 
on  one  pa|K-r.  .Mr.  Winter  became  con- 
neetinl  with  the  Trihiiiie  as  dramatic 
editor  on  July  1’2,  1811.5,  whereas  Mr. 
GiHNiale  Itegan  his  career  in  Oetolier  of 
that  year.  Mr.  GiMsIale  is  president  of 
the  Free  Press  Printing  Co.  and  he  is  as 
active  as  a  man  in  the  fifties.  He  has 
never  omittisl  his  annual  trip  to  Xew 
York. 


(Chandler  Seeks  Another  Term 
Cleaveland  (Iiandler,  vice-president 
of  the  .Ainsterdain  Advertising  Agency, 
1180  liroadway,  New  York,  and  manager 
of  the  Hostoii  office,  3.)  Congress  street, 
is  a  candidate  fur  the  Massachusetts 
State  House  of  Rejiresentatives  from  the 
Kighth  Plymouth  llepreseiitative  Dis¬ 
trict.  Mr.  Chandler  represent<*d  this  dis¬ 
trict  ill  the  legislature  of  11)13  and  11)14. 


Clark  Coes  to  Chicago  Herald 

Walter  U.  Clark,  of  CTiieago,  has  given 
up  his  Inisiness  as  s|M‘eial  representative 
to  lieeome  special  edition  advertising 
manager  of  the  (liieago  Herald.  He  has 
lieen  in  special  work  alxint  one  year,  and 
previous  to  that  was  Western  manager 
of  Holland's  Magazine  and  Farm  & 
Haneh  of  Dallas,  Texas. 

The  first  sjieeiaJ  edition  of  the  Herald 
will  l>e  put  out  alsnit  the  first  week  in 
.I'aiinary.  and  plans  are  under  way  to 
make  it  a  ‘’hummer.” 


MORE  PERSONALS 

PHILADELPHIA  PERSONALS 
(Continued  from  page  415.) 

Dan  Patton  has  return<>d  from  the  Ex- 
liosition,  beaming,  hut  well  burned  from 
the  nearly  tropical  conditions  which  he 
reports  a-s  encountering  on  the  Pacific 
Coast. 

F'nllerton  L.  Waldo,  musical  critic  of 
the  licdger,  is  with  us  again  after  his  trip 
to  Ijondon  and  Paris,  after  which  he  went 


to  (Constantinople,  Greece.  Servia  and 
Hiilgaria.  He  interviewed  royalties,  prime 
ministers  and  other  iiutahles  and  has  come 
linek  with  infoiTiiation  enough  on  the 
Kalkans  and  the  Turkish  situation  to  snii- 
jily  Sunday  articles  for  some  time  to 
come.  Siinv  .Mr.  Waldo's  favorite  inetlnsl 
of  writing  is  to  make  copious  notes  on  the 
s|K)t  in  his  ever-eonslant  notebook,  one 
hears  with  some  syiniiathy  that  “Into 
Turkey  and  out  of  it,  I  was  not  allowed  to 
carry  aii.v'thing  in  writing  except  iny 
passport.” 

S.  W.  .Meek,  .Ir.,  son  of  the  general 
manager  of  the  Press,  who  has  been  re- 
Iiorting  on  that  pai>er  through  the  summer 
and  making  many  friends  both  through 
his  iiersonality  and  his  excellent  work,  has 
returned  to  Yale,  where  he  is  the  editor 
of  the  Yale  record. 

MACOOWAN  lectures  ON  THE  STAGE 

Kenneth  Maegowan,  dramatic  editor  of 
the  FCvening  I.,edger,  spoke  at  the  Little 
Theatre  n  few  nights  ago  on  “The  Xew 
Stagecraft.”  The  lecture  was  illustrated 
and  was  the  opening  gun  of  the  new  Stage 
S<K'iety  of  this  city,  an  organization  for 
the  amateur  production  of  artistic  plays, 
in  which  a  numlier  of  local  newspajier 
men  are  interested.  As  an  instance  of 
the  generous,  hig-ininded  attitude  of  the 
iniiinigeiiient  of  the  Press,  the  stick-and- 
a-half  notice  of  the  hsTiire,  and  of  Mr. 
Mnegownn’s  nhilities,  was  run  just  ns  if 
he  were  not  employed  on  another  news- 
pa  iier. 

.Malcolm  C.  F'arrow.  .Tr.,  well  known 
as  a  iiewspa|N‘r  man  in  Shainokin  and 
Heading,  died  at  the  .lePferson  Hospital 
this  week,  following  an  operation  on  the 
stomacli.  Mr.  F'arrow,  who  was  the  sou 
of  .Malcolm  C.  F'arrow,  former  treasurer 
of  Xorthumberland  County,  gave  up  news- 
pa|iei-  work  a  year  ago  to  enter  the  law 
scluMil  of  Dickinson  College.  He  was 
alsiut  30  years  old  and  leaves  a  widow  and 
one  daughter. 

C.vnis  IL  K.  Curtis  returns  to  town  to¬ 
morrow  from  Camden,  Maine,  where  he 
has  his  .summer  home.  He  came  tlown 
on  his  yacht  and  was  accomimnied  by 
Henry  M.  Fhiton,  managing  editor  of  the 
FX’ening  I-edger ;  G.  Warfield  llobhs,  art 
director  of  the  two  Ledgers,  and  F'.  .\. 
Clark,  circulation  manager. 

Curtis  Wager-Smith. 


SAN  FRANCISCO  PERSONALS 

Andrew  M.  I-awrenee,  the  former  man¬ 
ager  of  the  Ilearst  newspaiier  interests  in 
Chicago,  has  Iwen  here  for  some  da.vs,  re¬ 
newing  old  ne<|uaintanes  in  the  city  where 
he  rose  from  a  newsboy  to  1h*  manager  of 
the  F'xaminer.  He  will  leave  here  short¬ 
ly  for  Xew  York,  aeeompanied  by  Mrs. 
IjiWTeiiee.  i 

H.  S.  Scott,  general  manager  of  the 
Detroit  News,  here  on  a  pleasure  trip 
with  his  family,  is  utilizing  his  holiday 
to  make  a  study  of  inunieiiial  ownership. 
Detroit  may  take  over  the  privately 
owned  ear  lines  in  that  city  and  Scott  is 
greatly  in  favor  of  the  proposition. 

IL  i>.  Slater,  of  Fll  Paso,  Texas,  editor- 
in-chief  of  the  Fll  Paso  Herald,  is  in  the 
city  doing  the  Flxposition. 

Lafayette  Young,  ex-United  States 
Senator  from  Iowa  and  editor  of  the  Des 
Moines  Daily  ('apital.  has  arrived  from 
the  Flnst.  aeeompanied  by  his  daughter 
and  son. 

C.  M.  Hergerstrasser,  managing  editor 
of  the  Wall  Street  Journal,  is  here  from 
Xew  York,  doing  the  Flxtmsition  and  look¬ 
ing  over  the  Coast  financial  situation. 


CLEVELAND  PERSONALS 

Tom  Swope,  formerly  sporting  editor 
of  the  Press,  has  gone  to  the  Cincinnati 
Post,  to  fill  the  same  position  there. 

Sheldon  Fairlianks,  who  has  been  hold¬ 
ing  down  the  state  desk  on  the  Press, 
has  lieen  transferred  to  the  local  copy 
desk  of  that  pajier. 

I»uis  B«>8t,  considered  one  of  the  liest 
general  workmen  in  town,  has  joined 
the  T.<eader  staff.  Mr.  Best  formerly  did 
similar  work  on  the  Press. 

Jack  Raper,  writer  of  “Most  Any¬ 
thing.”  for  the  Press,  has  returned  from 
the  Pacific  Coast,  where  he  spent  his  va¬ 
cation.  During  his  stay  there,  he  was 
the  guest  of  Eugene  MacLean,  former 
editor  of  the  Press,  who  now  holds  a  sim¬ 
ilar  position  on  the  San  Francisco  News. 


R.  (’hi vers,  who  is  now  business 
manager  of  the  New  York  Glolie,  was 
formerly  advertising  manager  of  the 
News. 

11.  R.  Kohorn,  formerly  well  known  in 
iiewspajM’r  and  advertising  circles,  has 
formed  a  company  known  as  tlie  Koiioni 
-Advertising  Cuiiipany,  with  offices  in  the 
IlipiMKlroiiie  Ruilding.  The  principal  w<irk 
will  lie  the  planning,  writing  and  plac¬ 
ing  of  advertising  copy. 

F21w<Kid  Street,  J.  1).  Teinplemaii  and 
A.  11.  Tiiineriiian  are  new  inemlHTS  of 
the  Cleveland  Advertising  Cluli. 

Howard  J.  Cunningham,  who  has  lM>cn 
associated  with  the  Carl  M.  Green  Go.,  of 
Detroit,  has  been  elected  secretary  of 
the  company. 

Henry  H.  Morgan,  well  known  in  both 
Chicago  and  New  Y'ork,  has  become  con¬ 
nected  with  the  sales  promotion  of  the 
John  L.  Clough  Advertising  Agency,  witli 
offices  in  the  Merchants  Bank  Building. 
Indianapolis. 

L.  C.  Bartlett  has  resigned  from  the 
service  department  of  the  Griffith-Still- 
ings  Press,  of  Boston,  and  has  joined  the 
advertising  staff  of  Crowley,  Milner  & 
Co.,  of  Detroit. 

Joseph  Kelly,  well  known  in  automo¬ 
bile  advertising  circles,  has  Ikh-ii  ap- 
jMiiiited  head  of  the  new  advertising  and 
publicity  department  which  the  Indiiin- 
ajMilis  hrancli  of  the  F’ord  Alotor  Coiii- 
])any  has  just  started. 

Horace  F'.  Smith,  formerly  manager  of 
the  Manufacturers’  Flxhiliit,  has  joined 
the  F'reemaii  Advertising  Agency,  of 
Hichiiioiid,  Va. 

Beiijiunin  .Akin,  ndverlisinj;  manager 
of  lluyler’s,  has  resigned  that  posi¬ 
tion  in  order  to  devote  himself  to  th(‘ 
sales  department.  The  advertising  man¬ 
ager’s  position  will  lie  alHilished,  although 
matters  in  relation  to  advertising  will 
lie  passed  upon  by  ^Ir.  Akin. 

M.  Y.  Putnam,  of  the  advertising  firm 
of  AYcimI.  I’ntnam  &  AYood,  of  Boston, 
has  retired  from  business.  Allen  Wood 
will  in  the  future  be  Inith  president  and 
treasurer. 

J.  H.  Gorham  and  (’.  U.  Deane,  lately 
with  the  Flseo  Sales  Service  of  Boston, 
are  starting  in  business  for  themselves 
in  that  city. 

Charles  IL  McKintosh,  for  some  time 
head  of  the  advertising  department  of 
the  Clyde  Iron  Works  of  Duluth,  Minn., 
has  joined  with  Milton  L.  Stewart  in 
forming  the  Stewart-MeKintosh  Co.,  to 
do  direct  advertising. 

George  FI.  Armstrong,  formerly  sales 
manager  of  the  TI.  B.  Claflin,  has  joined 
the  New  York  City  advertising  staff  of 
Ijcslie’s  and  Judge. 


TEXAS  PERSONALS 

F’inis  Fy.  F'orgy  has  assunu-d  editorial 
supervision  of  the  Princeton  (Tex.) 
News. 

.1.  L.  Sharp,  cirenlatioii  manager  of  the 
Dallas  (Tex.)  Dispatch,  one  of  the 
Scripps-McHae  jiapers  in  Texas,  and 
Aliss  Hose  Montgomery,  of  Louisville, 
Ky.,  were  married  in  T.onisville  on  the 
night  of  Septeinlier  23.  Mrs.  Sharp  is 
the  daughter  of  former  Congressman 
Montgomery,  of  Kentucky. 

Wyche  Greer,  who  recently  was  re¬ 
ported  to  have  purchased  the  F]1  Paso 
(Tex.)  Herald,  has  changed  his  plans  as 
to  the  purchase  of  that  Jiaper,  and  is 
now  general  manager  of  the  F'ort  Worth 
(Tex.)  Record.  Mr.  Greer  has  launehed 
an  active  campaign  to  increase  the  cir¬ 
culation  of  the  Record  and  has  cut  the 
price  of  subscription  to  65  cents  a  month 
or  $7  a  year.  Before  going  to  F^l  Paso. 
Mr.  Greer  was  interestcnl  in  the  Reiiu- 
mont  (Tex.)  F'nterprise. 

J.  C.  WiKidward  lias  sold  his  inten’st 
in  the  Paris  (Tex.)  Daily  Herald  to  his 
partner,  J.  G.  Garner,  and  expects  to 
purchase  a  jtaper  in  some  other  town  in 
Texas.  He  is  now  negotiating  to  pur¬ 
chase  the  Palmer  Rustler.  He  has  been 
in  newspniier  work  in  Texas  for  twenty- 
five  years. 

F'.  H.  Ayres,  of  Austin,  Texas,  formerly 
connected  with  the  San  Antonio  Express 
and  the  Austin  Statesman,  has  gone  to 
1  touglas.  Ariz..  where  he  will  become  edit¬ 
or  of  the  Douglas  Daily  Dispatch.  Mr. 
Ayres  has  been  in  the  newspaper  work  in 
Texas  for  a  number  of  years. 
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F.  J.  BEVERIDGE  DEAD 


London  Manafser  of  the  Belfast  Evening 
Telegraph  a  Victim  of  Fneuinonia. 

The  news  has  reached  this  country  of 
tlie  death,  in  Brighton,  EuRland,  of  F.  ,1. 
Beveridge,  manager  of  the  London  office 
of  the  Belfast  (Ireland)  Evening  Tele- 
gniph  and  allied  papers,  suddenly,  of 
pneumonia,  lie  was  128  years  of  age. 

.Mr.  Beveridge  had  his  early  news- 
l)aper  e.xperieuce  in  the  office  of  tho 
Evening  Telegraph,  in  Belfast,  where  he 
remained  for  a  numher  of  years.  Short¬ 
ly  before  his  father’s  death  he  joined  the 
London  office  and  became  manager  there 
at  the  time  his  father  died,  in  At 

the  time  of  the  rwent  air  raid  on  I.s)n- 
don,  Mr.  Beveridge,  who  was  a  siiecial 
constable,  remained  in  the  streets  all 
night,  and  it  is  ladieved  that  it  was  then 
that  he  contracted  the  cold  which  was 
the  remote  cause  of  his  death. 


DEATH  OF  FRANKLIN  B.  BEERS 

Well-Known  Newspaper  Man  of  Rome, 

N.  Y.,  Succumbs  to  Heart  Trouble 

Franklin  B.  Beers,  one  of  the  proprie¬ 
tors  of  the  Home  (X.  Y.)  Sentinel,  and 
a  i)rominent  citizen  of  that  city,  died  at 
liis  home  there  on  September  17,  of 
heart  trouble.  He  had  In-en  in  failing 
health  for  a  year,  but  remained  at  his 
work  until  alsmt  three  months  ago, 
wlien  he  was  compelled  to  stop.  .After 
that  he  failed  rapidly. 

Mr.  Beers  was  lK)rn  in  Schenectady, 
March  8,  1841,  coming  to  Home  when 
six  years  old.  and  at  the  age  of  14  he 
entered  the  ])rinting  office  of  the  Homan 
Citizen  and  there  learmsl  the  printers’ 
tratle.  He  became  a  proprietor  of  the 
Home  Sentinel  December  1,  lS(i;i,  under 
the  name  of  C.  11.  Warren  &  Beers.  In 
.lime,  181)4,  .\.  C.  Kessinger  purchasisl 
Mr.  Warren’s  interest  and  the  ])aper  was 
th«u  conducted  jinder  the  name  of  Beers 
&  Kessinger  tiil  May  12,  18();i,  when-  tlie 
Home  Sentinel  Company  was  organized. 

Mr.  Beers  was  a  .‘{211  degreo  Mason  and 
])rominent  as  a  Knight  Tem|)lar  and  in 
the  otlier  branches  of  Masonry.  He  was 
made  a  .Mason  in  18(1.-).  and  was  ])re8i- 
dent  of  the  Alasonic  Temple  .Association. 
He  wiis  also  a  member  of  the  Nobles  of 
the  Mystic  Shrine  of  I’tica.  He  was 
major  in  the  National  Guard.  IBUh  Reg¬ 
iment,  and  also  a  member  of  the  Ganse- 
voort  Light  Guards,  a  member  of  the 
Home  Cemetery  .Association  and  of 
Home  Council,  lloyal  .Arcanum. 

May  27,  18(!2.  Mr.  Beers  married  Miss 
Frances  Marion  .Abell,  who  siirvives, 
with  two  daughters  and  one  son. 

Colorado  Editor  Murdered 

Robert  Mitchell,  editor  of  the  Walsen- 
burg  ((’ol.)  Independent,  was  shot  and 
killed  while  alone  in  his  home  last  Sun¬ 
day  night.  Mrs.  Mitcliell  and  another 
lady  saw  the  murderer  running  away 
from  the  house  as  they  returned  from  a 
<  s-es  with  bloodhounds 
are  searching  the  mines  for  the  slayer. 

Mr.  .Mitchell  had  been  lending  the  fight 
in  the  State  courts  to  unseat  Sheriff  .left 
Farr,  head  of  the  Colorailo  F'uel  and  Iron 
Company’s  political  machine  in  Huerfano 
Cotinty.  He  had  in  his  i)os.session  evi¬ 
dence  offered  to  the  Supreme  (’ourt  al¬ 
leging  that  Farr  had  been  illegally  elect¬ 
ed.  Tbe  editor  intended  to  itresent  this 
evidem-e  to  the  F'ederal  Grand  .fury  in 
Oi'tober.  He  had  often  been  warned  that 
his  fearless  opposition  to  alleged  corrup¬ 
tion  would  result  in  his  death. 

OBITUARY  NOTES 

TitoM.-vs  U.  Atkin,  one  of  Texas’  pio¬ 
neer  newspaper  men,  founder  and  first 
president  of  the  Southwest  I’ress  .Associa¬ 
tion,  died  sudilenly  at  bis  home  in  Bee- 
ville.  Texas,  on  September  21,  in  bis 
seventy-fourth  year.  For  many  years  he 
had  been  editor  of  the  Beeville  Picayune. 

.Auinzo  TituiKTrs.  a  well-known  news- 
pajier  man  of  Boston,  who  had  ber-n  con- 
nei'ted  with  Boston  journalism  for  38 
years,  is  dead  in  Medford,  Mass.  He  was 
8.')  years  old. 


AA'.  AATnukld  Conn,  Jk.,  assistant  ad- 
vertisitig  manager  of  Albert  Pick  &  Co. 
of  Chicago,  died  on  AA'ednesday,  Septem¬ 
ber  1,”.,  at  his  home  in  Chicago.  He  was 
in  liis  twenty-eighth  year. 

AA'ii.li.xm  G.  Kinsei.i.,  for  fifteen  years 
editor  of  the  Santa  Barbara  Press,  who 
removed  to  Berkeley.  Cal.,  twelve  years 
ago,  died  on  September  17  at  Ids  home 
there  from  heart  trouble.  Kinsell  was  04 
years  of  age.  ii  native  of  C’olumbus,  ()., 
and  had  been  a  resident  of  California  for 
over  forty  years. 

Cll.xin.KS  Bkodiik.M),  wbo  covered  tbe 
('riminal  (’ourt  building.  New  York  City, 
for  the  Evening  Mail  and  later  for  the 
(ilobe,  died  recently  at  a  hospital  in 
Nyack,  N.  Y.  No  details  are  available, 
except  the  fact  of  his  death  there.  Mr. 
Brodhead  was  accounted  one  of  tlie  best 
court  reiKirters  in  the  business,  and  had 
covered  many  famous  trials.  He  also 
wrote  many  fine  political  stories.  His 
home  was  at  Tappan,  N.  Y. 

JutHiE  Ar.iiERT  Bowie  Ci’nxingh.v.m, 
for  twenty  years  managing  editor  of  the 
Baltimore  Herald,  and  at  one  time  cou- 
ne<-ted  with  the  old  St.  Louis  DeiiuM-rat, 
died  in  Baltimore  on  AVednesday.  He 
was  a  friend  of  .7ose])h  Pulitzer,  Carl 
Schiirz,  .lohn  .A.  Cockerill  and  other 
journalists  of  twenty  years  ago. 

George  P.  H.  .AlcA’ay,  a  former  news¬ 
paper  man.  who  held  a  position  in  the 
New  A’ork  City  Finance  Department  for 
seventeen  years,  died  in  liis  office  of 
heart  disease  on  Tuesday,  at  the  age  of 
38.  He  was  for  twenty  years  a  member 
of  the  New  A’ork  Press  Club,  and  a  .Ma¬ 
son.  He  was  much  interested  in  the  his¬ 
tory  of  the  city  and  made  considerable 
research  in  that  direction. 


TEXAS  CIRCULATION  MEN 


Interesting  Programme  of  the  Coining 
Two-Day  Convention  at  Dallas. 

.Announcement  is  made  that  the  third 
annual  meeting  of  the  Texas  Circulation 
Managers’  .Association  will  1m‘  held  Octo¬ 
ber  20  and  21,  at  Dallas.  Tliis  meeting 
will  be  the  first  two-day  session.  In  the 
past,  the  circulators  have  always  con¬ 
fined  their  sessions  to  one  day;  but  this 
year,  on  account  of  the  growth  of  the  or¬ 
ganization,  the  extcniled  business  jiro- 
gram,  and  a  great  deal  of  entertainment, 
it  was  found  necessary  to  increase  the 
time  covered. 

.A  new  dejiarture  will  be  tlie  jiresence 
of  the  ladies,  tlie  previous  meetings  hav¬ 
ing  been  stag  atfairs.  The  ladies  will 
have  places  on  the  |)rogram  at  the  an¬ 
nual  banquet  to  be  held  on  the  first  night 
of  the  convention. 

Sidney  D.  Long  of  the  AVichita  Eagle, 
past  jiresident  of  the  I.  C.  M.  .A.,  and 
.lohn  M.  Schmid  of  the  liidiana|>olis 
News,  vice-president  of  the  I.  C.  Al.  A., 
will  probably  be  present.  .1.  .A.  Mathews 
of  the  Daily  Oklahoman,  Oklahoma  City, 
and  Leon  .1'.  A’an  Leays  of  the  St.  Louis 
Star,  the  honorary  members  of  the  or¬ 
ganization,  will  attend. 

Under  the  administration  of  Air.  AA’hite 
several  new  members  have  been  added 
and  a  monthly  confidential  bulletin 
established. 

Below  is  the  programme  in  jiart: 

First  day.  c•oIlvenp  at  10 :3n.  aiidltoriunri 
Dallas  Cliambcr  of  (’oiiiincrce ;  business 
sessions,  with  4."  minutes  for  lunch,  until 
0  o’clock.  At  7  r.'in  the  thlid  annual  ban- 
ipii't  will  be  held  In  the  I’alm  Garden  at 
the  .Vdolphus  Hotel. 

Second  day,  assimible  at  10  :.'!0  at  the 
News-.Iournal  plant  for  1  hour's  Inspec¬ 
tion  of  the  plant.  At  11  an  aiitoniohllc 
ride  over  the  city  will  be  made,  and  the 
afternoon  will  be  spent  at  the  State  Fair 
Grounds.  In  clise  all  of  tbe  business  is 
not  completi'd  tbe  first  day.  an  early  morn¬ 
ing  session  will  be  held  tbe  second  day. 

Members  and  subjects  of  papers : 

M.  \V.  Florer.  Dallas  News — “Ixioklng 
Ilackward  Over  the  Texas  Newspaper  Situ¬ 
ation  for  Twenty-five  Years." 

II.  11.  Fris.  Id  I’aso  Herald — “How  I 
Build  the  Circulation  of  the  Herald 
Through  the  Medium  of  the  Small  Boy.” 

S.  H.  A'onng,  Dallas  TImes-Herald — 
“Noon  Kdltlons :  How  to  Make  Them 
Worth  While ;  Why  Many  Evening  News¬ 
papers  Do  Not  Attempt  Them.” 

.1.  .1.  Holohan.  Beauitiont  Enterprise — 
“Handling  Circulation  In  Saw  Mill  Towns  : 
Advantage  of  Mall  IJst  Over  the  Agents.” 


Holla  B.  Klnard.  Beaumont  .lournal — 
“What  the  Cp-to-Datc  Circulation  Manager 
Must  Know.” 

Herbert  I’eters.  Galveston  Tribune — 
"The  Story  of  the  Big  Storm  and  How  We 
I’ubllshed  and  Circulated  the  Tribune  fn- 
der  Dllticultles.” 


PRESS  ASSOCIATIONS 

The  F'lorida  State  Pre.ss  .Association, 
which  will  liold  its  convention  at  -lack- 
sonville,  October  13  to  13,  will  be  well  en¬ 
tertained  if  tlie  plans  of  Frank  Cassidy, 
chairman  of  the  entertainment  commit¬ 
tee,  do  not  miscarry.  He  has  called 
many  representative  business  men  to  his 
aid  and  expects  to  make  the  convention’s 
soeial  side  a  success. 

Alinnesota’s  “Newspaper  AVeek,”  which 
is  to  extend  from  (letolmr  10  to  10,  is 
receiving  much  aid  from  a  committee  of 
editors  which  has  been  organized  to  help 
it  along.  This  committee  is  eompo.sed 
of  Alinnesota  newspajier  editors  who 
plan  to  secure  as  much  newspaper  pub¬ 
licity  as  possible  in  order  to  drive  home 
the  advantages  of  Alinnesota. 


CHANGES  IN  INTEREST 

Nokto.n,  Kan. — The  Daily  Telegriun 
has  Imen  bought  by  a  syndicate  of  Nor¬ 
ton  DeiiuKiats  including  I).  G.  Hamilton. 
F'.  AI.  Garrity.  AI.  B.  Lease.  C.  AA'.  Cami)- 
bell  and  Congressman  ,7.  R.  Connelly,  of 
Colby.  The  Telegram  was  started  here 
seven  years  ago  b.v  AA’ill  Garland  and 
afterwards  owned  by  his  father,  Nick 
Garland.  .After  the  death  of  the  latter 
the  paper  was  taken  again  by  AA’ill  Gar¬ 
land.  He  will  i)robably  remain  as  editor 
of  the  paper  when  the  new  owners  take 
over  tbe  management. 

F’AKinAiT,T.  .AIinn.  —  Tbe  Faribault 
Daily  News  and  Daily  Republican  have 
consolidated  and  oul,v  an  evening  paper, 
to  be  called  tbe  News-Republican,  will  be 
issued  hereafter.  The  managers  will  be 
Howard  Bratton  and  AA'alter  AI.  AA’est. 
'I’lie  papers  have  been  running  for  about 
ten  months. 

MISCELLANEOUS 

Afh'rrtiMrweiitM  umlvr  thin  rlnffsiflralion.  ten 
ventH  pvr  line  each  in^iertion.  Count  six 
iroriJs  to  the  line. 


WANTED  REPRESENTATION. 

An  acriciiltnr.’il  w4M*kl.v  in  tlip  iiiliMIe 

west  Hpef’ial  r4*|»n‘sei)tatlDii  in  the  Chi* 

cajfD  ttcld.  hy  an  a^<*nc.v  s(*rviin:  a^riciiltnral 
riH'ilii.tns.  ('irculation  L«*tw»*on  nlxty  and  H<»v»*nty 
thouHand.  I.iviHt  proitoMitfon  in  its  territory. 
Its  eliaracter  entitles  it  to  association  on  list 
with  best  AKrlciiltiiral  Journals.  Will  uphold  its 
eml  of  the  iMisiness  for  repres«*!itntive  and  reflect 
credit  on  inv  list.  Write  and  see  If  this  will 
not  Just  till  in  when  you  n«‘ed  a  paiMT.  Address 
i)  l.Vr».  care  Editor  and  ruhlisher. 


WA.NrEO  -|{ep*'‘**<ontiitlve  in  N(*w  York  (’It.v 
tf»  cover  tlie  Eastern  Territory  for  sportsinan’s 
ina^aKliie  i>uhlish<Ml  in  Pennsylvania,  ('irculatioii 
of  this  nia»;azlne  is  ten  thousand.  Mostly  <'on* 
eentrated  III  State  of  Pennsylvania.  Excdlent 
opportunity  for  the  rluht  man.  .\ddress  Wild¬ 
life.  cure  The  Editor  and  Pu!»lislier. 


FOR  SALE 


Adt'ertiMeinnitH  untler  thin  vlnssifieation  fif¬ 
teen  eentM  fter  line,  eoch  insertion.  Count 
Mix  ironls  to  the  line. 


FOR  SALB— At  an  ezeeptlonal  bargain, 
aligbtly  used  hlKh-apefsl  thirty-two  pa^e  cylinder 
Duplex  printing  preas,  In  perfect  condition. 
Owners  having  consolidated  and  using  larger 
press.  Write  for  price  and  particulars.  A. 
McNeil.  Jr.,  Post  Publishing  Company,  Bridge- 
|s>rt.  Conn. 

Monthly  farm  paper,  100,000  circulation, 
located  Middle  West.  Price  $25,000.  Good 
opportunity.  IlarrU^DIbble  Company,  New 
York. _ _  ^  _ _ _ 

lEAUE  CHANCE.  CGiisolidatioii  of  two  daily 
plants  pei’tnits  sale  «»f  comphtc  newspapiT  and 
iiKNlern  J<>l>  plant,  inclndiiu;  Duplex  ten  pai;e 
press.  Drernier  (Whitlock).  Idnetypes,  Power 
.Dddars.  (hitters.  imNlerii  type  faces,  etc.,  at 
rare  harL'aIn  for  liiinn'diate  removal.  Daily 
N(  \vs.  Deh.lt.  WIs. 


FOR  8AT.E  AT  A  BARGAIN 

Double  Deck  Potter  Newspaper  iircss.  4-fl-R-lO- 
12  Id  p.xg<‘s.  Owners  liave  c(»nsoiidat«*d:  p«*rfeet 
<’onditlon.  Write  for  particulars,  Cnion-Sun 
Company.  Iss’kport.  N.  Y. 


FOR  SALE— One  of  the  ht‘st  paying  and  great¬ 
est  newspsp«*r  properties  In  a  city  of  JL’i.OOO 
IK.pnlntlon  piitdlshed  anywhere  In  the  Cnifed 
States,  (’an  be  purchased  at  a  rcas.mahle  flifiire 
localise  of  the  death  of  the  owner  and  editor. 
Cnless  you  have  at  least  $ih>,P(¥>  cash  as  a  first 
payment.  It  would  he  a  waste  of  time  to  answer 
this  ad.  Address  D  I.kIO.  care  of  Editor  and 
Puhllsher. 


$9,000 or  LESS 

cash  will  be  used  as  first  payment 
on  satisfactory  daily  or  weekly 
newspaper  property.  Weeklies 
must  be  in  county  seats.  Northern 
Illinois  and  northern  Ohio  loca¬ 
tions  preferred.  Proposition  M.  V. 


CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  Nev/ York  City 


$10,500 

AA'ill  buy  a  New  York  State  Even¬ 
ing  Daily  doing  a  gross  business  of 
$26,000  per  annum  and  showing  a 
substantial  net  profit.  Favorable 
terms  will  be  made  to  an  active  and 
experienced  newspaper  man.  A 
recent  death  creates  this  oppor¬ 
tunity. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  Sr  Magatine  Properties, 
Times  Bldg.,  New  York 


HELP  WANTED 


Ativi  i  tiKvmt  ntn  iiniler  thin  rhinniflciition  flf- 
tfiii  ivntn  in’i-  liiif,  iitch  innirtwn,  .Count 
Kcvcii  irorila  to  the  line. 

W.VNTEl) — To  Uear  from  a  man  woll  vorsod  in 
the  kiiowle<lge  of  makeup  for  position  as  Fore¬ 
man  In  newspaper  comi)o8lng  room.  Must  lie 
elllelent  Boss  and  thorougbly  familiar  with  coat 
of  production.  State  wages  reiiuireil  and  give 
references.  New  England.  Address  D  1033, 
Editor  and  ruhlisher. 


LAYOUT  AND  COPY  MAN. 

A  elever  young  man,  able  to  make  attractive 
pencil  layouta'fi:vm  his  own  hleas  or  those  given 
to  him,  ami  to  prepare  eopy.  Is  wanted  to  take 
eliarge  of  oar  Service  Department.  'The  right 
man  can  fix  bla  own  salary.  “  Unusual  oppor- 
tuidty  for  adraneement  ami  Increased  respon- 
aihility. 

All  applteations,  which  must  be  In  writing, 
will  be  treated  In  confidence. 

Please  state  these  three  things  clearly:  (1) 
Bxi)erlence;  (2)  Salary  expected;  (3)  Age.  W. 
G.  Woodward.  Advertising  Manager,  New  York 
Tribune. 


SITUATIONS  WANTED 


AflvcrtiMcmt'HtM  umler  this  vlnssifieation  ten 
cents  Iter  line  each  insertion.  Count  six 
irortls  to  the  line. 


Frank  S.  AflaiiiH.  a  friend  of  mine,  thinks 
that  a  word  from  me  may  help  Home  and  an  he 
1h  ^layim;  tlie  iilll.  well.  **1  should  worry!*’ 
Adams,  a  man  of  !!!).  fine  eliaracter  and 
ability,  lias  com|>leu*d  a  pros)H>rous  KUiiimer. 
Now  li*'  is  n‘ady  for  work.  Some  years  ago  he 
lnvt*sted  his  surplus  Favlugs  in  an  apple  orchard 
at  (grcciiwfXHl.  Va.  I  tidl  you  this  so  that  you 
may  get  the  thought  that  a  man  who  can  make 
mouev  for  liimself  and  Hiic«*essfnlly  invest  it.  is, 
to  tH’giii  with,  a  ratiier  rare  type.  Adams  knows 
circulation — hig  town  and  little  town  trade  and 
farm  papers  tliroiigh  and  tlirough.  Likewise  be 
lias  an  intimate  a(M|uaintauce  with  advertising. 
You  see.  lie's  a  versatile  fellow.  Now  he  is 
HMiily  to  undertake  the  work  of  Ids  life  and  he 
desires  to  enlist  lieDtre  Oder  gets  Idm.  He 
wo'ipi  (’(uisider  an  investm**iit.  Wiiilc  on  »i 
Itii’limond  paper  lie  made  a  great  showing  In  in¬ 
creasing  earnings.  He's  u  find  tor  some  oik  and 
Ills  -sjM’vIccs  may  hv  secur'd  at  the  right  figure. 

I  niiin’sitntingl.v  cndors«‘  iiim  witlioiit  (lualifi- 
•atloii.  He  is  sane,  s(dier.  energetie.  moreover 
lie  has  a  ke«m  mentality  and  perhaps  best  of  all 
he  is  in  rugged  tnaltli. 

.\ddress  .1,  \V.  Drown.  FMitiir  and  Pnidisher, 
or  F'.  S.  .Vdauis.  Nis’kainelUe  Orchards.  (Jreeii- 

wockI.  Vn, _ 

.\  man  with  wld**  cxpiTlcnce  la  general  adver¬ 
tising.  and  siD’cessful  record  in  developing  ad¬ 
vertisers,  wants  to  connect  with  a  pnidisher, 
who  has  a  tiidd  that  is  undeveloi>ed.  to  develo|» 
tlie  advertising  In  ids  field.  ON  A  STTtlCTLY 
CO.M.MISSION  BASIS.  I  have  the  ability,  ex¬ 
perience  and  kiM*wledge  necessary,  and  eaii  make 
my  work  worth  while  to  any  pnidisher  who  has 
the  field.  Address  A.  L.  T.,  care  FMitor  and 
Piiblislier. 

LEGAL  NOTICE. 

Tlie  Annual  Meeting  of  tlie  Stockholders  of 
the  Dahl  .Munnfaeturing  (\>mpiiny  will  he  held 
at  tlie  Company’s  factory.  olS  E.  13.'>rd  Street, 
in  the  Borough  of  the  Bronx.  New  York  City, 
on  the  12tU  day  of  Octoiur.  1015,  at  8  o’clock 
I*.  M..  for  the  idectl'm  of  Directors  and  lu- 
spectors  of  Election  for  the  ensuing  year. 

(  ARL  M.  NICHOI.SON,  Secretary. 
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HONEST  ADVERTISING  TO  PREVAIL 

Two  Brooklyn  SocietieB  Declare  War 
Against  Fraudulent  Publicity. 

The  Business  Men’s  Protective  and 
Civic  Association  of  Borough  Park  and 
Vicinity,  Inc.,  and  the  National  Alliance 
Against  False  and  Fraudulent  Advertis¬ 
ing,  launched  a  crusade  against  objection¬ 
able  advertising  at  a  meeting  held  at 
Borough  Park  Casino,  Brooklyn,  on  the 
evening  of  September  23.  Austen  G.  Fox, 
president  of  the  first-named  society  and 
founder  of  the  second,  was  the  principal 
speaker.  A  large  audience,  was  present 
and  much  enthusiasm  prevailed. 

“Oiir  slogan  is,”  said  Mr.  Fox,  “honest 
advertising  shall  prevail  or  its  violators 
shall  land  in  jail. 

“’This  is  the  sum  and  substance  of 
what  shall  be  and  what  shall  eventually 
happen  now  that  that  there  are  signs  of 
laws  forbidding  false  and  misleading  ad¬ 
vertising  being  enforced  by  this  body, 
which  now  begins  to  wage  a  real  war 
against  those  advertising  fakers  who 
through  their  cunning  and  misleading  ad¬ 
vertisements  in  the  public  press,  by  mail 
and  otherwise,  have  robbed  the  general 
public  and  thereby  undermined  and  ruined 
the  general  public’s  belief  in  the  legitimate 
advertising  of  honest  merchants  and  ad¬ 
vertisers  in  general.” 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC., 
Advertising  A  Sales  Service, 
115  Broadway,  New  York. 


FRANK,  ALBERT  A  CO, 

26-28  Beaver  St.,  New  York. 
TeL  Broad  3831. 


HOWLAND,  H.  S.,  ADV.  AGENCY, 
INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 


LEVEY.  H.  H.. 

Marbridge  Bldg.,  New  York. 
Tel.  Greeley  1677-78. 


Publishers*  Representatives 


BUDD,  THE  JOHN,  COMPANY, 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St  Louis. 


CONE,  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg,  N.  Y.;  Advtg.  Bldg, 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg,  Chicago. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G.  LOGAN,  CO, 

747-748  Marquette  Bldg,  Chicago, 
IlL;  200  Fifth  Ave,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Kresge  Bldg.,  Detroit  Mich. 


VERREE  *  CONKLIN,  INC, 
225  Fifth  Ave.,  New  Yorl^ 
TeL  Madison  Sq.  962. 


TO  ADVERTISE  APPLES 

Campaign  Planned  to  Market  Oregon 

and  Watihington  “Skookums.” 

The  Mutual  Service  Corporation  of  90 
West  street.  New  York,  is  about  to 
launch  a  campaign  in  the  newspapers  of 
New  York  City  for  the  “Skookum” 
apples.  These  come  from  Oregon  and 
Washington,  where  the  growers,  instead 
of  trying  to  market  their  own  product, 
operate  through  the  Northwestern  Fruit 
Exchange,  a  company  which  has  an  office 
at  Seattle,  Wash.,  and  another  in  this 
city.  Street  car  advertising  has  been 
us^  for  some  little  time,  but  the  cam¬ 
paign  is  now  about  to  be  broadened  to 
include  newspapers.  The  space  used  will 
be  four  inches,  single  column — perhaps 
double  column. 

The  appropriation  for  advertising  is 
based  upon  the  amount  of  apples  shipped 
from  the  Northwest,  and  it  naturally  fol¬ 
lows  that  a  successful  season  for  these 
apples  might  bring  about  a  quite  exten¬ 
sive  campaign.  In  that  case  it  is  prob¬ 
able  that  newspatiers  outside  of  New 
York  will  be  used  as  fast  as  the  business 
warrants  it.  “Skookum.’’  it  is  explained, 
is  an  Indian  word  meaning  “bully.” 

NEWSPAPER  ADVERTISING 

Only  Costs  Half  a  Cent  a  Year  to  Reach 

the  Merchant’s  Prospects 
In  an  address  In-fore  the  Cincinnati 
Ad  Club  on  Wednesday,  Carl  Hunt,  ed¬ 
itor  of  Associated  .Advertising,  had  this 
to  say  about  the  importance-  of  local 
newspaper  advertising: 

“In  the  case  of  the  local  advertiser, 
appealing  to  the  whole  community,  or  to 
any  considerable  number  in  all  parts  of 
the  community,  the  newspaper,  of  course, 
is  the  cheapest  and  the  best  medium. 

“In  the  newspaper,  it  is  possible  to 
reach  a  whole  family  many  times  a  year 
w’ith  a  space  big  enough  to  make  an  im¬ 
pression,  for  a  fraction  of  a  penny  a 
year  a  person.  For  example,  suppose 
the  circulation  of  the  newspapers  of  a 
community  total  2(Ki.(MK) — (kXl.OOO  peo¬ 
ple  should  Ik-  expected  to  read  those  pa¬ 
pers— three  persons  for  each  copy.  And 
$.3,000  a  year  would  buy  a  lot  of  space. 

“Such  an  expenditure  would  take  the 
advertiser  into  the  papers  often — at  a 
cost  of  half  a  cent  a  year  a  person!  I 
believe  the  public,  often  wondering 
about  the  apparently  large  sums  spent 
in  advertising,  fails  to  appreciate  the 
very  small  cost  for  reaching  each  pros¬ 
pect.  over  and  over  and  over.  .A  half  a 
cent  a  year!” 

Big  .Armour  Advertising  Going  Out 

Mallory.  Mitchell  &  Faust,  of  Chicago, 
are  placing  .3.3.000  line  contracts  with 
Eastern  newspapers,  for  the  account  of 
Armour  &  Co.,  scheduled  to  begin  early 
in  the  present  month. 

I’pon  the  occasion  of  awarding  these 
contracts,  representatives  of  the  different 
newspapers  met  with  Mr.  Paul  E.  Faust, 
of  the  above-named  agency,  and  Mr.  Will¬ 
iam  T.aughlin,  advertising  manager  of 
Armour  &  Co.,  at  luncheon  at  the  Hilt- 
more  Hotel  in  this  city  on  Tuesday. 

The  purpose  of  the  meeting  was  to 
outline  to  the  publishers  the  scope  of 
the  campaign,  the  products  to  l)e  ad¬ 
vertised  and  the  merchandising  idea 
which  .Armour  &  Co.  are  working  out. 
in  advertising  their  trade-marke<l  com¬ 
modities. 

Twenty  Eastern  publishers  were  pres¬ 
ent.  representing  news|)apers  in  Penn¬ 
sylvania.  New  A’ork,  New  .Jersey,  Vir¬ 
ginia.  Florida  and  Georgia. 

On  Wednesday  a  similar  meeting  was 
held  at  the  Copley-Plaza  Hotel,  in  Bos¬ 
ton,  at  which  leading  New-  England  pub¬ 
lishers  were  in  attendance. 

Effective  Railroad  Publicity 

The  Baltimore  and  Ohio  railroad  en¬ 
tered  recently  upon  a  national  advertis¬ 
ing  campaign  that  is  being  watched  with 
interest  in  railroad  circles  and  by  the 
advertising  fraternity.  The  campaign  is 
a  departure  in  the  style  of  railroad  ad¬ 
vertising  in  that  the  company  has  un¬ 


dertaken  to  inform  the  public  through 
the  advertising  columns  about  improve¬ 
ments  and  betterments  which  have  been 
made  at  great  expense  to  equip  the  road 
to  handle  its  passenger  traffic  with  com¬ 
fort  to  travelers  and  freight  promptly 
for  shippers. 

The  “copy”  is  original  and  is  regarded 
as  business-getting,  it  has  been  care¬ 
fully  prepar^  as  a  result  of  several  con¬ 
ferences  between  executive  officers  of  the 
railroad  and  members  of  their  staffs,  and 
the  forceful  appeal  indicates  a  progres¬ 
sive  policy  which  it  is  felt  will  produce 
results. 

A  Highly  Valuable  Pamphlet 
The  Six  Point  League  of  New  York  has 
just  issued  an  up-to-date  revised  edition 
of  its  .Advertisers  and  Advertising  .Agents’ 
Directory  for  the  Eastern  territory,  con¬ 
taining  a  list  of  advertisers,  the  address 
and  advertising  manager  of  each  concern 
and  the  agency  placing  the  business ;  also 
a  list  of  advertising  agencies,  the  space 
buyers  of  each  and  the  soliciting  staff. 
The  “prescription  and  blind  medical  ad¬ 
vertisements”  is  another  feature.  An 
alphabetical  list  is  given  of  every  blind 
advertisement  appearing  in  newspapers, 
the  name  of  the  concern  advertising  the 
preparation  and  the' agency  placing  the 
advertising. 

The  Directory  is  the  most  complete  of 
its  kind  ever  issued,  and  while  published 
for  the  members  of  the  Six  Point  I.«ague. 
ma.v  he  obtained  by  those  who  are  not 
members  who  will  send  one  dollar  to  the 
secretary.  iKuiis  Gilman.  AVorld  Bldg.. 
New  A’ork  City. 

.A  Very  Useful  List 

Tlie  .John  M.  Branham  Co.,  publishers’ 
representatives,  of  New  York.  Chicago 
and  St.  Louis,  have  just  issued,  in  a  neat 
booklet,  a  highly  useful  list  of  the  farm 
pai)ers  of  this  country  and  Canada, 
alphabetically  arranged  and  giving  the 
names,  addresses  and  telephone  numbers 
of  authorized  Chicago  representatives. 

Chicago  .Advertising  Man  Honored 
Edward  L.  Greene,  former  football 
star,  now  connected  with  the  John  .A. 
Tenney  organization,  Chicago,  has  been 
appointed  to  officiate  in  the  following 
football  games  this  season:  University 
of  Chicago  vs.  University  of  Illinois; 
University  of  Chicago  vs.  University  of 
Indiana;  University  of  Illinois  vs.  North¬ 
western  University;  University  of  Chi¬ 
cago  vs.  Haskel-Indians. 

Twenty-third  St.  Y,  M.  C.  A.  .Ad  Course 
The  eleventh  year  of  the  Twentj’-third 
Street  Y.  M.  C.  .A.  Course  in  .Advertising 
will  open  October  13.  The  list  of  lec¬ 
turers  includes  among  others  Dan  .A. 
f'arroll.  O.  H.  Blackman.  Howard  Davis, 
H.  .1.  .Mahin.  Frank  11.  Sisson.  ,1.  McKay, 
B.  T.  Snodgrass.  Edgar  G.  Criswell.  R. 
.A.  Holmes.  .John  K.  .Allen.  Ingalls  Kim¬ 
ball,  C.  Mallack  Price,  L.  H.  Pratt,  E.  H. 
Shiiltze.  H.  E.  Cleland.  Bert  Moses,  Rich¬ 
ard  H.  Waldo.  L.  E.  Vierling,  Col.  E.  L. 
Markey.  RoJ)ert  Wentworth  Floyd,  E. 
H.  Schulze,  .1.  C.  Hammond,  H.  C.  Dore- 
mus,  and  Frank  l.eroy  Blanchard. 

Watson  Goes  to  the  James  Drug  Stores 

.James  Alfred  Watson,  widely  known 
throughout  the  New  York  advertising 
field,  began  his  duties  as  sales  manager 
of  the  F.  K.  James  chain  of  drug  stores 
on  October  1.  Mr.  Watson  started  in  the 
advertising  business  with  the  Ford  Jew¬ 
elry  Co.  of  New  Haven.  Later  he  be¬ 
came  connected  with  the  Riker-Hegeman 
chain,  and  he  has  been  doing  excellent 
work  as  the  right-hand  man  of  .T.  .A. 
Crane.  Mr.  Watson  takes  the  good  will 
and  l)est  wishes  of  a  host  of  advertising 
men  with  him. 

New  Accounts  in  Detroit 

The  following  accounts  are  now  han¬ 
dled  by  the  Power,  Alexander  &  .Tenkins 
Company,  of  Detroit ;  Detroiter  Motor 
Car  Company.  Crittal  Casement  Com¬ 
pany,  Master  Carbureter  Company, 
Wadsworth  Manufacturing  Company, 
Echo  Talking  Machine  Company,  and 
Detroit  Weatherproof  Body  Company, 
all  of  Detroit. 


AD  FIELD  PERSONALS 

Homer  McKee,  Indianapolis  manager  of 
the  Maybin  Advertising  Company,  has 
resigned  to  become  associated  with  the 
Russell  M.  Seeds  Company,  of  Indian¬ 
apolis. 

C.  S.  Furness,  for  twelve  years  with 
the  Toronto  Daily  News,  has  joined  A. 
McKim,  Limited,  an  advertising  agency 
of  Toronto. 

Walter  L.  Olsen,  formerly  managing 
editor  of  Dry  Goods,  has  become  adver¬ 
tising  manager  of  the  Thompson-Hudson 
Co.,  of  Toledo,  succeeding  Mrs.  M.  L. 
Fitz-.Tohn,  who  resigned.  As  a  token  of 
respect,  Mrs.  Fitz-John  received  a  beauti¬ 
ful  gold  pin,  set  with  sapphires  and 
pearls  from  her  associates. 

Charles  L.  Moyer,  formerly  dramatic 
and  motion  picture  editor  of  the  Read¬ 
ing  Telegram,  has  joined  the  publicity 
department  of  the  Paramount  Co.  as  as¬ 
sistant  to  Tarleton  Winchester. 

Harry  Rascovar,  of  the  New  York 
News  Bureau,  has  returned  to  this  city 
after  a  two- week  trip  to  Denver,  where 
he  handled  the  publicity  of  the  Invest¬ 
ment  Hankers  of  America,  held  in  that 
city  the  week  of  Sept.  20.  Mr.  Rascovar 
reports  conditions  good,  and  said  that 
the  bankers  were  very  optimistic. 

.James  W,  Booth,  advertising  agent  of 
the  Missouri  Pacific  Railway,  addressed 
a  meeting  of  the  Advertisers  Club  of  St. 
Louis,  at  the  Majestic  Hotel  on  Septem¬ 
ber  22,  on  the  subject.  “The  Analysis  and 
Criticism  of  Advertising.” 

Sam  Silverman,  at  one  time  advertis¬ 
ing  manager  of  the  Economy  Store  of 
Goshen.  Ind.,  has  become  attached  to  the 
advertising  department  of  Hillman’s,  of 
Chicago. 

A.  R.  Cosgrove,  late  of  the  Cutler- 
Hammer  Manufacturing  Company,  of 
Milwaukee.  Wis.,  is  now  general  sales 
and  advertising  manager  of  the  Pullman 
Motor  Car  Company,  of  York,  Pa. 

W.  H.  Holmes,  formerly  of  the  Atlan¬ 
tic  Monthly  Co.,  of  Boston,  is  now  head 
of  the  sales  promotion  department  of  the 
E.  H.  King  Weaving  Co.,  of  New  York, 
makers  of  woven  labels. 

^  SHEFFIELD  CHANGES 

Goes  from  Gimbels  to  Abraham  & 
Straus,  Brooklyn,  as  Ad.  Director. 

.Joseph  B.  Sheffield,  advertising  director 
of  Gimbels,  New  York,  becomes  on  Mon¬ 
day  the  advertising  director  of  Abraham 
&  Straus’  department  store  in  Brooklyn. 
No  successor  to  him  at  Gimbels’  has  been 
announced. 

Mr.  Sheffield  is  a  Ilavard  man  of  the 
class  of  ’92.  He  has  been  with  Gimbels 
for  about  five  years,  succeeding  W.  R. 
Hotchkin  as  advertising  manager.  Prior 
lo  the  Gimbels  connection  he  was  for  10 
years  with  .John  Wanamaker — one  year 
of  the  time  in  Philadelphia  and  the  re¬ 
mainder  in  New  Y’ork. 

.A.  .J.  Meister.  merchandise  manager  at 
the  Gimhel’s  subway  store,  will  take 
charge  of  the  advertising,  in  addition  to 
his  merchandising  duties,  pending  the 
appointment  of  a  definite  successor  to 
Air.  Sheffield. 

N.  Y.  Mail's  Fashion  Supplement 
The  New  York  Mail  issued  a  handsome 
12-page  “fashion  supplement”  on  Wed¬ 
nesday.  It  was  characterized  by  excel¬ 
lent  reading  matter,  effective  illustra¬ 
tions  and  the  advertising  announcements 
of  leading  firms. 

Increases  Its  Capitalization 
The  Highway  Advertising  Company, 
of  Louisville,  has  recently  increased  its 
capital  stock  from  $2.’),0(X)  to  $40,000. 
Among  those  interested  are  Henry  Aim- 
stead,  William  Jarvis  and  others. 

A  Homeric  Nod 

Even  Homer  sometimes  nods,  ’tis  said. 
It  was  a  sort  of  Homeric  “nod”  on  the 
part  of  The  Editor  and  Publisher 
when,  in  last  week’s  issue,  the  name  of 
the  advertising  manager  of  the  Fort 
Worth  (Tex.)  Star-Telegram  was  given 
as  A.  L.  Sherman  instead  of  A.  L.  Shu¬ 
man. 
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“ABOVE  BOARD  CIRCULATIONS” 

The  following  newspapers  are  members  of  the  Audit  Bureau  of  Circula¬ 
tions  and  grant  the  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public  account¬ 
ants,  any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other 
records  considered  by  the  Board  of  Control  necessary  to  show  the  quantity 
of  circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  dis¬ 
tributed. 


TIPS  FOR  THE  AD  MANAGER 

Taylor-Critchfield-Clague  Company, 
Brooks  Building,  Chicago,  111.,  is  issuing 
f>.(KX)  1.  contracts  to  some  Western  news¬ 
papers  for  tlie  Mitchell-Lewis  Company, 
automobiles,  Racine,  Wis.  This  agency  is 
also  placing  orders  with  some  Western 
newspapers  for  Fitzpatrick  Bros., 
‘•Kitchen  Klenzer,”  o2nd  Place  and  Ben¬ 
son  street,  Chicago,  111. 

Young,  Henri  &  Hurst,  People's  Gas 
Building.  Chicago,  111.,  are  forwarding 
cojjy  on  contracts  to  Western  newspai)ers 
for  the  Tildesley  Company,  “Yacht  Club 
Hressing,”  llStJ  North  Market  street,  Chi¬ 
cago,  111. 


Berrien  iV:  Durstine,  42  Broadway 
New  York  City,  are  handling  the  adver¬ 
tising  account  of  the  American  Seedtape 
Company.  “Seedtape”  Simplifies  Garden¬ 
ing,  2919  Woolworth  building.  New  York 
City. 

N.  W.  Ayer  &  Son,  200  Chestnut  street, 
Philadelphia,  Pa.,  are  placing  orders  with 
newspapers  along  Hudson  River  Valley 
for  the  General  Chemical  Company,  “Ry- 
zon  Baking  Powder,”  23  Broad  street. 
New  York  City.  This  agency  is  also 
placing  orders  with  newspapers  in  a  few 
selected  sections  for  the  Charles  E.  Hires 
Company,  ’‘Hires  Condensed  Milk,”  210 
North  Broad  street.  Philadelphia,  Pa. 

It  is  reported  that  Erwin  &  Wasey 
Company.  Garland  building,  Chicago,  Ill., 
and  Kresge  building,  Detroit,  Mich.,  is 
now  in  charge  of  the  advertising  of  the 
Goodyear  Tire  &  Rubber  Company, 
“Goodyear  Tires,”  Akron,  O. 


Byron  G.  Moon  Company,  Boardman 
building,  Troy,  N.  Y.^^^’ill  shortly  start  a 
newspaper  campaign  for  Hall,  Hartwell 
lY  Company.  “Slidewell  Collars  and  Hart¬ 
well  Shirts.”  .").32  River  street,  Troy,  N.  Y. 

The  Federal  Advertising  Agency,  2.'!1 
West  Thirty-ninth  street.  New  York  City, 
is  again  sending  otit  orders  to  some  large 
city  new8i)apers  for  Weingarten  Bros., 
“W.  B.  Corsets,”  .Marbridge  building. 
New  Y'ork  City. 


Wylie  B.  .Tones  Advertising  Agency, 
Binghamton.  N.  Y'.,  is  making  some  re¬ 
newals  with  newspapers  for  Booth  Hyo- 
mei  Company,  “Hyomei,”  Buffalo,  N.  Y. 


Mahin  Advertising  Co.,  104  S.  Michigan 
avenue.  Chicago,  111.,  it  is  reported  is 
now  handling  the  advertising  account  of 
the  Simmons  Hardware  Company,  “Keen 
Kutter”  Hardware,  Ninth  and  Spruce 
streets,  St.  Louis,  Mo. 

It  is  reported  that  J.  Walter  Thomp¬ 
son  Company  will  shortly  place  orders 
with  newspapers  for  r.rfimont,  Corliss  & 
Co..  “O’Sullivan  Rubber  Heels,”  131 
Hudson  street.  New  York  City. 

H.  E.  Lesan  Advertising  Agency,  440 
Fourth  avenue.  New  T'ork  City,  is  to 
handle  the  account  of  the  Queen  &  Cres¬ 
cent  Route. 

N.  W.  Ayer  &  Son,  300  Chestnut  street, 
Philadelphia,  Pa.,  are  placing  12  in.  52  t. 
orders  with  Southern  papers  for  Penick 
4  Ford  (Velva  Syrup). 


New  Orleans  States 

Sworn  Mot  Fold  Circulation  for  6  Konthi 
Ending  March  81,  ISIS 

33,796  Daily 


Cain  over  October  1,  1S14 .  58B  copiaa 

Morning  paper  LOST . 7,046  copies 

Other  evening  paper  LOST . 7,878  ooplea 


We  guarantee  the  largest  white  home  de¬ 
livered  evening  circulation  In  the  trade  ter¬ 
ritory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
prospects  In  the  local  territory  the  States  Is 
the  logical  and  economic  medium. 

Circulation  data  sent  on  request. 

THE  S.  C.  BECKWITH  SPECUL  AGENCY 
Sole  Foreign  Representatives 
Mew  York  Chicago  Bt.  Louis 


Charles  H.  Fuller  Company,  623  S. 
Wabash  avenue,  Chicago,  Ill.,  is  issuing 
110  1.  7  5.  orders  to  Sunday  papers  for 
F.  J.  Kellog  Company,  “Santone  Wafers.” 
Also  00  1.  13  t.  orders  to  Sunday  Middle 
West  jiapers  for  the  Kenton  Pharmacal 
Company. 


Tracy-Parry  Company,  Lafayette 
Building,  Philadelphia,  Pa.,  is  sending 
out  14  1.  20  t.  orders  to  a  Poultry  list  for 
G.  E.  Conkey  Company,  Cleveland,  O. 


Taylor  -  Critchfield  -  Clague  Company, 
Brooks  Building,  Chicago,  111.,  is  forward¬ 
ing  1.50  in.  to  Western  papers  for  the 
lilack  Silk  Stove  Polish. 


Will  H.  Dilg  Advertising  Company, 
llearst  Building,  Chicago,  Ill.,  is  renew - 
contracts  for  The  Sunny  Brook  Dist. 
Company. 


George  Batten  Company,  Fourth  Ave¬ 
nue  Building,  New  York  City,  is  placing 
14  1.  daily  t.  f.  contracts  with  a  few 
papers  for  Bell  &  Co.,  “Ballans.” 

Thompson-Kock  Advertising  Agency, 
Cincinnati,  O.,  is  resuming  the  advertis¬ 
ing  for  the  products  of  Neuralgylie. 


NOW  WITH  CAPEHART 

Messrs.  Holbrook  and  Schaefer  Transfer 
Several  Desirable  Accounts. 

Theodore  Holbrook  and  Edward  Schae¬ 
fer,  both  well-known  advertising  men 
(formerly  the  Holbrook-Schaefer  organ¬ 
ization)  have  severed  their  connection 
with  I.eviii  &  Bradt  and  joined  forces 
with  Caiichart’s  Maiknowii  Methods,  Inc., 
450  Fourtli  avenue,  New  Y'ork  City. 

Me.ssrs.  Holbrook  and  Schaefer  control 
a  number  of  very  desirable  New  Y’ork 
accounts,  the  business  of  which  will  be 
placed  by  the  Capehart  Agency  hence¬ 
forth. 


ADVERTISING  ACTIVITIES 

“Dallas,  1916,”  is  the  way  the  adver¬ 
tising  men  of  Dallas  are  expected  to  regis¬ 
ter  in  wlialever  hotels  they  may  enter, 
the  idea  being  to  thus  furtlier  the  am¬ 
bition  of  Dallas  to  have  the  National 
Democratic  Convention  next  year. 

Artistic  advertising  is  to  be  taught  in 
the  schools  of  Los  Angeles  under  the  di¬ 
rection  of  Miss  Ilolderness,  of  that  city. 

Gerritt  Fort,  passenger  traffic  manager 
of  the  Union  Pacific  railroads  has  lately 
addressed  a  letter  to  various  commercial 
organizations  of  Spokane,  Seattle,  Ta¬ 
coma,  Walla  Walla,  Y’akima.  Pendleton 
and  Portland.  Recently,  during  a  visit 
to  I’ortland.  he  was  made  to  say  in  a 
Portland  iiajier  that  the  transcontinental 
railroads  alread.v  had  decided  on  the  pool¬ 
ing  of  their  advertising  campaigns.  This 
brought  forth  a  letter  from  Fort,  of  which 
the  following  is  an  extract: 

“If  you  gentlemen  think  well  of  the 
idea  and  the  cities  you  represent,  to¬ 
gether  with  such  other  communities  ns 
you  desire  to  invite,  care  to  join  the 
transcontinental  railroads  in  a  plan  to 
promote  travel  to  the  Pacific  Northwest, 
I  will  he  glad  to  do  everything  in  my 
power  to  bring  about  the  co-operation  of 
the  railroads.  If  the  plan  can  be  worked 
out,  the  advertising  ought  to  ‘soft  pedal’ 
on  the  railroad  end  of  the  proposition 
and  expatiate  upon  the  attractions  of  the 
Pacific  Northwest.  It  might  to  be  abso¬ 
lutely  impartial  and  the  work  should  be 
placed  in  the  hands  of  the  very  best  pub¬ 
licity  men  who  could  be  found  to  under¬ 
take  it. 

“Tn  my  opinion,  there  is  no  other  sec¬ 
tion  of  the  T’nited  States  whirh  presents 
so  strong  an  apiseal  to  the  summer  Innr- 
ist,  and  united  and  intelligent  effort  ought 
to  bring  profitable  returns  to  .t11  inter¬ 
ested.” 

Carpenter  &  Corcoran,  a  corporation 
advertising  agency,  with  offices  at  26 
Cortlandt  street,  New  Y’ork  City,  has  as¬ 
signed  for  the  benefit  of  creditors  to  Fran¬ 
cis  P.  Sherwood.  The  company  was  in¬ 
corporated  in  1909.  .Tames  A.  Carpenter 
is  president. 

The  James  Zohian  Co.  of  New  Y'ork 
now  has  the  account  of  the  TTayes-Die- 
fenderfer  Company,  direct  agents  in  New 
York  of  the  Ford  Motor  Car  Company. 


ALABAMA. 


NEWS  . Blrmlngbam 

Average  circulation  for  1914:  Dally,  36,235; 
Sunday,  37,762.  Printed  2,207,834  llnea  more  ad¬ 
vertising  than  Ita  nearest  competitor  In  1914. 


_ _ CALIFORNIA. 

EXAMINER  . Los  Angeles 

A.  B.  C.  Audit  reports  show  largest  Horning  and 
Sunday  circulation.  Oreatest  Home  Delivery. 

BULLETIN  . San  Francisco 

THE  PROGRESS . Pomona 

GEORGIA. 

JOURNAL  (Clr.  67,531) . Atlanta 

CHRONICLB  . AugnsU 

LEDGER  . Columhiis 

ILLINOIS. 

HERALD  . JoUet 

STAB  (Circulation  21,589) . Peoria 

_ _ IOWA. 

REGLSTER  A  LEADER . Des  Moines 

EVENING  TRIBUNE . Des  Molnea 

Essential  to  covering  Dea  Moines  and  vicinity. 

THE  TIMES  JOURNAL . Dubuqne 

SUCCESSFUL  FARMING . Des  Moines 


More  than  700.000  circulation  guaranteed  and 
proven  or  no  pay.  Member  Audit  Bureau  of 
Clrcolatlona. 


KENTUCKY. 


MASONIC  HOME  JOURNAL . Louisville,  Ky. 

(Semi-Monthly,  32  to  64  pages.)  Guaraote^ 
largest  circulation  of  any  Masonic  publication  in 
the  world.  In  excess  of  90,000  copies  monthly. 

_ LOUISIANA, _ 

TIMES  PICAYUNE........... _ .New  Orleans 


MICHIGAN. 

PATRIOT  (No  Monday  Issue) . Jackson 

Average  three  niontba  ending  March  31,  1915: 
Dally,  11,349;  Sunday,  13,104.  Member  “Amer¬ 
ican  Newspaper  Pub.  Asa’n.’’  “Gilt  Eldge  News¬ 
papers,”  aud  A.  n.  C, 


•  MINNESOTA. 

TRIBUNE,  Mornlug  aud  ESveuIng. ..  .Minneapolis 


MISSOURI. 


POST-DISPATCH . St.  Ixnils 

Is  tlie  only  iien’s|>nper  Jii  its  territory  with  tbe 
lieaiitlful  Rotogravure  I’icture  Section.  Clrcn- 
lutioii  drat  six  months,  1015; 

Sunday  average  .  350,066 

Dally  and  Sunday .  204.497 


MONTANA. 


-MINER  . Butte 

Average  dally.  11,684;  Sunday,  17,971,  for  3 
months  ending  March  3l8t,  1015. 


NORTH  CAROLINA. 


SENTINEL  . Winston-Salem 

April  Gov’t  report.  O.O.Vi.  Winston-Salem 
second  largest  city  In  North  Carolina. 


_ NEW  JERSEY. _ 

PREISS  (Circulation  7,945) . Asbury  Park 


JOURNAL  . Elliabeth 


PRESS  CHRONICLE  . Paterson 


COURIER-NEWS  . Plalnneld 


ILLINOIS. 

SKANDINAVEN  . Chicago 

INDIANA, _ 

THE  AVE  MARIA . . Notre  Dame 

NEBRASKA. _ 

FUEIB  PRE8SB  (Clr.  128.384) . Lincoln 


NEW  YORK. 


COURIER  &  ENQUIRER . /...Buffalo 

IL  PROGRESSO  ITALO  AMERICANO.New  York 


DAY . . . New  York 

The  National  Jewish  Daily  that  no  general 
advertiser  should  overlook. 


NEBRASKA. 

TRIBUNE 

. . .  .Hastings 

Clrcnlation  A.  B,  C.  report,  5,640. 
wire  report  United  Preas. 

Full  leased 

OHIO. 

PLAIN  DEALER . Cleveland 

Circulation  for  August,  1915: 

Dally  .  133,228 

Sunday  .  163,687 


REGISTER  . . . .Sandusky 

The  most  widely  read  daily  publiabed  In 
Northern  Ohio  between  Cleveland  and  Toledo. 


VINDICATOR  . Yoongstown 


PENNSYLVANIA. 


TIMES  . Brie 

Daily  democrat  . Johnetown 


TI.MBS-LEADER  . WUkes-Barre 


SOUTH  CAROLINA. 


DAILY  MAIL . Aod^rtop 


SOUTH  DAKOTA. 


The  Sioux  Falls  Daily  Press  Is  tbe  medluv 
that  reaches  tbe  people  in  tbe  towns  and  In  tbe 
country.  I-argeat  Sunday  paper  of  any  town  its 
site  anywhere.  G.  I.ogan  Payne  Company,  New 
York  and  Chicago. 


TENNESSEE. 


BANNER  . NaahTllle 

TEXAS. 


AMERICAN  . Auatln 

‘‘The  Twentieth  Ceutury  Paper  of  Tezaa”  Is 
absolutely  Independent,  printing  all  the  news  all 
the  time  and  printing  It  Orst.  Seventy  per  cent, 
city  circulation  by  carrier. 


STAR-TELEGRAM  . Fort  Worth 

Net  Paid  Circulation,  36.000  dally.  Over  60% 
more  net  paid  city  circulation  and  over  6,000 
more  net  paid  Sunday  circulation  than  any  other 
paper  In  Fort  Worth. 


CHRONICLE  . . . Houatoo 

The  Chronicle  guarantees  a  circulation  of  35,0(X) 
dally  and  45,000  Sunday. 


POST  . Houston 

Over  80%  city  cireulation  to  regular  subscrib¬ 
ers  by  carrier.  The  ‘'Home  Paper”  of  South 
Texas,  .{O.IKX)  guaranteed. 


TELEGRAM  . Temple 

Net  paid  circulation  over  6,000. 

UTAH. 

HERALD-REPUBLICAN . Salt  Ijike  City 

VIRGINIA. 

DAILY  NEWS-RECORD . Harrisonburg 

In  the  famous  Valley  of  Va.  only  paper  In 
the  richest  Agricultural  County  in  United  States. 


WASHINGTON. _ 

POST-INTBLLIGENCBR  . Seattle 


CANADA. 


ONTARIO. 


FREE  PRE»S  . Ixmdaa 

DAILY  HERALD . Stratford 


Largest  circulation  in  Perth  County.  The 
paper  that  Perth  County  people  want  to  read. 


NEW  YORK. 

BOLLBTTINO  DBIJ.A  SERA . New  York 

PENNSYLVANIA. 

TIMES  . Chester 


ROLL  OF  HONOR 

The  following  publiahera  guarantee  circulation  and  willingly  grant  any  advertiser 
the  privilege  of  a  careful  and  exhaustive  investigation. 
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Don’t  Know  the  Globe 


Every  now  and  again  we  hear  of  some  advertising  manager 
or  advertising  agent  who  says  that  he  doesn’t  know  about  the 

NEW  YORK  GLOBE 


Every  time  we  hear  of  such  a  report  we  seek  to  furnish  a 
group  of  facts  and  figures  to  convincingly  prove 
to  him  that  in  some  way  or  other  he 
has  been  asleep  at  the  switch. 

There  are  more  big  vital  reasons  why  The  Globe  is  to-day 
the  very  best  buy  for  anybody  desiring  to  sell  goods  or 
stimulate  sales  in  New  York  than  we  can  ever  assemble  in 
concrete  form  for  the  consideration  of  any  client. 

Leads  all  New  York  newspapers,  morning,  evening  or  Sunday, 

in  advertising  gains. 

675,000  lines  ahead  of  1914,  so  far. 

Its  circulation  of  186,000  a  day,  trained  to  read  and  have 
confidence  in  the  advertising  it  prints,  provides 
a  responsive  audience  unexcelled. 

Present  rates  were  established  when  The  Globe  had  half 

of  its  present  circulation. 

MEMBER  A.  B.  C. 


O’MARA  &  ORMSBEE,  Inc. 

CHICAGO  C  •  .  o  .•  NEW  YORK 

Tribune  Bldg.  Representatives  Brunswick  Bldg 
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